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From the snow-capped 
peaks of Washington 
to the pearly white sands 
of the gulf... 
Cadillac knows no bounds 
in vacation driving 
comfort. Plan your dream 
vacation to include 
your choice of twelve 
all-new, all-wonderful 
1961 Lone Star Cadillacs. 
Your Lone Star sales 
representative will be 
pleased to explain 
the many reasons why 
Cadillac is your 
better vacation 
automobile ...and how 
easy it can be for you to 
move up to the 
Standard of the World 
this year. 


REIN A 1961 LONE STAR CADILLAC 


LONE STAR 


P Cadllloc CO. 


2301-53 ROSS AVE. — 


Ri 2-7222 OALLAS 


























LONE STAR CADILLAC'S HAND-CRAFTED CUSTOM TONNEAU SEDAN 











DALLAS 


Unmistakable identification for Red Ball Motor 
Freight! A McAx Spectacular designed by George L. 
Dahl Architects & Engineers. This flashing porcelain ey AD 4 
enamel ball at the main entrance draws attention to CORPORATION 
time and temperature shown simultaneously. Typical ° ENGINEERS 

of the versatility of dramatic McAx displays that can ¢ DESIGNERS 

put YOUR name before the public with certainty, orig- * MANUFACTURERS 


inality ... readability! 





628 THIRD AVE., DALLAS 
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irthopedic Anpliance and Limb For the past few months, the eyes of 
@ United States Savings the entire financial world have been on 
erican Medical Association Dallas and the Murchisons as the two 
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-Cimica! Session e American society Heating & Air Con ditioning tndineers @ Texas brothers waged and won what some have 
| termed the greatest proxy battle of all 
time. DALLAS recounts their complete 
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What entertainment does Dallas have 
for conventions? This is a popular ques- 
tion. In answering it, DALLAS compiled 
a calendar of scheduled entertainment 
and cultural events and found it filled 
more than full magazine page. 
| + 
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DALLAS is published monthly by the Dallas Cham- 
ber of Commerce, Dallas 1, Texas. Second-class post- 
age paid at Dallas, Texas. Subscription $5 a year 
outside Metropolitan Dallas. 
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cAt TLEMENS 


STEAK HOUSE 


LIVEOAK AT HARWOOD IN DOWNTOWN DALLAS 








A big favorite of Dallas Conventions and other gatherings, CATTLEMEN'S is ideally located between the Sheraton and Statler- 
Hilton Hotels in downtown Dallas. Its colorful Hostesses wearing cowboy western clothes with boots, spurs and carrying six-shooters, 
add much color and atmosphere, along with its 31 attractive waitresses, to your dining comfort. Lower left: The Branding Room, 


showing one of its two charcoal chimney broilers in its dining room with the 50-foot Lobby in the background. Lower right 
The Sirloin Room, showing its two chimney charcoal steak broilers and steak display cases together with photographic murals 
of the Grand Champion Cattle of the State Fair of Texas. Phone Riverside 7-9131 for reservations, good food at reasonable 


prices, and excellent service, where your patronage is appreciated 
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Helping build a greater DALLAS 


Many of the famous Dallas landmarks you see above are built of 


Acme Brick. Because, since 1891, Acme and Dallas have grown together. 
Today’s Acme is the world’s leading producer of brick and tile. And as 
we mark our 70th anniversary, we are grateful for our role in the development 
of the community, and confident of even greater progress ahead. 


— our Seventieth Year 


— ACME 
BRICK 


COMPANY 


Sales Office: 
1214 McKinney Avenue, RI 2-8723 
John Doughty 
Northeast Texas Division Sales Manager 
Plants and Sales Offices 
throughout the Southwest and Midwest. 


Hub Hill, Chairman of the Board / Neill Boldrick, President 
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1719 South Ervay St. % PERSONALIZED SERVICE 


Dallas, Texas 
Telephones: 


ee 


FOR YOUR DECORATING 


HAmilton 1-7137 EMerson 1-7605 


HOUSTON OFFICE REQUIREMENTS 
6225 St. Augustine St. 
Telephone: JAckson 4-3110 
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Established 


Ido 


Opened Dallas Store in 1872 


1969 The Schoellkopf 


Company 


Manufacturers and 
Wholesale Distributors 
197 ? Dallas Transit 
Company 


City Bus Transportation 


18/0 
1818 come 
btn 


Real Estate and Insurance 
1890) William S. 
Henson, Inc. 
Advertising Printing 
199 Oriental Laundry 
and Cleaners 
Finer Laundering, Cleaning, 
and Fur Storage 
1993 Fleming & 
Sons, Inc. 


Manufacturers — Paper 
and Paper Products 


gel 


Originally, Loudermilk, 
Broussard and Miller 
Anderson 


897 rartre co. 


Dallas’ Oldest Furniture Store 


Sanger Bros. 


in Texas 


First National 


Bank in Dallas 
Banking 


National Bank 





ONVENTION headquarters in Dallas fifty years ago centered on 

the Old Oriental Hotel on the right of the above picture. The old 
Dallas City Hall, in the background, was being razed to make way 
for the first section of the Adolphus, completed in 1912. S. H. Boren 
snapped this picture which shows the late Clarence Linz standing in 
his Kissel Sports Car. In 1904, Otto Herold, a St. Louis banker, came 
to Dallas to manage the Oriental, which had been erected in 1893. 
One of its service features was a complete laundry housed in its 
basement. In 1910, Otto Herold moved the Oriental Laundry to its 
present location at 1714-20 Wood Street. Today, from this headquarters 
location the Oriental Laundry has branches throughout the Metropoli- 
tan Area. Alvin Herold, son of Otto Herold and present head of the 
Oriental Laundry is now involved in the newest development in dry 
cleaning, two Coin Clean Centers, one at Pleasant Grove and Buckner 
and another at Webb Chapel Road and Royal Lane. The locale above 
is still one of Dallas major convention corners centering on the 
Adolphus and Baker Hotels. The suspicious mule, carriages, open- 
face autos and streetcar of the period have long since been replaced 
by modern motor traffic that makes this corner one of the busiest in 


Dallas. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends" 
by thousands of satisfied customers in the Dallas Southwest. 





Established 
Briggs-Weaver 


1896 Machinery Co. 


Industrial Machinery 


ii 


Cullum & 
Boren 
Red Fox Athletic Uniforms 
Wholesale and Retail Sporting Goods 


189 Praetorian Mutual 


Life Ins. Co. 


(Formerly The Praetorians) 


1903 Smith’s Detective 


Agency 
Burglar Alarm, Fire Alarm 
Radio Patrol Service 


1905 Rubenstein & 


Sons, Inc. 
Gulf Princess, Ready To Fry 
Breaded Shrimp 
Lady Rite Shelled Pecans 


tied 
any 


Wholesale Electric Supplies 


1902 Hunter-Hayes 


Elevator Co. 
Passenger, Freight and Home 
Elevators 
191] W. W. Overton 
Investments 
19] 4 Texas Employers 
Insurance Ass'n. 
Insurance 
Dallas County 
19] Physicians & 
Licensed and Bonded 
Dallas Federal 
191§ Savings & Loan 
Savings and Home Loans 


& Co. 
Workmen's Compensation 

Nurses Registry 

Association 
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For the 


years 
he needs 


you most 


... here is a plan to help shoulder the load—if you aren’t there. 


When family needs are greatest — 
income is often lowest. These are the 
years when additional life insurance 
— to guard against loss of your earning 
power — is needed most. 

That is why Southwestern Life 
created its Plan for Young Fathers. 

Here is a plan that provides 
maximum income protection — at a 
cost you can live with. It is basically 
a twenty-payment life policy. At the 
end of twenty years, you have $5,000 
of paid-up insurance, plus a liberal 
cash value reserve. 


But, if your death occurs during those 
twenty years, your family will recewe 
$10,000. If death is by accident—$20,000. 
Benefits are still greater if taken in monthly 
income payments. 

The Plan for Young Fathers can 
see you through the hazardous, 
“growing up” years with peace of 
mind. It is another of Southwestem 
Life’s better plans .. . for a better life. 

To find out more, call your 
Southwestern Life representative. 
Or mail the coupon at right for 
descriptive folder. 


Better Plans for a Better Life 


Southwestern Life 


SINCE 1903 +» SOUTHWESTERN LIFE INSURANCE COMPANY + DALLAS, TEXAS 


What are a young father’s special financial 
problems? How can life insurance help 

him solve them? Practical answers 

are given in the folder... 


A PLAN FOR YOUNG FATHERS fame’ 


Yours free — and without obligation. 


A PLAN 
FOR YOUNG 
FATHERS 


Southwestern Life 
P. O. Box 2699 
Dallas, Texas 


Name 
Address 


City, Zone, State 


As Southwestern Life continues to grow, so do career opportunities with this leading life insurance company. Write for details. 


DALLAS e 
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B ANIFF 


NON-STOP a ae 
NEW YORK « - 
CHICAGO... i 


NOW! ONLY 25 MINUTES ON NEW EXPRESSWAY 
FROM O'HARE FIELD TO THE CHICAGO LOOP. 


NEW 9:25 A.M. NON-STOP 
ELECTRA il PROP-JET 


WASHINGTON, D. C. 


2 OTHER NON-STOP FLIGHTS DAILY 
LEAVE 3:00 P.M. or 11:45 P. M. 


SUPER JETS DAILY 


MEXICO CITY 


ONLY 2 HOURS 55 MINUTES 


Both de luxe first class and tourist service 
For reservations call FL7-9511 or your Travel Agent 


BRANIFF “iraaional AIRWAYS 
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J. R. Gray Company, 


Beechcraft Distributor, 






Inaugurates New 


Airplane Lease Pool 


INTERVIEWER: Mr. Gray, is an airplane lease pool some- 


thing new in business aviation? 


MR. GRAY: It is in this part of the country but one is oper- 


ating very successfully in the East. 


INTERVIEWER: Just what is an airplane lease pool and 


how does it work? 


MR. GRAY: It’s where two or more business firms join in 
leasing one or more airplanes. You see, business air travel is 
growing at a fast pace. Hundreds of busy executives find that 
with an airplane they can get where they need to be, when 
they need to be there, without the inconvenience and delays 
of waiting to meet commercial transportation schedules or 
the fatigue and long hours of highway driving. Companies, 
in order to operate successfully under today’s highly competi- 
tive conditions need safe, fast, dependable transportation such 
as the business airplane provides, yet some do not feel that 
they have enough travel requirements to justify the cost of 
aircraft ownership. Others do not want to tie up their funds 
in fixed assets, preferring to lease equipment instead of own- 
ing it. That’s where our airplane lease pool plan comes in. 
Companies participating in one of our airplane pools enjoy 
all the benefits of using a Beechcraft with no capital outlay. 
As one of our customers put it, “Productive assets produce 
profits because they are USED, not because they are OWNED.” 
Another said, “Airplanes are not our business. We know 


nothing of hiring a pilot, supervising maintenance, etc.” 











President J. R. Gray explains the operation and flexibility of his 
Airplane Lease Pool Plan. 


INTERVIEWER: How many Beechcrafts do you put into 


a pool? 


MR. GRAY: Whatever the situation requires. Actually, we 
can work out a variety of pools, one to fit each group’s par- 
ticular requirements. For instance, there are seven models of 
Beechcrafts, ranging from the 4-place single-engine Debonair 
to the 7 to 9-place Super 18. We can form a pool using as 
many, as few, or any combination of the seven models that 
may be needed, considering the particular requirements and 


number of companies participating. 


INTERVIEWER: How about an example? 


MR. GRAY: Well, let’s consider a pool of a Beechcraft Bo- 
nanza, a Baron and a Super 18. Now suppose six firms are 
participating in this pool. They have the single-engine 4-place 
Bonanza, the 5-place twin-engine Baron and the 7 to 9-place 
Super 18 twin. . . all brand new airplanes set aside for their 
exclusive use. These planes are fully equipped and a certified, 
qualified, experienced pilot will be assigned to each plane on 
a full time basis. Everything else that is required for a com- 
plete aviation operation is furnished including insurance, 
gasoline, oil, hangar when in Dallas, as well as all maintenance. 


All a participating company does is call and reserve the air- 
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Twin Bonanza Queen Air 


Debonair Bonanza 


plane that best suits the need of the particular trip at hand. 


Everything is payable monthly and is a write-off item. 


INTERVIEWER: I was just going to ask about cost. How 


much for all this? 


MR. GRAY: In a pool consisting of a Bonanza, a Baron and 
a Super 18 (that represents about $310,000 worth of air- 
planes alone), with six companies participating, the monthly 
rental would be $1,821.50 per company. The charge for actual 
flying time would be $20.20 per hour in the Bonanza, $29.40 
on the Baron, and $47.85 on the Super 18. Other pools can 


cost as little as $788.50 rental per month per company. 


INTERVIEWER: Can all companies, where frequent travel 
is required, operate profitably and efficiently under a pool 


arrangement? 


MR. GRAY: For many companies the pool plan is by far 
the best. For some, a straight individual lease is better. And, 
for some, outright ownership is desirable. That’s why we 
lease as well as sell airplanes. It all depends on the individual 


requirements of each company. Some companies require so 
much travel that they should own or lease an airplane for 
their exclusive use. Others find the pool idea more practical 


and economical. Some would fit into the Bonanza, Baron, 
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Super 18 


Travel Air Baron 


Super 18 pool we talked about. Some others would find that 
entering a pool with only one or two other companies with 


just one or two airplanes would be better. 


INTERVIEWER: How can it be determined which would 


fit a particular company best? 


MR. GRAY: We have case histories and statistics which can 
very easily point out to a company just what would be the 
most economical and profitable course for it to take, and 
that, again, depends largely upon its travel requirements. This 
is a free service we offer any company wanting to know if 
and how they could use airplane travel to increase business 
and save money. And there’s absolutely no obligation for this 


information. 


INTERVIEWER: I suppose, of course, that a phone call or 
a letter from any interested company would bring more com- 
plete details and, if they wish, an analysis of its present travel 
costs versus your lease pool plan ... or a straight lease .. . 


or an outright purchase. 


MR. GRAY: All they have to do is call us at Fleetwood 
7-3971, or write J. R. Gray Company, 3200 Love Field Drive, 
Dallas, Texas . . . or better still, drop by, see the airplanes 


and let us explain more fully in person. 
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FOR YOUR CONVENTION OR TRADE SHOW 


... here 18 the setting § 









STATE FAIR PARK 


with six permanent build- 
= ings (two completely air- 
é conditioned) providing 
* 342,000 sq. ft. of space, 
three auditoriums seat- 
ing 200 to 4,000 people, 
free parking for 12,000 
cars! 
















FOR YOUR PRODUCTS © 


... here is the market 


To make arrangements for conventions, 
trade shows, or exhibits at the Fair, write: 
State Fair Park, P. 0. Box 7755, Dallas 26, Texas. 
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attended by over 24% million persons who will see your products on display. 
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WHAT NEXT~- AMERICA ? 















































They have 
news for 
you— 
about 
money 


It may concern an economic trend 
in the making ...a ripe new 
market ...or some advance in- 
formation about interest rates. 
News like this is delivered daily 
to Dallas businesses by Firstmen. 
Reports on the Southwest’s econ- 
omy? Yes! The First’s Economist, 
Dr. Arthur Smith, is a widely-read 
analyst of regional developments. 
Overseas trade and exchange? Yes! 
The First’s International Depart- 
ment gets the news direct from 
connections throughout the Free 
World. Take advantage of these 
and other valuable services, and 
have the initiative that belongs to 
the informed businessman. Talk to 
a man from the First today. 





IN DALLAS 
Se = 


GIVE US AN OPPORTUNITY TO SAY YES! 


FIRST NATIONAL BANK IN DALLAS 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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DALE MILLER’S 


WASHINGTON 


Saga of the Spenders 


There was a time here in Washington, 
and it was not so long ago, when it was 
still politically respectable to propose a 
balanced budget as a sound fiscal policy 
of government, and there were some who 
presumed to suggest that it would even be 
desirable to achieve some modest surplus 
that could be applied against the mount- 
ing public debt. This was a position which 
could then withstand some ridicule, since 
it Was espoused by an appreciable number 
of our political leaders, those daring in- 
dividualists who could still speak of it — 
along with other such memorabilia of 
American life as free enterprise and State’s 
rights — with more pride than embarrass- 
ment. Those halcyon years are still dew- 
fresh in memory. 


But they are slipping deeper into mem- 
ory all the time. Already an entire genera- 
tion of Americans has grown up and is 
aging, with never having experienced a 
government that has lived consistently 
within its income, and even its progeny is 
getting along in years, with no apparent 
prospect of undergoing such an experience 
either. Somewhere along the line the cas- 
cade of government spending has progres- 
sively washed away those concepts of fiscal 
integrity and political responsibility that 
once were regarded as indestructible. Year 
after year the flow of largess has inun- 
dated old ways of life. The process has 
demonstrated all too clearly how habit 
can be induced and established merely by 
repetition. 

What comes to mind is the old story of 
the farmer who owned a sow, and he de- 
cided to breed her to a boar on a neigh- 
boring farm. So early one morning he 
and the hired man corralled the sow, and 
after much pu!ling, and heaving, and tug- 
ging they managed to get her into a trailer 
and trundle her off to the nearby farm, 
where she was left for the day and picked 
up in the late afternoon. The next morn- 
ing the farmer decided that the process 
should be repeated, so again he and the 
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hired man pulled and heaved and tugged 
until they got the sow back into the trailer 
and took her to the other farm. The third 
morning the farmer thought that still an- 
other visit should be undertaken, so they 
set out to find the sow — and there she 
was, sitting in the trailer. 


The symbolism in this parable is per- 
haps too earthy to be appropriate, yet 
there is a growing conviction in Wash- 
ington among those sensitive to the 
emanations of political change that the 
American people have become so enured 
to the munificence of a paternalistic bu- 
reaucracy that their habits have undergone 
a subtle but significant transformation. 
Expressed in another way, it is generally 
believed that the people have become less 
suspicious and apprehensive of deficit fi- 
nancing and inflationary forces, and thus 
better conditioned to tolerate experimen- 
tation with unconventional economic 
theories. Whether this judgment is factual 
or fallacious only time can determine, but 
it is nevertheless evident that we are mov- 
ing even farther in the direction of a 
national economy managed by the vagar- 
ies of expediency, instead of being an- 
chored to any fixed principle of fiscal 
solvency. 


One new theory being seriously pro- 
pounded by Administration economists, 
for instance, is a perplexing departure 
from the conventional approach. This 
theory holds that in a year of rising pros- 
perity the Government should take care 
not to end up with a surplus. (This view 
is evolving as a projection for the next 
fiscal year, which according to both busi- 
ness and government economists shou!d 
be one of impressive recovery). The the- 
ory is that when the nation is emerging 
from a recession into a more prosperous 
period any surplus will act as a depressant 
on the economy by stemming the flow of 
funds necessary to keep the recovery proc- 
ess in motion. Under the circumstances, 
therefore, the Government should oblige 


by accelerating its spending program, just 
enough to counteract the possibility that a 
surplus might materialize. 


The notion that a country should under- 
take to spend its way out of a depression 
is as old as the Hoover Administration — 
the theory of “priming the pump” got a 
vigorous workout in those years — but 
this idea that it should strive to spend its 
way out of a period of rising prosperity 
is somewhat new, at least to the jaded ex- 
perience of this particular observer. Yet 
the theory is being advanced by a number 
of influential Kennedy economists, not as 
though they were broaching some innova- 
tion in fisca! policy, but merely as though 
they were considering its efficacy as a 
practical method of controlling the course 
and proportions of the recovery process, 
and of prolonging its life expectancy. 


There is a temptation to inveigh against 
the politicians whenever these regimenta- 
tions of our economic life evoke a nos- 
talgia for the unfettered past; but the 
theory that economic forces can be con- 
trolled and directed by political action is 
the nostrum of the egghead, whatever his 
political affiliation, and frequently he has 





The nostrum of the egghead: Eco- 
nomic forces can be manipulated 


and managed by political action. 





none. So the mortarboards of the Kennedy 
entourage are merely akin to the political 
academicians of other years. And insofar 
as the spending philosophy is concerned, 
though Mr. Kennedy seems unconcernedly 
committed to more deficit financing in the 
foreseeable future, the recollection per- 
sists that Mr. Eisenhower bequeathed to 
him a national debt considerably greater 
than that which existed when he himself 
took office, and that each year during his 
own two terms in the Presidency he be- 
seeched Congress to appropriate more 
Federal funds than he had requested the 
year before. 

It seems scarcely debatable that the 
Democrats are the more aggressive spend- 
ers, yet the Republicans can profess their 
own addiction to the habit. In its deepest 
sense the issue transcends partisanship, 
having been born and nurtured in an eco- 
nomic society of such burgeoning com- 
plexity that a _ collectivistic government 
grew apace. Perhaps one can only pause 
to wonder where and how the American 
people slid into these uncharted financial 
seas, and lost those fiscal verities to which 
they had securely clung. 
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The Charcoal Broiler Owners-Partners: Wayne Blakeway & Charles Davis General Contractor: Rose Construction Co., Abilene, Texas 
3912 Gaston Avenue Designer : Ollie Bell Electrical Contractor: Murr Bros. Electric Company 


LIGHT BRINGS ATTENTION 
TO THE “BROILING POINT” 


Nighttime lighting of this modern restaurant gives passers-by food for thought! 
Floodlights, mounted on the ground, put the name on display, highlight 
the attractiveness of the building and extend a bright invitation 


- to “come in and eat.” 






Inside the Charcoal Broiler, electricity is on the job, too, helping provide 
fast, quality food service. Other than the charcoil broiler, the 
restaurant features all-electric cooking equipment — fryers, griddles, 


automatic coffee maker, oven, hot plate, toaster and waffle baker. 


Electricity helps light the way to more customers and better sales 


dw 


for many Dallas businesses — perhaps it can help you. A Dallas 
Power & Light Company representative will be glad to talk to you 
about new ideas in lighting, indoors and out. Call RI 7-4011, 


Commercial Service Division. ‘ ~~ Or 


DALLAS POWER «& LIGHT COMPANY 
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New developments 
help pumping stations fight rust, corrosion 


HUME 
| PROT] 
COAT 


Off the press soon—the handbook 
of Humble Protective Coatings gives 
you new weapons to fight the high cost 
of corrosion. 

















Humble has improved compressor 
station coatings for stacks and other 
hot surfaces, for exposed or submerged 
| pipes, for protecting pipes internally, 
| for finish-painting (with added resist- 
ance to chemical attack), for masonry 
and metallic structures, and for preci- 
sion parts or complete engines in 
storage. 


These coatings are available now 
from Humble Bulk Plants. And they’re 
all described in the new handbook. For 
your free copy, write Humble Oil & 
Refining Company, Houston, Texas. 





America’s Leading ENergy COmpany 
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_ PACIFIC 


2: P¥ 


Longest object ever moved by a U.S. railroad 


And a pair of them, at that—two refinery towers, 
229 and 228 feet long, respectively. Built by Wyatt 
Industries, Inc., Houston, and American Bridge 
Division of U.S. Steel, Orange, Texas, they were 
delivered in tandem to Sinclair-Koppers Chemical 
Company in Houston. Southern Pacific executed 
the record-breaking move, carrying each rigid 


tower on a cradle of six flat cars that were careful- 
ly guided past utility poles and around tricky turns. 
Moving extra long, high, wide or heavy ship- 
ments is a Southern Pacific specialty. That’s why 
shippers and receivers in the Golden Empire call us 
first, whenever their freight needs special handling 
...and the extra care the S. P. always gives. 


: Southern Pacific 


TRAINS 


Serving the Golden Empire with 
« TRUCKS « PIGGYBACK «+ PIPELINES 
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JUST ONE SHAKE GETS You... 


the widest range of office furniture. Whatever your needs may 
be, Bennett’s is your source for satisfaction... your source for 
executive suites, secretarial groups, files, individual furniture 
items. Whatever your tastes, Bennett’s has the style to please 
you ... traditional or contemporary, all-metal or other materials. 
In addition to office furniture, Bennett’s is your choice for these 
other business services — printing, office supplies, business 
machines. One shake with a Bennett’s salesman gets all four. 


CALL 


RI 1-3201 for 
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CAPITAL AND SURPLUS $105,000,000 * 


it’s good business 
to business travel with P’'TEP! 


Here’s a remarkable, new cost-free service for firms whose represen- 
tatives are on the road... Republic’s Protected Travel Expense Plan. 
With this plan, your firm carries its own readily-available supply of 
Republic Travelers Checks, obtainable at any time, any hour, right 
in your own Office. 

Working details are very simple, requiring no cash outlay and no 
additional personnel or equipment. Most important, PTEP affords 
maximum protection for your company’s funds and assists tangibly 
in controlling travel expenditures. 

For complete information, just write or call the Travelers Check 
Department at Republic. 


REPUBLIC NATIONAL BANK 


OF DALLAS 


o the business man 


LARGEST IN THE SOUTH * MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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"The ideal city!" 


"The logical place!" 


"The site for success!’ 


ing YOUR convention to Dal 
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BIG LEAGUE 


CONVENTION CITY 





New Trade Shows and Conventions 
Pace Growth of $75 Million Industry 
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Memorial Auditorium, with 110,000 feet of exhibit and meeting area, is the hub of convention and trade show activities. 


How big is Dallas convention business? 
How fast is Dallas moving into the “big 
league” of convention competition? Why 
are more and more of the major conven- 
tions coming to Dallas? 

Conventions, trade shows and markets 
brought $70 million in new money to 
Dallas in 1960. During 1961, income 
from this source should pass $75 million, 
according to the Convention & Visitors 
Bureau of the Dallas Chamber of Com- 
merce. 

Dallas facilities are a major factor in 
securing trade shows, sales meetings and 
conventions. Facilities mean exhibit 
halls, convention services, transportation, 
hotel and motel rooms, food services and 
the many other services necessary to keep 
a convention running smoothly. 

Add to this the Dallas “plus” of friend- 
liness and hospitality and the tremendous 
lure of the Southwest, and you have part 
of the answer for Dallas success. 
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But the Dallas story is even better. Not 
only do the conventions come to Dallas 
but they come back as well. The Texas 
Cotton Ginners Association has met here 
annually for many years. The Petroleum 
Engineers come to Dallas every other 
year, alternating their visits here with 
meetings in various other cities. And the 
Dallas appeal is bringing back the big 
national conventions. The National Rural 
Electric Cooperative Association, called 
“Dallas’ first million-dollar convention” 
when it first met here in 1958, returned 
here at its first open date which was 1961, 
and negotiations are now under way to 
bring this group numbering more than 
8,000 back to Dallas still another time. 
The U. S. Savings & Loan League was so 
pleased with Dallas as a convention site 
that they booked a return trip to the city 
even before their first convention had 
been held here. 

Dallas Memorial Auditorium, with its 


area which can seat over 10,000, is Dallas’ 
major convention facility, and it offers 
many other features such as separate 
smaller rooms for meetings, a parking 
lot for 1,000 cars and exhibit space total- 
ing 110,000 square feet. 

Latest addition to Dallas’ facilities is 
Market Hall, with 67,500 square feet of 
exhibit area. This modern facility, just six 
minutes from Main and Akard, makes 
Dallas even more attractive, especially in 
the trade show and market field. Located 
in the Dallas Market Center, Market Hall 
has available parking space for 3,000 cars. 


State Fair Park can provide seven 
major display buildings with a combined 
total of more than 300,000 square feet 
of exhibit space. The new Livestock Coli- 
seum gives Dallas still another drawing 
card to lure conventions and meetings 
requiring such a facility. Fair Park has 
free parking facilities for 12,000 cars. 
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While Dallas has every reason to boast 
over its $75 million “convention indus- 
try,” particularly when compared to the 
$200 million of six-times-larger Chicago, 
it is no reason for Dallas to relax in this 
competitive field. Competition is keen and 
becoming even tougher. Chicago has just 
completed McCormick Place, a magnifi- 
cent lake-front convention and trade show 
center. Detroit has completed its fabulous 
Cobo Hall where trade show space is 
computed in acres instead of square feet. 
These cities — and others—are also build- 
ing new hotels, motels and other accom- 
modations to back up these facilities. 

It is clear that Dallas must keep selling 
and building to stay in the race for this 
business. 

Dallas is definitely in the “big league” 
of convention cities, but in the area of 
trade shows, Dallas is just beginning to 
come into its own. Already on the books 
for Dallas are the huge meetings and 
shows of American Bottlers of Carbon- 
ated Beverages, National Retail Lumber 
Dealers Association and _ International 
Association of Ice Cream Manufacturers. 
And Dallas now is working for more of 
these shows, some of which can mean as 
much as $5 million to a city. 


The importance of these trade shows, 
and their consistent appeal is evident 
from an editorial in the national maga- 
zine, “Printers Ink”: 


“The American Management Associa- 
tion held its 30th National Packaging 
Exposition in Chicago. Unless you know 
the facts, you might well suspect that in 
a recession year like this, when people 
are not supposed to be spending money 
if they can possibly avoid it, attendance 
at the Packaging Exposition would be way 
down. After all, it costs a good bit of 
money for a company to send some of its 
executives to Chicago for a show of this 
kind even if they don’t buy anything. But 
do you know what happened? Thirty-two 
thousand business executives from all 
over the country converged on Chicago 
for this exposition of the machinery, 
equipment and materials that can help 
industry package its products better and 
more efficiently. In the process they paid 
$64,000 just for admittance to the exposi- 


This $2 million equipment display on the 
15-Acre Cotton Bowl Parking Lot at Fair 
Park during John Deere Day included 136 
tractors and 324 machines and imple- 
ments covering the Complete Deere Line. 
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tion and your guess is just as good as mine 
how many millions they invested in trans- 
portation, hotels and other necessary 
expenses.” 

Company sales meetings have always 
been important for Dallas, for this city 
has traditionally been the headquarters 
for business in the Southwest. But now 
Dallas has moved into the ranks of major 
national centers, and our outstanding 
facilities are attracting even larger meet- 
ings here. An outstanding case history 
comes from last August’s “Deere Day 
In Dallas.” 

On August 30, the population of Dallas 
shot up nearly 6,000. This was an event 
probably unequaled before in the history 
of American businesses. 





On the day before 5,672 people, repre- 
senting the entire John Deere sales force 
of dealers and management, representa- 
tives of the press and special guests, 
arrived by plane, train and car. They 
occupied 3,827 rooms in hotels and 
motels as guests of John Deere & Com- 
pany. Chartered and scheduled flights into 
Love Field on that day may have made it 
the largest single commercial air-lift in 
history. 

Special closed circuit television pro- 
grams at Memorial Auditorium on giant, 
five-sided screens, told the John Deere 
manufacturing and sales story. More than 
$2 million worth of raw tractors and 
equipment formed a giant display on the 
Cotton Bowl parking lot. Expert opera- 


Gift Show in Market Hall shows part of 67,500 square foot room. Entrance on 


both sides of this building provide easy setting up and dismantling of Trade Shows. 
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Market Visitors Up 


Market shows are playing an increasingly important role 
in the Dallas convention-visitor picture. .In just a short time, 
they have increased from a few small markets a year to a point 
where they today fill some 20 calendar weeks of each year in 
Dallas. In size, they range all the way up to the huge Gift 
Show which now attracts some 10,000 buyers to Dallas. 

Figures from the Convention & Visitors’ Bureau of the 
Dallas Chamber show that, during the next 12 months, some 
100,000 persons are expected to attend market shows in Dallas. 
If these predictions prove to be inaccurate, past performances 
show that they will be too small. 


Dallas markets, for the most part, are young and still grow- 
ing. Even the women’s apparel market of American Fashion 
Association and National Fashion Exhibitors is relatively new, 
and the huge Homefurnishings Markets are less than five 
years old. 

Growth of these markets has depended primarily upon 
Dallas facilities and their successful promotion among the 
buyers of this and adjoining areas. The Merchandise Mart of 
Dallas, Decorative Center, Dallas Homefurnishings Mart, 
Dallas Trade Mart and Market Hall offer outstanding facilities 
—— and all of these have been created within the past nine years. 

Many of the exhibitors in these markets began with tempor- 
ary exhibits but the growing stature of the Dallas market led 
many to the conclusion that they could no longer serve this 
market with seasonal, temporary merchandise displays. Dallas 
market facilities today have a combined floor area of over 
two million square feet and house some 1,500 permanent dis- 
play rooms. 


DALLAS MARKET SHOWS 
FOR THE COMING YEAR 


: Estimated 
Date Name of Show Attendance 
July 2- 7 Market Center Gift Show .................. 3,500 
July 10-14 Summer Homefurnishings Market .... 8,500 
- July 10-14 Southwest Furniture Market ............ 8,500 
Aug. 20-25 RE PORMOG. .. is... -s 8,000 
Sept. 3-8 Market Center Gift Show.................. 10,000 
Sept. 3-7 Dallas Gift and Jewelry Show ............ 3,000 
Oct. 1- 4 Dallas Shoe Fair .......... EI 2,500 
Oct, 21-25 Southwestern Men’s and Boys’ 
, Apparel Cae ates os 2,000 
Oct. 29-Nov. 3. American Fashion .............................. 6,000 
Nov. 11-15 Southwest Shoe Travelers Assn........... 2,000 
Jan. 13-17 Southwestern Men’s and Boys’ 
Apparel Ghib oc ciate 2,000 
Jan. 15-19 Winter Homefurnishings Market ...... 8,500 
Jan. 15-19 Southwest Furniture Market ............ 8,500 
Jan. 21-26 American Fashion «22. 566.506.550.083: 6,000 
Jan. 28-30 Texas Hardware 
and Implement Association ............ 2,000 
Feb, 18-23 Market Center Gift Show ................ 8,500 
Feb. 18-22 Dallas Gift and Jewelry Show. .......... 3,000 
April 29-Mey 2 Dallas Shoe Fair ..-::.....0..0566.c.0.: 2,500 
May 6- 9 Eialias Toy SOW. .....33.:5 css oi 1,500 
May 5- 9 Southwestern Shoe Travelers Assn..... 2,500 
May 12-16 Southwestern Men’s and Boys’ 
Apo Ce ..3. ok... neces 2,000 
May 27-June 1 American Fashion ........0....0....000..0...... 8,000 


Information furnished by Convention & Visitors Bureau, 
Dallas Chamber of Commerce 


tors put individual units through their 
varied operations in the Livestock Colli- 
seum at Fair Park, and a spectacular fire- 
works demonstration wound up the day. 

Deere Day in Dallas represented per- 
haps the largest single demonstration of 
Dallas’ teamwork in handling conventions 
and trade shows. This was the first time 
in history that any company had brought 
together its entire dealer and sales organi- 
zation for a single one-day sales meeting. 
The John Deere people were happy — 
and in addition to the revenue incident to 
this meeting, Dallas had a continuing 
extra publicity bonus in national maga- 
zines and in local newspapers wherever 
the company’s products were sold. 

Deere Day did not happen accident- 
ally. It presents a spectacular illustration 
of coordinated promotion and production. 
It presents a picture of Dallas’ wide and 
varied convention and trade show physi- 
cal plant and the coordination that exists 
between the sales staffs of its major hotels 
and the Dallas Chamber of Commerce. 

The staffs of Dallas’ major market cen- 
ters and the personnel and facilities 
incident to its recurring trade shows and 
markets give it a built-in organization 
that is able to provide any and every type 
of convention and trade show service. 
This ranges from designers and builders 
of exhibit space to closed circuit TV 
technicians and mass catering facilities. 

Such organizations as John P. Bounds 
& Son, Freeman Decorating Co., South- 
ern Display Arts, Southwestern Decora- 
tors of Dallas, Peter Wolf Associates Inc. 
and others provide professional service 
for major exhibitors on a par with any- 
thing :n the nation. Exposition layout, 
stage settings, booth construction, traffic 
planning, special decorations and creative 
ideas are some of the things national 
trade shows expect and get in Dallas. 

The transport and handling of heavy 
and complicated exhibits and their pack- 
ing and handling for trans-shipment is 
another essential part of Dallas conven- 
tion and trade show know-how. Such 
organizations as Great Southwest Ware- 
house, Texas Delivery Warehouse and 
other specialized Dallas Transport organi- 
zations have special personnel and equip- 
ment working behind the scenes before 
and after trade shows that expedite the 
handling of costly and fragile exhibits. 

In addition to all this are the staffs of 
major Dallas hotels that work together 
in recurring shows and the facilities and 
staffs that have grown up in motels for 
the handling of individual sales meetings 
with or without exhibit space. 
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Wooded Texas setting for chuck wagon dinners at 100-Acre Austin Patio Ranch. 


Conventions coming into this area often 
want a touch of Texas and the Old West. 
This is provided by such organizations as 
Austin’s Patio Ranch where custom 
rodeos are produced for convention visi- 
tors. Hunting resorts such as Snug Harbor 
are also popular. Western catering is also 
part of this picture with such organiza- 
tions as Walter Jetton providing chuck 
wagon fare. Other special convention and 
trade show management is also available. 

Latest in this field is Arts and Fashion 
Program Service, designed to entertain 
visiting convention ladies while their hus- 
bands are attending sessions. This organi- 
zation plans entertainment with ladies 
committees, sets up fashion shows and 
provides art and fashion personalities on 
a variety of subjects of special interest 
to women. 

Back of all this, and most important of 
all, from the standpoint of maximum use 
of exhibit facilities are the 10,000 hotel 
rooms available in Dallas major hotels 
and motels and the hospitality and service 
that back up these institutions. 


““SWIRECO” largest electronics show in 
Southwest attracted 5,000 scientists to 
Memorial Auditorium in April. Exhibit 
area featured the products of more than 
300 manufacturers. SWIRECO returns 
to Dallas in 1963 for five years. 


DALLAS e« JUNE, 1961 





A special exhibit trans- 
port unit of the Con- 
vention Department of 
Great Southwest Ware- 
houses unloading at 
Memorial Auditorium. 


Texas Mobile Home Show blanketed the parkin 
lot and exhibit areas of the Memorial Auditoriur 
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Outside view of lodg 
at 741-Acre Snug Ha 
bor Resort just 15 mile 
from Downtown Dalle 
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GOURMET 
CENTER 


Dallas restaurants feature fine food, 
atmosphere and glamour surroundings. 


Singapore Room at Ports O’ Call. 





Dallas restaurants are coming to the fore as one of this city’s 
major convention attractions. Not so many years ago the top 
restaurants in Dallas could be counted on the fingers of one 
hand. Today, a multiplicity of fine eating places abounds in 
Dallas from the center of the city to the far reaches of its 
metropolitan area. 


“Great Restaurants of America”, published by the J. B. 
Lippincott Gompany, the latter part of 1960, included four 
Dallas restaurants among 103 top culinary establishments 
selected for recognition over the nation. These included Ar- 
thur’s, the Zodiac Room of Neiman-Marcus, Mario’s and 
Old Warsaw. This book was written by Ted Patrick, Editor 
of Holiday, and Silas Spitzer, a regular contributor of food 
articles to the magazine. 

Duncan Hines, in 1960 edition of “Adventures in Good 
Eating”, lists 14 Dallas restaurants. These include: Arthur’s, 
Cattlemen’s Steak House, Chateaubriand, The Copper Cow, 
Dobbs House at Love Field, Golden Pheasant, Italian Village, 
S & S Tea Room, Safari Restaurant, Il Sorrento; Torch Restau- 
rant, Town & Country Restaurant, Old Warsaw and Vick’s 
Restaurant. 

The growth of Dallas as a convention and trade show 
center has also stimulated the building and expansion of new 







Western motif dominates 
Cattleman's Steak House. 































Tropical setting at Town & Country. 
















glamorous restaurants to serve this growing influx of customers. 
One of the most glamorous and most unusual of these is the 
Ports O’Call Restaurant on the 37th floor of Southland Center. 

This exotic and unusual restaurant has a variety of rooms 
decorated to resemble storied places of the Western Pacific, 
and food to accentuate this atmosphere. These include such 
exotic settings as Papeete, Paradise of the Pacific; Singapore, 
where the setting recreates the Somerset Maugham atmosphere 
of the exclusive British Colony Yacht Club, just off Raffles 
Square; Saigon, Paris of the Orient and Macoa. Not the least 
attraction of this show-place is its glamorous day and night 
view of Dallas from its massive, unobstructed windows. 


More typical of Texas is the Cattlemen’s Steak House 
located near the Sheraton. Its hostesses, wearing colorful west- 
ern clothes with boots and spurs and carrying six-shooters, add 
much color and atmosphere. With its Branding Room, huge 
charcoal broilers and steak display cases, the Cattleman has 
become a great favorite with convention visitors in providing 
the kind of fare they expect in the Texas cattle country. 


Jesse Roach opened the Dallas Cattleman in December, 
1958 to accommodate Dallas customers who used to drive to 
Fort Worth to eat at his Cattlemen’s, near the stock yards, 
and The Farmer’s Daughter. The response to his Dallas opera- 
tion has resulted in his building the Cattlemen’s Preston Center 
which is scheduled for opening the last of this month. 

La Tunisia in Exchange Park is another Dallas glamour 
restaurant. Abdullah, the towering native doorman at La 
Tunisia, opens the door to a world designed to take the visitor 
into a wonderland of oriental splendor. The designers of La 
Tunisia selected North African decor because of its fascinating 
mixture of colorful elements. 

Chateaubriand is one of Dallas’ popular dining spots with a 
setting of Old New Orleans. From a relatively small operation 
started in 1954 by Jimmy and Betty Vouras, has developed 


Italian sidewalk setting at Il Sorrento. 
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A cozy corner at Southern Kitchen. 


Old Spain at El Fenix. Lemmon Avenue. 


Exterior view of El Chico, Preston Royal. 
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one of Dallas’ imposing and unusual restaurants, located at the 
corner of McKinney and Fairmount. 

French food and French atmosphere are hallmarks of this 
restaurant. Chateaubriand business has thrived on demands 
for such dishes as Chicken Kiev, Chicken Chateaubriand, 
Shrimp Chateaubriand and patista. Jimmy and Betty Vouras 
grew up in the restaurant business in their native Greece and 
were married in Connecticut. They also specialize in a fine 
wine cellar. 


Mayfair Dining Room 
at Executive Inn. 


Mario’s at 4300 Lemmon Avenue, blends native favorites 
of Texas with Italian dishes on its menu. This fine restaurant 
is operated by Mrs. Christine Vaccaro, wife of the late Mario 
Vaccaro, after whom the restaurant was named. 

In addition to fine beef and steaks, Mario’s features such 
Italian dishes as Lasagne, Shrimp Mario, scaloppine with moz- 
zarella and prociuto, zabaglione and caffe expresso. This 
small establishment is recognized as one of the fine restaurants 
of the Southwest. 

Town & Country Restaurant, located at 2016 Commerce, 
is equally popular with Dallas patrons and convention and 
trade show visitors. Owned and operated by Nick DeGeorge, 
Town & Country is recognized as one of the fine restaurants 
of America. It has three major dining rooms with distinctive 
decorations. Roast beef served on stainless steel carts, onion 
soup and cheese cake are among its specialties. 

The El Fenix Restaurants have long been one of Dallas’ 
most colorful South-of-the-Border attractions. With their orig- 
inal establishment at 1608 McKinney, El Fenix now has show 
places in Oak Cliff, Casa Linda Plaza and Lemmon and In- 
wood. The unique decor of El Fenix Restaurants duplicates 
the atmosphere of a Spanish hacienda. The menu and enter- 
tainment are authentic reproductions of their counterparts in 
Old Mexico. 

El Chico is another popular Mexican restaurant group 
headquartered in Dallas. El Chico has four restaurants located 
in various parts of Dallas and also operates in Fort Worth, 
Shreveport and Longview. More than 300 dishes served 
through the year, are on the El Chico master menu. 

In 1925, father and mother Macario Cuellar turned from 
farming near Kaufman to founding a Mexican restaurant 
there. The first foods were made from family recipes and 
supplied from their own farm. Out of East Texas, their oper- 
ations expanded to Dallas and other cities. Today, the 96-year- 
old Cuellar and his 86-year-old wife oversee the work of their 
five-son management team which operates El Chico. Their 
latest expansion is a planned El Chico Restaurant that will 
be a part of “Six Flags Over Texas”. 

Il Sorrento is another colorful and popular Dallas restaurant 
located at 5724 West Lover’s Lane. The authentic Italian decor 





Abdullah greets small customer at entrance to La Tunisia. 


and use of pastels brings to life a reproduction of a Rome 
sidewalk cafe. This restaurant is primarily a haven for those 
who ardently prefer Italian food. Il Sorrento is owned and 
managed by Mario Messina. 

Southern Kitchen, located at 10500 Hines Boulevard, spe- 
cializes in Southern food including fried chicken and a variety 
of selected seafoods. This is also one of Dallas’ well-recom- 
mended restaurants with a fine reputation for steaks. It has 

(Continued on page 77) 
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Terrace Room at Baker Hotel is popular 
‘top of town"’ convention meeting place. 





Entrance to Motor Lobby at Baker Hotel. 
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HOSPITALILTY 


Beacons of hospitality on the Dallas 
skyline and colorful showplaces on major 
freeway approaches, Dallas major hotels 
and motels present a glamorous day and 
night welcome to travelers and conven- 
tion visitors. 

The brightly lit towers of the Sheraton- 
Dallas tie-in with the tall top of Southland 
Center to identify Dallas’ dominant hotel 
landmark. A short distance away the 
Statler-Hilton sets a glamour hotel archi- 
tectural pattern and farther down Com- 
merce Street, the Baker and Adolphus 
make up another hotel complex. Cary 
Plaza, now in the foundation stage, will 
add another major hotel to the downtown 
area in the fall of 1962. 

Working on a cooperative basis through 


the Convention and Visitor’s Bureau of 
the Dallas Chamber of Commerce, Dallas 
major hotels, both in the downtown and 
suburban areas, and Dallas luxury motels 
can come up with 10,000 air-conditioned 
rooms to house the largest national con- 
ventions. 

Because of their strategic locations on 
major expressways, Dallas largest luxury 
motels are just minutes by car from the 
heart of the downtown area. Among these 
are the Town House Motor Hotel on 
Hines Boulevard, the Marriott Motor Ho- 
tel on Stemmons Expressway and the re- 
cently completed Holiday Inn Central on 
Central Expressway. 

One of the latest luxury motels to be 
completed is the 125-room Baxter House 
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A corner of the Statler's Empire Room. 


Motor Hotel located on Highway 183 at 
Loop 12 near the John Carpenter Free- 
way. This motel is ten minutes from 
downtown Dallas via a ten lane express- 
way. Now under construction on Stem- 
mons Expressway and Continental is the 
$6 million, ten story, Dallas Cabana which 
is scheduled for opening in the spring 
of 1962. 

Opened recently at Richardson on Cen- 
tral Expressway is the 74-Room Conti- 
nental Inn, which is already slated for 
expansion. The 200-room Executive Inn, 
recently opened at the entrance to Love 
Field on Moekingbird Lane, ties-in with 
the Ramada-Inn and the Holiday Inn 
Hotel to provide top motel facilities in 
that area. 
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Beautiful public rooms, unexcelled ban- 
quet facilities, special equipment and staff 
service for sales meetings, markets, trade 
shows and conventions are part of routine 
Dallas hotel and motel service. Newness 
and complete air-conditioning are features 
of Dallas hotels brought about by new 
building and remodeling and expansion 
programs that have marked hotel expan- 
sion in Dallas during the past decade. 
From individual guest rooms to main 
banquet halls Dallas major hotels provide 
top flight accommodations. 


Newest of Dallas’ luxury hotels is the 
Sheraton-Dallas in Southland Center. 
This 600-room hotel occupies a 29-floor 
tower and the entire second and third 
floors of Southland Center. A 135 foot 
wide, % acre landscaped plaza separates 
the Sheraton-Dallas from the Southland 
Life Tower. The hotel’s main lobby and 
function rooms are on the second floor. 
Also on this level are the Town Room for 
dining, Sheraton Lounge, private dining 
rooms and ultra-modern kitchens. 

On the third floor of the hotel are 
multi-purpose hospitality rooms for sales 
and promotion displays and private dining 
and the London Club, a smart private 





Grand Ballroom at the Statler-Hilton. 


club, decorated in the Old English motif. 
On the thirty-seventh floor of the South- 
land Tower is the Ports O’ Call Restau- 
rant, supervised by the Sheraton-Dallas, 
with glamorous club facilities. 

The Grand Ballroom consists of three 
areas, the North and South Ballrooms and 
the Ballroom Foyer, which can be divided 
by acoustically folding partitions. The 
North and South Ballrooms together will 
seat 1,000 for banquets and 1,400 for 
meetings. The North and South Ballrooms 
plus the Foyer will seat 1,500 for a ban- 
quet and 2,100 for meetings. There is a 
stage area on the north and a projection 
and sound room on the south end. A ten- 
ton capacity elevator can move autos, 
trucks and displays from the street to 
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Banquet arrangement, right, in spacious 
Roof Garden of the Hotel Adolphus. 


Below, 75th Anniversary Sun Oil Co. 
in Grand Ballroom of Sheraton-Dallas. 


























Swimming pool of the Executive Inn. 


ballroom and lobby levels. 

Flexibility and luxury are features of 
the Sheraton-Dallas with its Republic of 
Texas Suite, Stephen F. Austin Suite and 
others. Its smallest guest rooms measure 
14 by 14 or 196 square feet. The Shera- 
ton-Dallas is under the management of 
Randall Davis, one of the best known 
hotel men of the Southwest. 

The new Statler-Hilton Hotel, opened 
just five years ago in the heart of down- 
town Dallas, is managed by Joe Harper, 
a native Texan and nationally known hotel 
man. With 1,001 guest rooms, the Statler- 
Hilton includes 11 highly flexible meeting 
rooms located on its mezzanine. These 
rooms range in size from the combined 
Grand Ballroom with a meeting capacity 


Restful lawn setting at Dallasite Motel. 


of 2,200 and a banquet capacity of 1,500 
to smaller banquet rooms. 

Each of its guest rooms look across a 
brilliant panorama of Dallas through 
broad picture windows. Fourteen dining 
rooms provide every type of food from a 
quick snack to the most exotic foreign 
cuisine. Its colorful Empire Club is one 
of the most popular supper clubs in the 
Southwest. A record which the Statler- 
Hilton is particularly proud of is its “re- 
peat visits” by guests in five years of 
operation. 

The facilities of the Statler-Hilton Ho- 
tel and its experienced staff make it one 
of Dallas’ main centers for conventions 
and sales meetings. The color and decor 

(Continued on page 74) 
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“It's fun to visit Dallas!" 


“Viel vergnuegen in Dallas!" 


"i Que divertido es 
visitar Dallas!" 


“C'est un vrai plaisir que de 


visiter Dallas!" 





Four languages are now being used to 
tell the story of Dallas and its attractions 
to convention visitors, tourists and pros- 
pective visitors. The new visitors’ folders 
of the Dallas Chamber of Commerce will 
be used by the Chamber’s Convention and 
Visitors Bureau to promote conventions 
for the city. 

The Chamber has printed 120,000 of 
the attractive blue and white folders in 
English, Spanish, French and German 
and will use them’ throughout the world 
in promoting visitors to Dallas. 

Officials of the Chamber said they 
believe this is the first time that any cham- 
ber of commerce has produced a promo- 
tional folder in four languages at the same 
time. In past years the Dallas Chamber 
had printed promotional pieces in two 
languages, English and Spanish. 

“Dallas is a real international center 
now,” said J. Ben Critz, vice president and 
general manager of the Chamber, “and 
we intend to make even more people 
throughout the world conscious of Dallas 
and the advantages we offer, as a business 
center and as a place to visit.” 

The new folder, called “It’s fun to visit 
Dallas!” is subtitled “A great place to 
visit . . . do business . . . live, work and 
play.” In addition to descriptions of Dal- 
las, it includes photographs of State Fair 
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Park, Memorial Auditorium, Southland 
Center Observation Deck, Southern Meth- 
odist University, Dallas Theater Center, a 
sailboat-filled lake scene, a Dallas restau- 
rant and a shopping scene. A description 
of Dallas as the “Southwest’s business cap- 
ital” and a cartoon map of the city com- 
plete the 16 by 18-inch folder. 

Mr. Critz pointed out that the new 
Dallas folders were multi-lingual through- 
out, not just an English folder with a few 
words of the foreign language. 

First showing of the foreign-language 





folders was to representatives of airlines 
in Dallas. Ten foreign flag lines and the 
three United States lines in Dallas who 
serve foreign countries will use the folders 
to promote more Dallas visitors from 
areas they serve. 

Chamber officials have pointed out that 
the distribution of these folders will be 
controlled carefully to make certain that 
they will go to people who are actually 
prospective Dallas visitors so that Dallas 
will get maximum benefits from the new 
folders. 
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| So you’re looking for entertainment? RA; 


In Dallas, that’s no problem. 
Traditionally the entertainment and cultural capital of the 

Southwest, the coming summer and winter seasons prove that 

Dallas is more than living up to this reputation. | NAY 
Highlight of the summer months will be what is already 


being hailed as one of the finest seasons of the State Fair 


Musicals in history. With “Song of Norway” and “Destry Rides 
Again” in June, “Brigadoon” and “Take Me Along” in July 
and “Billion Dollar Baby” and “Bye Bye, Birdie” in August, 









the Musicals this year offer a pleasing combination of the old 'B 

and the new as they continue to provide their expected level Mu: 

| of top-quality summer entertainment, equal to the Broadway KEI 
{ stage in every respect. Rog 
With the fall will come the State Fair of Texas, the enter- t 


tainment highlight of the year in the Southwest. Although the 
full entertainment program is still to be announced, such 


Midsummer Night’s Dream” and “The Madwoman of Chail- 
lot,” the season is one theater-lovers are awaiting eagerly. 


events as “Sound of Music,” the hit Broadway musical, and bs 
the new Ice Capades are being awaited eagerly. Also due in Gro 
October are the re-opening of Cinerama, the movie miracle, “SC 
in Dallas and the annual visit of Ringling Brothers, Barnum Hal 
& Bailey Circus. | 

-IThe 1961 season of Dallas Civic Opera will bring Joan COI 
Sutherland back to Dallas and will include “Lucia di Lam- aut! 
mermoor,” “Thais,” and “La Boheme.” A full season for the RIN 
Dallas Symphony Orchestra, the famed Dallas Community : 
Course and Civic Music Association is also planned. 

Announced, but not yet scheduled, is the finest season ever | ‘01 
| planned by the young Dallas Theater Center. Featuring such Ball 
: successful productions as “Desire Under The Elms” and “Life chy 
With Father” and such artistic triumphs as “Saint Joan,” “A Nel 
U 













These are only a few of the entertainment offerings of 






Dallas, for many others are still in the planning stages. 












No matter what your taste in entertainment, Dallas has it 




































JUNE 
“SONG OF NORWAY’’—State Fair Musical, 
State Fair Music Hall—June 12-25. 
“ROMANOFF AND JULIET’’, by Peter 
stinov, Dallas Theater Center—June 22. 
“DESTRY RIDES AGAIN’ —State Fair Musi- 
cal, State Fair Music Hall—June 26-July 9. 


‘LILIOM”’, by Ferenc Molnar. A Theater 
Three production, at Sam Houston Room 
of Sheraton-Dallas—June 28. 


JULY 
RALPH FLANAGAN BAND—Statler Hilton 
Empire Room—July 1. 
SPEAK 4 TRIO AND MIME COMPANY— 
Dallas Theater Center—July 6. 
"BRIGADOON”’—State Fair Musical—State 
4 Music Hall—July 10-23. 


AKE ME ALONG’’—State Fair Musical— 
State Fair Music Hall—July 24-August 6. 


ANDY WILLIAMS REVUE with Tommy 
rsey Orchestra—Iva D. Nichols presen- 
ion—Dallas Memorial Theater—July 27. 


AUGUST 


‘BILLION DOLLAR BABY’’—State Fair 
Musical—State Fair Music Hall—Aug. 7-20. 
KEN HARRIS BAND—Statler Hilton Empire 
Room—August 12. 


“BYE BYE, BIRDIE’ —State Fair Musical 
-State Fair Music Hall—Aug. 21-Sept. 3. 


OCTOBER 
‘THIS 1S CINERAMA” at the Capri—Oct. 4. 


STATE FAIR OF TEXAS—State Fair 
Grounds—Oct. 7-22. 

‘SOUND OF MUSIC’’—State Fair Music 
Hall—Oct. 7-22. 


CE CAPADES—Dallas Ice Arena—State 
fair of Texas—Oct. 7-22. 

COMMUNITY COURSE: William Shirer, 
author and lecturer, McFarlin Aud:—Oct. 25. 


RINGLING BROTHERS, BARNUM AND 
BAILEY CIRCUS—Dallas Memorial Arena 
-Oct. 25-29. 


NOVEMBER 


(OMMUNITY COURSE: Le Theatre d'Art du 
Ballet from Paris, McFarlin Aud.—Nov. 7. 


VIC MUSIC ASSOCIATION: Zara 
Nelsova, cellist: McFarlin Aud.—Nov. 8. 


A BOHEME’’—Dallas Civic Opera— State 











Fair Music Hall—Nov. 5 matinee—Nov. 10 
evening. 

“THAIS” with Denise Duval—Dallas Civic 
Opera—State Fair Music Hall—Nov. 12. 
“LUCIA DI LAMMERMOOR’ —Dallas*Civic 
Opera—State Fair Music Hall—Nov. 16 and 
18 evenings. 

DALLAS SYMPHONY ORCHESTRA: Open- 
ing concert of 1961-62 season, Georg Solti 
conducting, McFarlin Aud.—Nov. 19 and 20. 
COMMUNITY COURSE: Ravi Shankar and 
Company—McFarlin Aud.—Nov. 21. 
CHAMBER MUSIC SOCIETY: Albeneri Trio, 
Highland Park Town Hall—Nov. 22. 
DALLAS SYMPHONY ORCHESTRA: Gina 
Bachauer, pianist, guest artist: McFarlin 
Aud.—Nov. 26 and 27. 

CIVIC MUSIC ASSOCIATION: Christa 
Ludwig mezzo-soprano and Walter Berry, 
baritone—McFarlin-Aud.—Nov. 28. 


DECEMBER 
DALLAS SYMPHONY ORCHESTRA—AIll 
orchestral concert, Georg Solti, conducting 
—McFarlin Aud.—Dec. 3 and 4. 
COMMUNITY COURSE: Cleveland Play- 
house, ‘Hedda Gabler’’—McFarlin Aud.— 
Dec. 5. 
DALLAS SYMPHONY ORCHESTRA: 
Leonard Pennario, pianist guest artist— 
McFarlin Aud.—Dec. 10 and 11. 
DALLAS SYMPHONY ORCHESTRA: Claudio 
Arrau pianist, guest artist—McFarlin Aud. 
—Dec. 17 and 18. 
“THE MIRACLE WORKER” with E. Leon 
Brennan and Donna Zimmerman, Broadway 
Theater League presentation—Dallas 
Memorial Theater—Dec. 29. 


JANUARY, 1962 


DALLAS SYMPHONY ORCHESTRA: Janos 
Starker, cellist, guest artist—McFarlin Aud, 
—Jan. 7 and 8. 


DALLAS SYMPHONY ORCHESTRA: Pierre 
Monteux, guest conductor—McFarlin Aud. 
—Jan. 14 and 15. 


CHAMBER MUSIC SOCIETY: Fine Arts 
Quartet: Highland Park Town Hall—Jan. 17. 


COMMUNITY COURSE: Lisa Della Casa 
soprano—McFarlin Aud.—Jan. 20. 


DALLAS SYMPHONY ORCHESTRA: Dealey 
Memorial Award winner as guest artist— 


McFarlin Aud.—Jan. 21 and 22. 


CIVIC MUSIC ASSOCIATION: Maurizio 
Pollini, painist—McFarlin Aud.—Jan. 27. 


FEBRUARY, 1962 


DALLAS SYMPHONY ORCHESTRA: Byron 
Janis, pianist, guest artist—McFarlin Aud. 
—Feb. 11 and 12. 


CHAMBER MUSIC SOCIETY: Quintetto 
Boccherini—Highland Park Town Hall— 
Feb. 14. 


DALLAS SYMPHONY ORCHESTRA: Zino 
Francescatti, violinist, guest artist— 
McFarlin Aud.—Feb. 18 and 19. 


LITTLE ORCHESTRA SOCIETY of New 
York, Thomas Scherman, conductor. 
Margaret Hiarshaw, Brian Sullwan and other 
Gieete, Dallas Civic Music—McFarlin Aud. 
—Fe 


MARCH, 1962 


DALLAS SYMPHONY ORCHESTRA opre- 
senting the Houston Symphony, Sir John 
Barbirolli conducting,—McFarlin Aud.— 
March 10 and 11. 


CHRISTIAN FERRAS, violinist, Dallas Civic 
Music—McFarlin Aud.—March 20. 


DALLAS SYMPHONY ORCHESTRA— 
Elizabeth Schwarzkopf—McFarlin Aud.— 
March 25 and 26. 


UNDATED EVENTS 


“DESIRE UNDER THE ELMS”, by Eugene 
O'Neil, Dallas Theater Center Production. 


“LIFE WITH FATHER’, by Howard Lindsay 
and Russell Crouse, Dallas Theater Center 
Production. 


‘“TARTUFFE”’, by Moliere, Dallas Theater 
Center. Production. 


“THE MADWOMAN OF CHAILLOT”, by 
Jean Giradoux, Dallas Theater Center. Pro- 
duction. 


“JOSHUA BEENE AND GOD”, by Hal Lewis 
and Clifford Sage, Dallas Theater Cepter. 


“SAINT JOAN”, by George Bernard Shaw, 
Dallas Theater Center Production. 


“A MIDSUMMER NIGHT’S DREAM”, by 
William Shakespeare, Dallas Theater Center 
Production. 







































































BOB THORNTON DINNER 


More than 2,500 friends of R. L. 
Thornton broke cornbread with him over 
ham and redeye gravy at the Dallas Trade 
Mart as they thanked him for over 50 
years service to Dallas. 


At Mr. Thornton’s wish, the dinner was 
completely informal and featured a menu 
of what he called “food folks around here 
like to eat,” grilled country ham with 
redeye gravy, blackeyed peas, turnip 
greens, potatoes, cornbread and fried 
apple pie. 

Again at Mr. Thornton’s request, there 
were no long speeches. Willis Tate, presi- 
dent of Southern Methodist University, 
gave a brief expression of thanks from the 
people of Dallas to Mr. Bob. Robert B. 
Cullum, Chamber vice president, served 
as master of ceremonies. 
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Grandchildren say thanks in a more personal way. 


More than 2,500 fill the huge Dallas Trade Mart. 
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Listening to words of praise. 
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Lined up for ham 
n’ redeye gravy. 


Listening to Texas 
Shorty Fiddle. 


A display by Mr. 
Bob's alma mater. 


Toastmaster: 


Bob Cullum 


Speaker: 
Willis Tate 


For The Chamber: 


Avery Mays 





























Six Flags Over Texas 








NEW VISITOR ATTRACTION 





An additional attraction for Dallas as a 
national convention center will be Six 
Flags Over Texas, $10 million family en- 
tertainment center, scheduled to open on 
August 6. Supplementing the many exist- 
ing attractions in Dallas, this new enter- 
tainment park at Arlington, Texas, will 
make Dallas even more attractive to con- 
vention visitors, particularly those from 
outside Texas and the Southwest. 

Located 17 miles west of Dallas on the 
Dallas-Fort Worth Turnpike, the 105- 
acre park promises to be one of the top 
“must-see” spots in all of Texas for 
visitors. 

More than 40 major attractions and 
rides will depict Texas’ colorful history 
under the flags of Spain, 1519-1685; 
France, 1685-1690; Mexico, 1821-1836; 
Republic of Texas, 1836-1845; Confeder- 
acy, 1861-1865, and United States, 1865 
to the present. 

Six Flags will not be an amusement 
park nor a historical museum but an 
entertainment center blending the heritage 
of Texas with the theme of family fun 
through participation. 

Angus G. Wynne, Jr., president and de- 
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Six Flags Over Texas, new entertainment park 
depicting Texas’ colorful history, takes shape 
in preparation for scheduled opening August 6. 


veloper of Six Flags, has continually 
stressed the family theme for the huge 
center. “We feel it will become the South- 
west’s number one tourist attraction be- 
cause what we are offering is a natural, 
fun-packed adventure-filled show for the 
entire family,” he said. 


Admission prices will be $2.50 for 
adults and $2 for children, with this one 
sum including general admission to the 
park and all rides, attractions and featured 
shows. 


Among the featured rides will be a 
mule pack train in the Spanish section, a 
riverboat journey in the French section, 
a “fiesta train” ride in the Mexican ‘sec- 
tion, a narrow-gauge steam engine ride 
around the entire park from the Republic 
of Texas section, a stage coach ride in the 
Confederate section and a $300,000 “As- 
trolift” carrying visitors 75 feet in the air 
across the center of the park between the 
U.S. and Texas sections. 


Restaurant facilities will include a great 
variety of food and beverages, with the 
restaurants following the themes of the 
various sections. No alcoholic beverages 
will be served. Officials of the center esti- 


mate that some 5,000 persons can be fed 
per hour in the park. 


Six Flags will provide areas for park- 
ing, capable of handling 5,000 at any one 
time. A parking charge of 50¢ will be 
made. 

To avoid long waiting lines as much as 
possible, the ride and attraction handling 
capacity will be 15,000 riders per hour. 
When there is waiting, however, air con- 
ditioning will be used on the queue lines. 

Six Flags will operate its initial season 
from August 6 until the end of November. 
The park will remain open from 10 a.m. 
to 10 p.m. In future years it is expected 
the park will begin its season about Easter 
and remain open through November. 

Construction of Six Flags involved the 
relocation of over 250,000 yards of dirt. 
A 3,000,000-gallon capacity lake was 
gouged from the earth together with a 
50,000,000-gallon reservoir to feed and 
maintain the water level in the lake. Over 
12,000 square feet of plaster, 100,000 
feet of conduit and wiring, 15,000 feet of 
fencing and 300 tons of air conditioning 
are going into the building of the project. 
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BOOTSTRAPS 


Pulling yourself up by your own bootstraps is an old Dallas tradition. John Neely Bryan did not find a great wealth 
of natural resources in those early days. 
But people, not nature, have made the difference in Dallas ... people dedicated to hand-making 
Dallas into an internationally important business and cultural center. Dallas businessmen justly 
| pride themselves on having made this city the dominant financial, insurance, manufacturing, 
marketing and distribution leader of the Southwest. 
Texasbankers are proud of their contribution to the Dallas business community. For instance, the 
businessman with a firm grip on his bootstraps seeks a solution to key-man turnover: Texas Bank’s Trust 
Department helps him establish a pension and profit- sharing plan. Another businessman, on firm 
footing, is seeking new markets for his products: Texas Bank’s trained counsellors assist in executing 
market research and arranging financing for his new expansion. 
In hundreds of ways, Texas Bank helps companies translate today’s opportunities into tomorrow’s success. 
Do as so many successful Dallas businessmen have done. You have a firm grip on 
your own bootstraps; now it’s time you called on Texas Bank. 


As the largest state bank in Texas, Texas Bank has facilities geared to growth ...they know responsible banking. 


TEXAS 
BANK “dynam rows 


AND TRUST COMPANY OF rooted in responsible banking.”’ 


DALLAS 


PHONE RIVERSIDE 8-9141 / MAIN AND LAMAR / DALLAS, TEXAS / MEMBER F. D. I. C. 
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The 
Alleghany 


Struggle 


Murchisons of Dallas emerge 
as victors in 6-month contest 
for control of giant holding 
company. 


By Al Altwegg 


Things are gradually getting back to 
normal at 1201 Main Street in Dallas. 
For a time, though, it seemed to most of 
the people working in the anonymous 
two-story buff-colored brick building as if 
things would never settle back down. And 
the truth is that for some of the men 
concerned, they never will be quite the 
same as they were before the big proxy 
battle began. 

It’s a safe bet that better than 90 per 
cent of the Dallas residents who pass 
1201 Main Street every day have no idea 
what enterprises the building houses. 
There is no sign except the street number 
above the door. And if you wander in- 
side, you still find no signs indicating 
what goes on inside. 

But if you know what you're looking 
for, this is where you may find John D. 
Murchison these days, now that the six- 
month struggle for control of the big 
Alleghany Corp. has been decided. Now 
that the Murchison brothers have won 
their point—and the necessary number of 
independent stockholders of the huge 
investment company have voted to throw 
their lot in with the ideas of the wealthy 
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JOHN MURCHISON 


Dallas brothers—John Murchison is able 
to spend a little more time in his Dallas 
office. 

And 1201 Main Street, which stands 
on the corner a block and a half west of 
the First National Bank, is where his 
office is located, along with the offices of 
his brother, Clint W. Murchison, Jr., and 
their associates, the mostly-young lawyers 
and accountants and investment special- 
ists who help them manage their multi- 
million dollars worth of investments. 

It is from 1201 Main Street that John 
and Clint Jr. and their associates range 
far and near seeking out investments and 





CLINT MURCHISON, JR. 


watching over those previously made. 
And much of the time they are gone, but 
in the last six months they have been gone 
more than usual. Most of that time they 
spent in New York, working on the proxy 
battle for control of Alleghany Corp., 
which has since been called by many the 
biggest such battle of the century. 

To win it, not only did the 39-year-old 
John and 37-year-old Clint Jr. spend most 
of their time in New York, headquarters 
for the proxy solicitation and legal 
maneuvering all across the nation, but so 
did most of their staff. 


That, of course, put a tremendous bur- 
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den on the girls and the men who re- 
mained at 1201 Main Street, because the 
usual volume of work that goes on there 
continued unabated. But by working 
through the night sometimes and on 
weekends, they kept the rest of the Mur- 
chison enterprises rolling. 

Stephen Rooth, who has been called 
the “chief of staff” for the Murchisons in 
the Alleghany fight, just moved to New 
York last October. Art Haas, who origi- 
nally came from New York but had been 
in Dallas five or six years and was work- 
ing for Tecon Construction Company be- 
fore he joined the Murchison proxy ef- 
fort, went back to New York to do yeo- 
man duty. 

“And our law firm — Jenkins, Anson 
and Spradley — half of them were in 
New York,” John Murchison recalls. 
There are about a dozen men in the law 
firm, of whom Walter Spradley was 
widely credited in the East with master- 
minding the legal aspects of the battle 
and much of the complicated dealings 
with the Securities and Exchange Com- 
mission in Washington. 

And still another Dallas man who spent 
most of the last six months in New York 
is Don Carter. At 67, he is still devoting 
much of his energy and financial sagac- 
ity to the younger Murchisons, just as he 
previously did to their wealthy father, 
Clint W. Murchison Sr., who now lives 
down in Athens, in East Texas, from 
where he originally sallied forth to make 
a fortune of untold millions in Texas oil 
and then the “special situations” that Don 
Carter in many cases helped him find. 

“This place around here was pretty 
dead for six months,” says John Murchi- 
son of the offices at 1201 Main Street in 
Dallas. About the only one of the Mur- 
chison “associates” who remained in Dal- 
Jas all during the proxy battle was Phil 
Bee, he recalls. 
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And who is Phil Bee? What’s his posi- 
tion, his title? “Well,” replied John, “we 
have a pretty loose organization around 
here. I guess you’d call him our top man 
here — our senior associate. He stayed 
here, keeping the home fires burning, and 
he never got to New York. We had other 
things going but they were soft-pedaled. 
He took care of them.” 

What got the Murchison brothers in- 
volved in the proxy battle to take control 
of the big Alleghany investment company 
away from the aging Allan P. Kirby, 
Eastern multi-multi-millionaire, was a set 
of interweaving investments and circum- 
stances more complex than most by- 
standers would want to try to figure out 
at this stage in the game. 

It all goes back to the early days of 
the 1950’s, when the Murchison brothers 
bought a substantial interest in the Minne- 
apolis-based Investors Diversified Serv- 
ices, a company which manages and sells 
shares all over the nation for a group of 
mutual funds and which thereby controls 
billions. 

It goes back, also, to the days when the 
late Robert R. Young, backed by the 
wealth of Allan Kirby, was trying to cap- 
ture control of the New York Central 
Railroad. Needing allies with big money, 
Mr. Young got help from Clint Murchi- 
son and his oil-wealthy sidekick Sid Rich- 
ardson of Fort Worth. It was Don Car- 
ter, a friend of Mr. Young’s, who brought 
the men together at that time. It was 
Don Carter who brought Alleghany and 
the Murchisons together. 

In the intervening years, the Murchi- 
sons took an active part in the direction 
of IDS. They became large holders of 
stock in Alleghany Corp., of which Mr. 
Kirby was the largest single stockholder. 
They found themselves involved as co- 
defendants with Mr. Kirby in lawsuits of 
one sort and another, some of them prod- 


ucts of what is known as the “strike suit 
bar” in New York, attorneys who make a 
livelihood for themselves from nuisance 
lawsuits against large corporations and 
other monied interests. 


But it is fair to say that the Murchison 
brothers and Allan Kirby never really 
understood each other. Certainly they 
never saw eye-to-eye on investment goals. 
They never were close, despite the fact 
that they frequently had mutual interests, 
each having millions invested and at risk 
in the same companies. And gradually 
differences of opinion developed between 
them (perhaps fostered by some individ- 
uals who had Mr. Kirby’s ear, the Mur- 
chisons tend to believe), and in time a 
real split developed. 


It came to a head when, in effect, Allan 
Kirby was responsible for kicking the two 
Murchisons off the board of IDS, to put 
it bluntly. And the Murchison Brothers 
(they hold their investments through a 
partnership of that name established for 
them by their father back when they were 
coming to investment-management age) 
decided that they had no course to pro- 
tect the millions they had at stake except 
to fight back. Some idea of the amount 
of money involved helps to show why 
John and Clint Murchison thought it was 
worth whatever it would cost, in both 
money and effort. 

The Murchisons had, among other in- 
vestments, 200,000 shares of stock in 
IDS. When they left the IDS board and 
control went to Mr. Kirby’s nominees, 
the IDS stock was selling on the market 
at about $230 a share. That was in Jan- 
uary of 1960. By October, when they 
launched full-scale into the proxy fight, 
it was down to $150 a share. 

“That’s 16 million bucks loss in mar- 
ket value,” John Murchison notes. “Now 
it’s back up to $280. That’s 130 points. 
That’s 26 million bucks, market value.” 
(John Murchison always talks about “mil- 
lions of bucks” rather than “dollars”, per- 
haps because it sounds like less wealth 
and more like the regular guy he tries to 
be.) 

The Murchisons, in fact, kept a chart 
on the IDS stock prices fluctuations, 
while they were waging the proxy battle, 
and they marked it to show how the 
stock’s ups and downs seemed, to them at 

(Continued on page 100) 


Headquarters for the Murchison opera- 
tions is this building at 1201 Main Street. 



































FISHERMEN!! 





Season: 
June 15 
Lo 
September 15 





the most beautiful spot in the United States to fish 





« Other 
Rainbow Trout Lodges Accommodations 
Rainbow Trout Lodges, located 25 miles west of Antonito, Colorado 20 private cabins with bath 


on the Conejos River, is one of the finest places in the United States 
to fish. The Conejos and Elk Creek are well stocked with rainbow 
trout. Pack-in fishing trips through the splendor of the Rocky Moun- 
tain wilderness are one of our specialties. These trips are guided, Tennis Court 
equipment very modern. 


Heated Swimming Pool 


Horseback Riding 


Exceptional Cuisine, 


The main lodge building nestles among pine, blue spruce, aspen and American Fran 


douglas fir trees. Dining room presided over by skilled chef who pre- Pack trips 
pares exceptional menus. Care of Children 
MAKE RESERVATIONS NOW! ond many more 











ANTONITO, COLORADO 
For reservations and information write or telephone 
FRanklin 6-5659 


Dallas — 1123 Exchange Bank Bldg. 
FL 7-8283 





TO SANTE FE TO SANTA FE 
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New University for Dallas 


A campaign has just been launched to 
raise $3 million to make possible the 
building of Dallas Baptist University 
which will help provide higher educa- 
tional opportunities for the young people 
of North Texas. 

Studies show that within a two to four 
year period, Dallas County high school 
graduates seeking to enroll in colleges and 
universities will have more than doubled 
current applications. It is estimated that 
by 1965 more than 21,000 students will 
be graduating from Dallas County high 
schools as compared to 8,500 today. Based 
on the number of 1960 high school grad- 
uates who entered colleges and univer- 
sites, at least 14,000 of the 1965 high 
school graduates will be seeking higher 
educational opportunities. Further, a na- 
tional study indicates that students in 
metropolitan areas seeking higher educa- 
tion, for various reasons, attend institu- 
tions of higher learning within a 40-mile 
radius of their homes. 

Dallas Baptist University is sponsored 
by The Dallas Baptist Association, and 
will be owned and operated by The Bap- 
tist General Convention of Texas. This 
Convention has had over 100 years of 
experience in the successful operation of 
schools of higher learning and presently 
owns and operates nine schools over the 
State. 

Dr. C. E. Colton, Chairman of the Un- 
versity’s Steering Committee, has stated 
that the building of the University has 
been in the planning stage for more than 
four years and that the very finest pro- 
fessional consultants available have been 
engaged to assist in all phases of the plan- 
ning. 

Projected as a four-year Liberal Arts 
College, Dallas Baptist University is 
planned to open its doors in the fall of 
1963 as a two-year program. It is expected 
that within four years the University will 
graduate its first baccalaureate class. Dur- 
ing its early years, it is planned that the 
University will accommodate only day 
and commuting students. 

As a liberal arts undergraduate insti- 
tution, Dallas Baptist University will offer 
programs of study in Communications, 
the Humanities, the Social Sciences, Bio- 
logical Sciences, Physical Science and 
Mathematics, and Physical and Health 
Education. 
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The beautiful campus site, 200 acres 
overlooking Mountain Creek Lake in 
Southwest Dallas, is an ideal location for 
the development of this institution. It will 
be easily accessible by main thoroughfares 
to all parts of Dallas, Fort Worth and 
North Texas. Construction of the Uni- 
versity, which will accommodate approx- 
imately 500 students in its initial phase, 
will begin immediately upon the success- 
ful completion of the current $3,000,000 
building campaign. 

Former Mayor R. L. Thornton told a 
group of Dallas business and civic leaders 
recently that “The building of a univer- 
sity is part of building a great city. This 
is only the second time in over forty years 
that Dallas has had an opportunity to 
bring additional higher educational facil- 
ities to our young people. We cannot build 
a great city on smoke stacks alone, we 
must have everything including hospitals, 
churches, libraries, schools, and higher 
educational facilities,” he continued. “Al- 
most every boy or girl graduating from 
high school wants to go to college. We 
must provide more schools for them to 
attend.” 

T. C. Bateson is chairman of the Uni- 
versity’s Development Committee which 
is composed of approximately 150 busi- 
ness and civic leaders of the community. 





Chairman of the $3,000,000 Building 
Campaign is E. B. Germany. James C. 
Dycus, C. A. Tatum and L. T. Potter are 
Campaign Vice-Chairmen. Members of 
the Executive Committee are R. L. Thorn- 
ton, Sr. and D. A. Hulcy. 

James M. Cumby is chairman of the 
Advance Memorial Gifts Committee. 
Other Division chairmen are Allan R. 
Wisenbaker, Big Gifts, Clifton L. Den- 
nard, Special Gifts, Chester Cole, Gen- 
eral Gifts, and W. L. Martin and W. P. 
Gandy, co-chairmen of the Church Divi- 
sion. 

Avery Mays, President of the Dallas 
Chamber of Commerce, stated that “As 
Dallas continues to expand and progress, 
so will the need grow for a greater reser- 
voir of young people of Christian char- 
acter and well-rounded education. The 
continued growth of business and industry 
is dependent upon the quality and quan- 
tity of properly trained manpower. 
Almost without fail, each letter we receive 
from an industry seeking a new location 
requests information regarding educa- 
tional opportunities in Dallas. We will 
attract more people to Dallas, more busi- 
ness, more industry, as a result of this 
University. The raising of $3,000,000 for 
Dallas Baptist University is a small invest- 
ment in comparison to the over-all bene- 
fits each of us will derive.” 


Future site of soon-to-be-constructed Dallas Baptist University. 
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NEW AIR SERVICES FOR 


To Dallas 
From: 


Atlanta 
Boston 
Chicago 
Corpus Christi 
Denver 

El Paso 
Jacksonville 
Jacksonville 
Las Vegas 
Los Angeles 
Los Angeles 
Los Angeles 
Los Angeles 
Miami 
Miami 
Miami 
Nashville 
New Orleans 
New Orleans 
New Orleans 
Orlando, Fla. 
Orlando, Fila. 
Phoenix 

San Angelo 
San Diego 
San Diego 
San Diego 
St. Petersburg 
Tampa 
Tampa 
Tucson 
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No. of Inter- 
mediate Stops 


0 
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co f# oOo Cc © 


Carrier 
Delta 
American 
American 
Branift 
Braniff 
American 
Delta 
Delta 
Delta 
Delta 
American 
American 
American 
Eastern 
Eastern 
Eastern 
American 
Eastern 
Eastern 
Eastern 
Delta 
Delta 
American 


Trans- Tex. 


Delta 
American 
American 
Eastern 
Eastern 
Eastern 
American 


A R R 


Flight 
No. 


825 
67 
67 

284 
65 

104 

715 

705 

710 

820 
22 
20 
62 

202 

204 

248 
55 

202 

204 

248 

715 

705 

798 
42 

708 
22 

104 


248 
202 


204 
798 


V ALS 


Equipment 


DC-8 
B-720 
B-720 
DC-6 
B-707 
B-720 
DC-7 
DC-7 
DC-7 
DC-8 
B-720 
B-720 
B-720 
LE 
LE 
LE-T 
B-720 
LE 
LE 
LE-T 


DC-7 


DC-7 
DC-7 
DC-3 
DC-7 
B-720 
B-720 
LE-T 
LE 
LE 
DC-7 


Departs Other 


City 


na OO 


_ 


CNN ON — WS ss) PDN WN 


2: 

1:10 a.m. 
7:00 a.m. 
2:00 a.m. 
1:55 a.m. 
10: 15-a.m. 
5:10 p.m. 


12 noon 


DALLAS 


:20 p.m. 
30 p.m. 
-15 p.m. 
:45 p.m. 
:50 p.m. 
OO a.m. 
:04 a.m. 
15 p.m. 
55 a.m. 
:30 a.m. 
-15 a.m. 
:20 p.m. 
:30 a.m. 
:00 a.m. 
3:55 p.m. 

12:45 a.m. 
4:00 p.m. 

11:25 a.m. 
6:25 p.m. 

3:10 a.m. 

6:00 a.m. 

4:20 p.m. 

10:35 a.m. 
:00 p.m. 





Arrives Dallas 


7:09 p.m. 
8:10 p.m. 
8:10 p.m. 
5:10 p.m. 
3:19 p.m. 
6:22 a.m. 
12:43 p.m. 
6:54 p.m. 
6:18 a.m. 
6:22 a.m. 
11:45 a.m. 
3:50 p.m. 
6:00 a.m. 
1:05 p.m. 
8:05 p.m. 
4:50 a.m. 
6:15 p.m. 
1:05 p.m. 
8:05 p.m. 
4:50 a.m. 
12:43 p.m. 
6:54 p.m. 
4:00 p.m. 
3:20 p.m. 
6:25 a.m. 
11:45 a.m. 
6:22 a.m. 
4:50 a.m. 
1:05 p.m. 
8:05 p.m. 
4:00 p.m. 
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More significant new air services were 
inaugurated at Dallas during the last half 
of June than in any comparable period of 


points, including Dallas’ first jet schedules 
with Boston, El Paso, Memphis, Nash- 
ville and San Diego. 


the city’s progress as an air transportation Braniff Airways inaugurated Dallas’ 
center. first jet service with Denver, Colo. 


Five airlines participated in the sig- Trans-Texas Airways implemented the 
nificant expansion of Dallas’ air service aythorization which it received from the 
pattern. The new services involved imple- CAB jn 1959 (in the Dallas-to-the-West 
mentation of the following new route Case) for non-stop service between Dallas 
authorizations: and San Angelo. 


Delta Airlines: the first competitive Eastern and Delta inaugurated their 
air service between Dallas and Cali- mew services as the result of the CAB de- 
fornia; the first direct (non-stop author- cision in the Southern Transcontinental 
ity) single-carrier service between Service Case. This proceeding began in 
Dallas and Las Vegas, Nev., and be- 1960, upon application by the City and 
tween Dallas and Jacksonville and Chamber of Commerce of Dallas, as the 
Orlando, Fla. Dallas-to-the-West Case. When it reached 


Eastern Airlines: the first new trunk- ‘he point of final decision in 1958, the 
line given access to the Dallas market ©AB broadened its scope and re-named 
by Civil Aeronautics Board authoriza- it the Southern Transcontinental Case, de- 
tion of a new route since Federal regu- /@ying decision on Dallas’ requests for 
lation of the airline industry began. new services with points in the Western 
United States from 1958 to 1961. 

A partial recapitulation of significant 
new, additional and improved services 
which the five airlines have scheduled at 
Dallas is shown in the tabulation below. 
Included are the new Delta schedules be- 

American Airlines inaugurated new and tween Dallas, and Las Vegas, which are 
improved services with a number of _ to be implemented on July 1 and 2. 





DALLAS 


Eastern inaugurated Dallas’ first 
competitive service with New Orleans; 
and its first direct single-carrier serv- 
ices with Tampa, St. Petersburg and 
Miami, Fla. 
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From Dallas No. of Inter- Flight Arrives Other 
To: mediate Stops Carrier No. Equipment Departs Dallas City 
Boston l American 80 B-720 9:00 a.m. 3:25 p.m. 
Chicago 0 American 22 B-720 12:25 p.m. 3:20 p.m. 
Chicago 0 American 20 B-720 4:30 p.m. 7:25 p.m. 
Corpus Christi l Branifft 283 DC-6 9:30 a.m. 11:54 a.m. 
Denver 0 Branifi - 1 B-707 10:55 a.m. 11:27 a.m. 
El Paso 0 American 85 B-707 11:15 a.m. 11:44 a.m. 
Jacksonville 1 Delta 706 DC-7 7:10 a.m. 12:35 p.m. 
Las Vegas 0 Delta 711 DC-7 7:55 p.m. 10:47 p.m. 
Los Angeles 0 Delta 825 DC-8 7:50 p.m. 9:47 p.m. 
Memphis 0 American 62 B-720 7:00 a.m. 8:03 a.m. 
Miami 2 Eastern 203 LE 8:15 a.m. 2:10 p.m. 
Miami 2 Eastern 205 LE 4:30 p.m. 10:20 p.m. 
Miami 2 Eastern 249 LE-T 11:15 p.m. 5:05 a.m. 
Nashville l American 62 B-720 7:00 a.m. 9:08 a.m. 
New Orleans 0 Eastern 203 LE 8:15 a.m. 9:50 a.m. 
New Orleans 0 Eastern 205 LE 4:30 p.m. 6:05 p.m. 
New Orleans 0 Eastern 249 LE-T 11:15 p.m. 12:50 a.m. 
Orlando 0 Delta 706 DC-7 7:10 a.m. 11:27 a.m. 
San Angelo 0 Trans-Texas 43 DC-3 2:10 p.m. 3:34 p.m. 
San Diego 0 Delta 707 DC-7 7:45 p.m. 11:18 p.m. 
San Diego 0 American 67 B-720 8:40 p.m. 10:15 p.m. 
St. Petersburg 1 Eastern 249 LE-T 11:15 p.m. 3:55 a.m. 
Tampa l Eastern 203 LE 8:15 a.m. 12:55 p.m. 
Tampa 1 Eastern 205 LE 4:30 p.m. 9:10 p.m. 
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Membership 
Committee 


Sets Record 





In May the Membership Committee 
made headway in overcoming its defici- 
ency in sponsoring new memberships as 
compared to the first five months in 1960. 
A total of 1,014 were sponsored as of 
May 31st, as compared to 1,164 for the 
same months in 1960. The total of 233 
memberships sponsored last month was 
the most for any month of May in the 
Chamber’s history, with the exception of 
May, 1955 and 1956. In these years this 
included the activities of the Chamber’s 
“One Day” Membership Drive, which 
was moved back to April in 1957. 

“Committeeman for the Month” was 
Donald Atwood of Cary Plaza Hotel who 
sponsored 43 memberships. In the race 
for the President Avery Mays Trophies, 
standings for the top three teams remained 
the same. Section #5 (Vice-Chairman 
Dawson Sterling) had a total of 216 mem- 
berships to hold on to the first place 
trophy; Section # 4 (Vice-Chairman Da- 
vid Locker) had a total of 185 member- 
ships for the first five months remaining 
in second place; and Section #8 (Vice- 
Chairman Asher Dreyfus, Jr.) continued 
to retain possession of the third place 
Avery Mays trophy with 120. However, 
not far behind was Section #1 (Vice- 
Chairman Gus Bowman) with 106 mem- 
berships. 

In the contests for individual honors, 
David Locker continued to retain pos- 
session of the “Top Hand of the Year” 
trophy with 84 memberships. In the con- 
test for the “Top Wrangler of the Year”, 
the individual award given to the leader 
of the Committee-at-Large, Dick Ingram 
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Senator George Park- 
house, a Life Member 
of the Dallas Chamber, 
receives his Fourth Top 
Hand Award from As- 
sociate Committee 
Chairman Bill Shaw on 
the floor of the Texas 
Senate, May 23rd. The 
Senate, with the per- 
mission of Lt. Governor 
Ben Ramsey, recessed 
for ten minutes in def- 
erence to the occasion. 





Committeeman Loyd V. Devenport, Mobil, and seven Mobil agents 
who are new Chamber members, attended May 10 luncheon. 
L-r: Mr. Devenport, Earl Roberts, Clayton Ayres, George McMurry, 
Ray Richards, Mike Vullo, Aubrey Brothers, and Joe Adams. 


continued to retain possession with a total 
of 32 memberships, barely ahead of eight- 
time Life Member Jack Hospers with 30. 

The Board of Directors of the Dallas 
Chamber of Commerce takes great pleas- 
ure in thanking the following veteran 
members, who ‘this month added to their 
investments in Greater Dallas by substan- 
tially increasing their annual Chamber of 
Commerce dues: 


Airoldi Metal Products, 8810 Harry 
Hines Blvd., A. J. Airoldi (Thomas Fin- 
ney) 

Walter H. Allen Co., Inc., 8401 Am- 
bassador Row, Walter Allen, (L. J. Sharp, 
Sr.) 

Anderson-Clayton & Company, P. O. 
Box 35, C. T. Fuqua, Jr., W. A. Jacob, 





J. L. Burns, Jerold Wizawaty, W. L. Roper 
(Roger Harris) 

W. O. Bankston Oldsmobile, Inc., Ross 
and Olive, W. O. Bankston (Senator 
George Parkhouse) 

Bob Brown Company, 3000 McKinney 
Avenue, R. T. Brown, (Jerry Orr) 

Henry C. Beck Company, 807 First 
Nat'l. Bank Bldg., E. W. Zuakenbush, 
Henry C. Beck, Jr. (Dale Reynolds) 

C & H Transportation Company, P. O. 
Box 5976, W. O. Harrington, M. E. Cook- 
ston, (Paul White) 

Canada Dry Corporation, 4901 Maple 
Avenue, R. E. McLuckie, (Jerry Orr) 

Carco’s, Mockingbird and Abrams, 
Lewis Higdon, (Tom L. Peeler, III) 

William H. La Dew, Inc., P. O. Box 
7752, John Morris, (Al Cates) 
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Communications Industries, Inc., 900 
Dragon, Jerry S. Stover, Tom McMiullin, 
L. C. Bryan, (Wm. C. Simpson) 


Dowell Div. Dowell Chemical Co., 300 
Vaughn Bidg., Ray Ousterhout, C. R. Ol- 
son, (Joe Warren) 


Electro Lighting Southern, Inc., 909 
Directors Row, T. G. Traweek, Hert Tra- 
week (Thomas Finney) 


General Tire Service, 2520 Ross Ave- 
nue, Ed Daugherty, Ed Stickle, (Lee Kil- 
gore) 


Hagler Construction Company, 4515 
Cole Avenue, Alvin R. Hagler, (George 
Richie) 


James A. Lewis Engineering, Inc., 1700 
Fidelity Union Tower, M. E. Brewer 
(Asher Dreyfus, Jr. and Jack Mynett) 


New members of the Dallas Chamber 
of Commerce include the following firms: 


Service 

Adams Mobil Service Station, 7038 
Snider Plaza, Joe Adams, (Loyd Deven- 
port) 

Earl Roberts Mobil Service Station, 
3301 Knox St., Earl Roberts, (Loyd Dev- 
enport) 

S & A Automotive, 1724 North Akard, 
(Floyd Mayse) 

John T. Williams Service Station, 7101 
Hines Blvd., J. T. Williams, (Loyd Deven- 
port) 

ABCO Fabrication, Inc., P. O. Box 721, 
Grand Prairie, Texas, Arthur B. Chernoff, 
(C. E. Kimbark, Sr.) 

The Apartment Finders, 4838 Gaston 
Avenue, Ben E. Caballero (Dale Reyn- 
olds) 








A group of ‘One Day” Drive workers that were recipients of ‘‘Top 
Hand”’ awards for their meritorious work during the month of April. 
(Left to right) George Richie, Harwood K. Smith, Arch.; Bill Skinner, 
Mahaffey-Wagner Construction Company; George A Shutt, Mercan- 
tile National Bank; Tom L. Peeler, Ill, Federal Reserve Bank; Stormy 
Meadows, Adolphus Hotel, and R. L. Jacobs, Forrest & Cotton, Inc. 


Malouf Company, 515 Jackson Street, 
Eblen S. Malouf (Jack Gidcumb) 


Margo’s, 3607 Oak Lawn, Joe Glick- 
man (Joe Glickman) 


Minyard’s Food Stores, 716 Mt. Au- 
burn, A. W. Minyard, M. P. Minyard, 
(James K. Allen) 


Oldham Lumber Company, 927 S. 
Haskell, W. B. Oldham (Tom L. Peeler, 
ITT) 


Otis Elevator Company, 1822 Young 
St., H. A. Pritchett, H. A. Carroll, S. B. 
French, Jr., D. W. Mittel, J. R. Eddins, 
(Jack Hospers) 

Superior Products Company, 2200 
Cockrell, E. E. Roessler, Earl P. Yates 
(Asher Dreyfus, Jr.) 

Wm. Weston Company, 3009 N. Fitz- 
hugh, Wm. Weston, Sr. (Jack Hospers) 
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Phil Brown Agency, 4308 North Cen- 
tral Expressway, Phil Brown, (Bill Simp- 
son) 

Booth Fisheries Corp., 318 Cadiz, Rm. 
306-A, F. A. Pressly, (Roy Duke) 

George B. Cole, Advertising, 4839 
North Central Expressway, George B. 
Cole, (Mike Mulholland) 

Buck Douthit Mobil Service, 3025 
North Fitzhugh, Buck Douthit (Loyd 
Devenport) 

Modern Art Studios, Inc., 1505 Gano, 
I. W. Phelps, (Carl Lambertz) 

Richard’s Mobil Service, 9803 Fergu- 
son Rd., Roy Richards, (Loyd Devenport) 

Ted’s Mobil Service, 2540 Gus Thomas- 
son Rd., Teddy Pearce, (Loyd Devenport) 

Wilson’s Barber Shop, 2403 Ross Ave- 
nue, Morris Wilson, (Fred Garland) 


Dorr Oliver, Inc., P. O. Box 12167, 
Jack Wander, (R. L. Jacobs) 

American Petroleum Institute, 300 Cor- 
rigan Tower, Wm. H. Strang, (E. T. Pe- 
terson) 


Professional 

W. Dallas Addison, 2909 Maple Ave- 
nue, (DeWitt Knapp) 

Merlan DeBolt, M.D., 5311 Farquhar 
Lane, (George Richie) 

John C. Gibson Company, 2207 North 
Masters Drive, John C. Gibson, (R. L. 
Jacobs) 

Arthur Stedry Hansen Consulting Ac- 
tuaries, Inc., 1816 Fid. Un. Tower Bldg., 
Wm. N. Bret, Jr., (J. R. Cooper) 

Henningson, Durham & Richardson, 
Inc., 1710 Vaughn Blidg., Robert E. Ho- 
gan, (R. L. Jacobs) 

Licensed Beverage Industries, Inc., 
7009 Clemson Drive, Michael Crowson, 
(Herbert Lee) 

Real Estate Research Corp., 2512 Fid. 
Un. Tower Bldg., John A. Foster, (DeWitt 
Knapp) 

Rager & Payne, 1829 North Hender- 
son, Mrs. Dorothy Payne, (Floyd Mayse) 

Boyden Associates, Inc., 3304 South- 
land Center, Paul R. Ray (John J. Hos- 
pers) 

Howard L. Busby, C.P.A., 2719 Mc- 
Kinney, (Ben Irby) 

John E. Kidwell, D.D.S., 6030 Sherry 
Lane, (George Richie) 

Sergio L. Murillo, M.D., 3116 Fair- 
mount, (Dale Reynolds) 

Trent, Trent & Trent, 1919 Ross Ave- 
nue, Nolan Trent, (Ben Irby) 

Paul S. Adams, Jr., Atty., Republic 
Natl. Bank Bldg., (Dan McElroy) 

Rex A. Barrow, M.D., 3606 Maple, 
(Col. Frank Holmes) 


Distributors & Wholesalers 

B I F Industries, Inc., P. O. Box 4764, 
Dick Lauderdale, (C. L. Shimek) 

Carling Black Label & Red Cap Ale 
Dist., 2331 Summer, Gunnar Hald, (J. A. 
Pott) 

Bob Day Sales, 2130 Irving Blvd., Bob 
Day, (J. A. Pott) 

Moorman Bros. Plumbing Co., 8230 
Lovett, Walter Moorman and Don Moor- 
man, (Bill Skinner) 

Phillips Distributing Co., Inc., 200 Cor- 
inth at Industrial, W. J. Phillips, (Jack 
Gidcumb) 

Paul A. Crick Agency, 335 Cole St., 
Paul Crick, (Tom Sands) 

Standard Electric Time Co., The, P. O. 
Box 13251, Bill Row, (Tom Sands) 

Virginia Metal Products, Inc., 5641 
Dyer St., Clyde A. Aylor, (Dale Reyn- 
olds) 
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Buy the Quality Line 
Manufactured in Dallas 


e STEEL SHELVING 
e PARTS BINS 
e SHOP EQUIPMENT 





FRON IER 


e WORK BENCHES ANUFACTURING COMPAN 
e DISPLAY RACKS 11200 HARRY HINES BLVD. e PHONE CH-7-3175 
e SLOTTED ANGLE 


e MAP RACKS 
e VERTICAL FILES 
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Write for > soe 
literature We Ly 
— free Slotted Map 
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Shelving Bins Self Service Angle Carts Benches Racks 
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DORSEY DOES IT! 
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Precise Printing 


DORSEY DOES IT! 














DORSEY HAS IT! 


PRUDENT PLANNING | 
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DORSEY DOES IT! 


in fact, Dorsey has everything 
for modern office needs! 


THE DORSEY COMPANY 


210 SOUTH POYDRAS 
RI 8-4511 














Membership— 


Individual 
A. W. Cherry, 1222 Merc. Bank. Bldg., 
(H. C. Hurlbut) 
Mrs. Oliver Jackson Perren, 3525 Tur- 
tle Creek Blvd., (Mike Mulholland) 


Amusements 
The Levee, 5616 Mockingbird Lane, 
Ed Bernet, (Roger Blackmar) 
Club DeVille, 5101 Lemmon, Roy M. 
Burgoon, (Dale Reynolds) 


Retail 


Lyon Chemical Co., The, 619 East 
Tenth, John W. Lyon, (R. T. Lafferty) 


Pete’s Foto Shop, 8418 Preston Rd., 
Pete Moore, (Herbert Lee) 


Bali-Hai Restaurant, 8200 Douglas St., 
A. T. Bifano, (Elby Martin) 


Dallas Trophy & Award Center, 4028 
Swiss, Ed Ramariz, (Jack Gidcumb) 

Dal-Worth Foods Co., 318 Cadiz St., 
A. J. Capagna, (T. J. Collette, Jr.) 


Damaged Auto Sales, 124 W. Com- 
merce, J. L. Smith, (Jack Mynett) 

Jackson Arms, 6209 Hillcrest, Leon C. 
Jackson, (Tom Peeler, III) 

J. C. Penney Co., Inc. — Zone & Distr. 
Off., 4515 Ross Avenue, C. E. Kirby, 
(Roger Harris) 

Warehouse Market, Inc., 8500 West 
Davis, Pau! G. Haynes and Glenn Scrib- 
ner, (John McKissick) 

Oil 

D. R. McCord & Associates, Inc., 201 
Meadows Bidg., D. R. McCord, (Tom 
Finney ) 

Homer D. Key, 1316 Mercantile Bank 
Bldg., (George A. Shutt) 


Manufacturing 

Texas Millinery Co., 181542 Young St., 
Murray Goldberg, (Jack Gidcumb) 

Tex-Truss, Inc., P. O. Box 3124, James 
H. Coker, (David D. Locker) 

American Foods, Inc., 8510 Chancel- 
lor, Bill Mead, D. H. Meenach and Bill 
Keith, (Dale Reynolds) 

Broaching Rule Co., 6322 Denton, Fred 
Smith, (Gus Bowman) 

City Sign Service, 4023 East Side Ave., 
George Hines, (Bi!l Hart) 

Chatco, Inc., 1810 Hinton, Joe Chate- 
lain, (John McKissick) 

Decco, Inc., 2025 Farrington, Robert 
C. Griffin, (George A. Shutt) 

Electron Corp., P. O. Box 5570, Mort 
Zimmerman and John Duke, (Admiral 
A. C, Olney) 

Plastic Imprinting Co., Inc., 1703 Proc- 
tor St., Lena Y. Clippinger, (Gus Bow- 
man and Bill Craig) 
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TOP HANDS... 





GEORGE RICHIE 
Harwood K. Smith, Architects 
#2 award 





JACK MYNETT 
Hartford Insurance Company 
1 award 





; 





DON ATWOOD 


Piste 





JACK GIDCUMB 
Girard Life Insurance Company 
#8 award 


The Cary Plaza 


#2 award 
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National Institutional Food Distributor 
Associates, Inc. 
9100 Chancellor Row Fleetwood 7-6621 
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AUSTIN 


AUSTIN BRAND 
SINCE 1830 


Owned and Operated by 
Dr. and Mrs. Frank H. Austin 


8215 Westchester Drive 
Phone EM 8-3685 
Dallas 25, Texas 
Grapevine, Texas 


Phone BUtler 9-2167 








Sia. 


8,000-sq. ft. Banquet 


Enjoy 
A Touch 
of 
The Old West 


with 





and Dance Hall : 


100 Acres of Beautiful Wooded Grounds 
Two Private Lakes 
Terraced Swimming Pool 
Spacious Paved Patio 
Modern and Western Dances 
Famous Ranch-Style Food 





Famous for Employee and Company Parties 


Dedicated to Your Enjoyment the Year ‘Round 
2 Miles Northeast of Grapevine on Highway 121 





Full-Scale Rodeos by Contract 


Ranch Parties for Convention Guests 





Real Chuck Wagon Dinners 


AUSTIN PATIO RANCH 


40 Minutes by Car 
from 
Downtown Dallas 
or 
Fort Worth 
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NEW...in name only 


HUNSAKER 


TRUCK LEASE, INC. 
Ff ormerly DALECO. . - Dallas Leasing Co. 
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Here are some of the businesses served by Hunsaker Truck Lease, 

_ Inc.: Security Engineering Division, Dresser Industries, Inc.; Olin 
Mathieson Chemical Corporation; Lane Container Company; 
Gould-National Batteries, Inc.; The Rath Packing Company; Navaco 
Company, Division of Howe Sound Company; Western Foundry 
Division, Woodward Iron Company; Tyler Refrigeration Corpora- 
tion; Mary Carter Paint Company of Texas; Delta Steel Buildings; 
Lone Star Steel Company; and The Frito Company. 


WHICH NATIONAL LEASE PLAN FITS YOUR TRUCKING NEEDS? 
THE CHANGE OVER PLAN—We THE TRUCK RETIREMENT PLAN 


take over all your truck and main- —As your trucks become over-age or 
tainence problems. We supply new _ inefficient, lease remecoments until 
trucks engineered to your needs (or your fleet is com letely made up ot 
we'll buy and recondition your present _ efficient, leased vehicles. 

fleet ), THE PILOT PLAN — Install full- 
THE ADD-A-TRUCK PLAN — As you _ service leased trucks in one location or 
expand, lease, don’t buy the additional division, then compare costs and head- 
trucks you need, aches with trucks you still own. 


HUNSAKER TRUCK LEASE, INC. 


11476 Harry Hines Bivd. e@ CHapel 7-3146 
(Mailing Address — P. O. Box 518, Carrollton, Texas) 


Dallas, Texas . 








Membership 


Southwest Tool & Die Co., 520 W. 
Davis, Harvey M. Phillips, (C. E. Kim- 
bark) 

Pee Cee Tape & Label Co., Inc., 318 
North Pearl St., James Coleman, (Her- 
bert Lee) 

Berlin Printing Company, 4743 Maple 
Avenue, Q. A. “Sam”’ Berlin, (J. R. 
Cooper) 

Newspaper Enterprises, Inc., 1300 
North Industrial, John Patton, (Fred Gar- 
land) . 

United Compréssor Service, 5627 Yale 
Blvd., Leo Graham, (Floyd Mayse) 


Transfer & Storage 


Trans-Canada Air Lines, 1304 Hart- 
ford Bldg., W. D. Powell, (Bill Simpson) 


Financial 
G. F. C. Loan Co. of Dallas Northwest, 
5605 West Lovers Lane, Lee Scott Price, 
(Frank King) 
Grady Truitt Co., 829 Fid. Union Life 
Bldg., C. E. Nance, (Martin Phillips) 


Real Estate 

Albright Constr. Co., 342 Northwest 
Sh. Center, Kirby Albright, (V. W. Wil- 
liamson) 

Charles E. Kelly, 142 Casa Linda Plaza, 
(DeWitt Knapp) 

Mary Porter McCorkle, 30% Highland 
Park Village, (Tom Peeler, III) 

Alfred A. West Company, 2402 Dallas 
Trade Mart, Alfred A. West, (Fred Brady) 

Allied Welding Products Co., 2450 Ir- 
ving Blvd., Martin Shosid, (J. A. Pott) 

Johnson & Associates, Inc., P. O. Box 
4262, Mark A. Williams, (R. L. Jacobs) 

Locke Plumbing Supply Co., 350 South 
Industrial, Joe Hood, Jr., (T. J. Collette, 
Jr.) 

Lone Star Brush & Chemical Co., 2118 
Irving Blvd., Walter M. Gilliam, (Ed 
Souza) 

National Distillers Products Co., 3309 
Southland Center, Joe A. Hill and J. T. 
Hennessy, (Tom McDonald) 

Universal-Rundle Corp., 3631 Cedar 
Springs, F. S. Harber, (Gene Koch) 

Pyrosonic of Texas, Inc., 434 E. Irving 
Blvd., Irving, Texas, Dan H. Steinberg, 
(Dale Reynolds) 

Quaker States Metals Co., 2637 Far- 
rington St., Richard Baldelli, (John J. 
Hospers) 


Insurance 
Bankers Life of Nebraska, 1020 Hart- 
ford Bldg., Donald H. Sizer, (James C. 


Henderson, Jr.) 
(Continued on page 76) 
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Committeeman of the Month 





ATWOOD 


Donald C. Atwood was born in Boston, 
Massachusetts, but wishes it had been in 
Texas. 

“Since the day I first set foot on Texas 
soil,” says Mr. Atwood, “I’ve felt that 
this was the promised land as far as I’m 
concerned.” 

The son of Dr. and Mrs. Clifford At- 
wood, Don was educated at Kimball Un- 
ion Academy and Amherst College. 

For four and one-half years after Am- 
herst, he served with the USAAF Recon- 
naissance Squadron spending two and a 
half years overseas. 

Post-war employment found him join- 
ing a college room-mate in a family cater- 
ing business in Boston which led to a 
position with The King Edward Hotel 
in Toronto, Canada. 

At that stage Mr. Atwood determined 
that the hotel business was his destiny 
and the past fifteen years have taken him 
to a series of executive posts with such 
famous institutions as The Hollywood 
Beach Hotel, The Belvedere in Baltimore 
and resulted in his selection as Resident 
Manager for The Sheraton-Dallas — flag- 
ship of the Sheraton chain. 

Approached early in 1961 by Mr. E. 
H. Cary, Jr., who was then starting to 
build the new Cary Plaza complex, Don 
assumed the full duties of Manager on 
April 1, 1961. 

Says Mr. Cary, “When Mr. Meeker and 
I started to look for the finest and most 
capable young man in the hotel business 
in the United States, whose record and 
experience was without reproach — we 
searched every state in the Union and 
finally found him just a few blocks up 
the street.” 

Married, and the father of three chil- 
dren, two boys and a girl, Mr. Atwood is 
a member of the Episcopalian Church. 

He has already assumed an active part 
in civic activities in Dallas. In May, he 
sponsored 43 Chamber memberships. Also 
he is a member of the Sertoma Interna- 
tional and the Variety Club. 
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BY STEELCASE ~ 
This Steelcase office is dy- 
namic, businesslike, efficient . . 
and pleasant . . a wonderful 
place to work. Completely 
functional, it sets tomorrow’s 


tempo today! 





Ra ae 
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EQUIPMENT CO., INC. Equipment Engineers & Contractors 


2107 Main St. Dallas, Texas Phone RI 8-3314 














WHEREVER HE GOES 
YOU: CAN Tai... 


e he’s a man of taste and discretion 
e he’s in demand both in business 
and in social activities 


he makes an im- , ‘iis 
Today he makes an im e he’s confident in his own abilities, 


portant business lunch- 


eon, impeccable in and it shows in the way he acts, 

his wrinkle - resistant the way he looks in his natural 

Dacron® polyester and ‘eRe 

wool worsted natural * shoulder suit 

shoulder suit. ehe shrewdly relies on HOFF- 
$60.00-$105.00. MAN'S to outfit him in the correct 


and commanding manner that 
matches his personality 


Hoffman's Men’s Wear, Inc. - sae 
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Hosts to the Worl 

































ADOLPHUS HOTEL Symbol of Dallas’ position as a world convention center is 
1250 Rooms 
its Memorial Auditorium. In and around Dallas’ New 
BAKER HOTEL 
800 Rooms Skyline are modern luxury hotels, growing market centers, 
BAXTER HOUSE entertainment and cultural attractions; built around one of 
125 Rooms 
CARY-PLAZA HOTEL the world’s most completely air-conditioned cities. Today 


Under Contsruction 
270 Rooms — Dallas hotels are truly: “Hosts to the World”. 


CLIFF TOWERS HOTEL 


Dallas is the most centrally located of the nation’s major 
118 Rooms 


CONTINENTAL INN — convention centers. Just hours away from the East and 


Richardson 
74 Rooms 


DALLAS HOTEL 
363 Rooms 


DALLAS ATHLETIC CLUB 
85 Rooms 





EXECUTIVE INN 
200 Rooms 


HOLIDAY INN HOTEL 
102 Rooms 


HOLIDAY — DALLAS 
CENTRAL 
150 Rooms 


LAMPLIGHTER INN 
125 Rooms 


LAKEWOOD HOTEL 
66 Rooms 


LAWN HOTEL 
74 Rooms 


LOMA ALTO HOTEL 
134 Rooms 


LYNN HOTEL 
99 Rooms 
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MARRIOTT MOTOR HOTEL 


300 Rooms 
: ( * * € 6 MAYFAIR HOTEL 
146 Rooms 


q MELROSE HOTEL 


West coasts by Jet — Dallas has excellent air connections 159 Rooms 
to Mexico, South America, Europe and the countries of the MIRAMAR HOTEL 
81 Rooms 


Pacific. It's easy to get to Dallas from anywhere by rail, 


plane or private automobile. a ses 
With more than 10,000 hotel rooms in its downtown a 
and suburban hotels and motels — Dallas is equipped 600 Rooms 
to handle the largest national conventions and trade SOUTHLAND HOTEL 
231 Rooms 


shows. Complete air-conditioning is standard in Dal- 


STATLER HILTON 
las. Our member hotels are staffed and equipped to 1001 Rooms 





handle events from small sales meetings on a self-con- STONELEIGH HOTEL 


, , ‘ , 148 Rooms 
tained basis to large meetings that require coopera- 
TOWER HOTEL COURTS 


tive use of our maximum facilities: 
180 Rooms 


Dallas growing back-log of national and international con- TOWN HOUSE 
80 Rooms 


ventions and its expanding annual markets and recurring 
TRAVIS HOTEL 


trade shows prove that people like to come to Dallas. What 195 Rooms 
is more important — they want to come back. In Dallas — WHITE-PLAZA HOTEL 
265 Rooms 


the individual guest comes first. It is the tradition of Dallas 


so . WYNNEWOOD HOTEL 
Hospitality. 73 Rooms 


DALLAS noi. —_L_- 


INCORPORATED 
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Secure 
Vacation 
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DALLAS ASSOCIATION 


OF 


INSURANCE AGENTS 
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ARTS AND MUSIC 





pbk FILMS FOR CHILDREN comprised 














Dallas Museum Conducts 
Children's Art Playhouse 


Dallas Museum for Contemporary Arts 
sponsored its 4th Annual Children’s Play- 
shop June 9, 10 and 12 for children age 
4 to 6 in the Dallas area. 

Special programs were held in the 
museum auditorium each day as entertain- 
ment features and following the programs, 
the children experimented in painting, 
clay work and the makinz of puppets. 
Art activities of the playshop were con- 
ducted by Paul R. Harris, Educational 
Supervisor for the DMCA, and Peggy 
Wilson, Instructor. 

Amusement took precedence over 
formal instruction, with each day’s work 
serving aS an exposure to the various 
working materials. The aim of the play- 
shop was to introduce the children to art. 

A rhythm band prozram was presented 
on Friday, June 9, and later the children 
worked with paint at the Children’s House. 


the Saturday morning program, after 
which the audience retired to Children’s 
House for work in clay. 

Completing Monday’s program was 
“Tara, The Stone-Cutter,” a color ani- 
mated cartoon. 
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Arts and Music 


“Thais” Will Open 
Dallas Civic Opera 


“Thais,” Jules Massenet’s lyric drama 
of sacred and profane love starring the 
great French diva Denise Duval, will open 
the Dallas Civic Opera’s fifth season on 
Friday evening, November 3, at State 
Fair Music Hall in a benefit performance, 
Mrs. L. Storey Stemmons, chairman of 
the Women’s Board, has announced. 


The DCO Women’s Board will sponsor 
the event, as well as a gala opera ball 
honoring the artists of the company. The 
ball will be held in the Grand Ballroom of 
the Sheraton Dallas Hotel immediately 
following the opening night performance. 

The Dallas production of “Thais,” 
Civic Opera’s first venture into French 
repertoire, will mark Miss Duval’s Amer- 
ican debut. She will sing the title role of 
the courtesan in the Alexandria, Egypt, 
of the Fourth Century, A. D. 

Still to be cast is the role of Athanael, 
the monk who converts her to a pure life, 
only to fall helplessly in love with her. 





Also in the cast will be two American 
opera stars, soprano Joan Marie Moy- 
nagh as Crobyle, the mezzo Regina Sar- 








faty as Myrtale. Luigi Alva, Peruvian | 


tenor who became a Dallas favorite last 
year in three Civic Opera productions, 
will return to sing the role of Nicias, 
Thais’ lover of the moment. 

Another returnee from last season’s 
roster will be the celebrated Greek basso, 
Nicola Zaccaria, who will sing Palemon, 
Cenobite monk and mentor to Athanael. 

Still another Greek artist contributing 
to this new production will be designer 
John Tsarouchis, who created the sets for 
the 1958 and 1959 Civic Opera produc- 
tions of “Medea” which starred Maria 
Callas. Regisseur Franco Zeffirelli, who 
also will design and direct the season’s 
“Lucia di Lammermoor,” will direct 
“Thais.” 

Overseeing the entire production will 
be Maestro Nicola Rescigno, artistic di- 
rector of Civic Opera, who will conduct 
both performances of “Thais” and both of 
“Lucia.” 

The second performance of “Thais” 
will be held Sunday matinee, November 
12. This performance is one of the three 
productions on Series “B” of Civic Op- 
era’s subscription plan. 

The other two are “La Boheme,” Sun- 
day matinee, November 5, and “Lucia di 
Lammermoor,” Saturday evening No- 
vember 18. 
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SOUTHWES 


During recent years the Southwest has 
developed more rapidly than any other 
area of the country. The Southwest Graphic 
Arts Industry has continued to parallel this 


growth... 


before 


you 


leawe 
OW NRcce 


for your printing requirements — check 











with the local Graphic Arts Industry. Local 
printers, lithographers and engravers have 
invested in some of the finest equipment the 
trades have to offer. This equipment in com- 
bination with skilled craftsmanship affords 


your firm the highest quality of advertising 


production. 
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Best! ... drive in 


Cam F. Dowell Jr. 
President 
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of Old Sorrento, Italy 
HOST - OWNER. MARIO MESSINA 


5724 W. LOVERS LANE FL 2-8759 








Arts and Music 











GEORG SOLTI 


Famous European Will Conduct Dallas Symphony 


The Hungarian-born conductor who 
has been in constant demand in Europe’s 
leading music capitals and recently has 
established a brilliant reputation within 
U. S. borders will arrive in Dallas in No- 
vember to take up the baton with the 
Dallas Symphony Orchestra in its new 
home at McFarlin Auditorium. 

Georg Solti, born in Budapest and a 
graduate of the Budapest Conservatory, 
has conducted with striking success most 
of the great orchestras of the world, in- 
cluding the New York Philharmonic, the 
Vienna Philharmonic, the Paris Conserva- 


| toire, the London Symphony and the Lon- 


don Philharmonic. He made his U. S. 
debut with the New York Philharmonic 
at Carnegie Hall in 1957 and has con- 
ducted the symphony orchestras of Chi- 
cago, St. Louis, Los Angeles and Mexico 
City. He currently serves as musical direc- 
tor of the Covent Garden Opera in Lon- 
don’s Royal Opera House. Additionally, 
Mr. Solti has made many specially-cited 
recordings for both London ffrr and Decca 
Records and has long been a prominent 
figure at the famous music festivals 
throughout the world. 

Dallas looks forward to a new season 

. with new musical talent . . . in new 
surroundings. 
















MATERIAL 
HANDLING 
EQUIPMENT 


WE RENT 


EXAS DELIVERY SERVICE RI 8-4444 
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CHAMBER NEWS 





Ferguson Named Chamber 
Research Dept. Manager 


R. Wayne Ferguson has been named 
manager of the Research and Central 
Records Department of the Dallas Cham- 
ber of Commerce. He will join the Cham- 
ber staff on July 1. 

Mr. Ferguson, a University of Texas 
graduate with a Master’s degree in busi- 
ness administration, is now with Ford 
Motor Company in Louisville, Ky. He 
replaces George F. Dodgen on the Cham- 
ber staff. 

As manager of the Research Depart- 
ment, Mr. Ferguson will supervise all re- 
search activities of the Chamber, which 
support the work of the various Chamber 
committees. He will be in charge of the 
extensive records the Chamber maintains 
on Dallas and Southwest business for the 
use of its members. The Dallas Chamber 
was the first in the nation to use punched 
cards for its basic records, eliminating 
duplication of effort as well as providing 
quicker and more complete service for 
members. 

Mr. Ferguson will also serve as editor 
of the “Key to Dallas,” the annual buy- 
er’s guide and directory of the Dallas 
Chamber membership. 

A native of Houston, Mr. Ferguson 
was employed by the Bureau of Business 
Research while attending the University 
of Texas. 
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Jean Thompson Chosen 
Dallas Managing Editor 


Miss Jean Thompson has been named 
managing editor of “Dallas” Magazine, 
monthly publication of the Dallas Cham- 
ber of Commerce, according to J. Ben 
Critz, vice president and general manager 
of the Chamber. 


As managing editor, Miss Thompson 
will be responsible for publication of 
“Dallas,” which has consistently been 
named the outstanding chamber of com- 
merce publication in the nation by the 
American Association of Commerce 
Publications. She will work under the 
supervision of Hal Dawson, who as direc- 
tor of public relations for the Chamber 
serves aS magazine editor. 


Miss Thompson is a graduate of Sun- 
set High School in Dallas and North 
Texas State College. She has formerly 
served as editor of publications for the 
Federal Reserve Bank and Texas Em- 
ployers Insurance Association. She was 
named “Editor of the Year” in 1959 by 
the Dallas Industrial Editors Association, 
for her work on the Texas Employers 
publication “Brickbats And Bouquets.” 


Miss Thompson is a member of DIEA 
and the Press Club of Dallas. 














Downtown Dallas Committee 
Appoints Sara Tyler 


Sara Love Tyler has been named com- 
mittee coordinator for the Downtown 
Dallas Committee of the Dallas Chamber 
of Commerce, according to an announce- 
ment made by J. Ben Critz, vice president 
and general manager of the Chamber. 
Mrs. Tyler will work under the direction 
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of committee chairman Lee D. Starr and 
its secretary, James R. Crawford. 

Mrs. Tyler was formerly society editor 
of the Dallas Times Herald. She had 
previously served as director of promotion 
and public relations for Dallas Athletic 
Club and as a member of the public rela- 
tions staff of Lone Star Gas Co. 

She is a member of the Press Club of 
Dallas, and a past president of the Dallas 
Association of Industrial Editors. 
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Locations: 

¢ 707 Preston Royal Village 

* 165 Inwood Village 

e 2031 Abrams Road 

© 110 West Davis (in Oak Cliff) 
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“Takes 
the place of 
the 2x4 or the 
old-style angle iron’’s 


for all types storage 
racks, work benches, 
tables, materials 
handling, electrical 
panels, ladders, 
steps, partitions, bal- 
conies, pilot plants. 


AND MANY USES WE HAVEN'T 
EVEN THOUGHT OF YETI 


Looky 


Flexangle is painted - 
Rigid - Reusable forever 
Waterproof - Economical 
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Available in Texas from 


W.A.TAYLOE CO. 

7045 Carpenter Freeway 4101 San Jacinte 
FL7-7315 Dalles JA 2-4647 Houston 
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styling 
you can’t match 
at any price 


There’s no limit to the number 
of beautiful, functional interior 
arrangements you can create 
with CoLORLINE movable par- 
titions. 

And CoLorLIneE interiors can 
save money for you in two ways: 
(1) initial cost is low because 
CoLoRLINE partitions are engi- 
neered for fast, easy installa- 
tion; (2) future remodeling costs 
are slashed . . . COLORLINE in- 
teriors can be re-arranged easily 
at any time—with 100% sal- 
vage of materials. 

In styling, in selection, in 
price, you’re ahead with CoLor- 
LINE. 


Write or call for free illustrated catalog 
No. 910-B or general metal framing cat- 
alog No. 700-B 

L. R. WARD 


STEEL PRODUCTS CO.., INC. 
State Distributors 
ColorLine Partitions 
3009 Canton e Dallas e Ri 8-9004 
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Nuclear Medicine Dept. 
Added At Baylor Hospital 


Baylor’s Department of Nuclear Medi- 
cine, made possible through a $100,000 
gift in April, 1959, by Mr. Charles A. 
Sammons, the Reserve Life Insurance 
Company, and other associated com- 
panies, has been completed. The an- 
nouncement was made by Mr. Ben H. 
Wooten, Chairman of the Board of 
Trustees of Baylor’ University Medical 
Center. The facility is an addition to the 
present Charles A. Sammons Department 
of Irradiation Therapy, also made pos- 
sible by gifts from the same donors. 


Mr. Wooten, in making the announce- 
ment said, “The completion of the De- 
partment of Nuclear Medicine in the 
Charles A. Sammons Department of 
Irradiation Therapy at Baylor provides 
another vitally important medical adjunct 
to the present Therapy Center. This 
phase of medicine is essential to compre- 
hensive patient care and for clinical re-- 
search. Since radioactive material cannot 
be handled in the usual way, especially 
equipped laboratories are necessary for 
the measuring, use and disposal of the 
material. The Department of Nuclear 
Medicine provides all of these facilities.” 


The department encompasses approxi- 
mately 5,000 square feet of newly con- 
structed space on the first and ground 
fioors. It consists of a laboratory for han- 
dling highly radioactive isotopes — a hot 
analytical or low level counting laboratory 
for measuring the radioactivity of blood, 
urine and other specimens, and a scanning 
room for actual patients’ measurements. 

The hot laboratory has a special safe 
made of one inch steel plates. This is 
utilized for storage of isotopes that are 
used daily in low concentrations, but are 
still too radioactive to be left unshielded 
on a shelf. Another special piece of equip- 
ment is an isotope calibrator used to 
measure very minute quantities to very 
large amounts of radioactivity. It is also 
used to check the strength of all isotopes 
received and all isotopes administered to 
the patient. This laboratory is equipped 
with a special shielded chemical fume 
hood where all dilutions or transfer of 
isotopes are done. This works similarly 
to a ventihood and vaporization or vola- 





Isotope technician Nancy Toomer and 
Lee Radford, M. D. Resident in Radiology 
in Isotope Hot Laboratory of Nuclear 


Medicine Department of Charles A. Sam- 
mons Irradiation Therapy Center, Baylor. 


tilization of the isotope, if any, is removed 
from the air by the hood. The air from the 
hood is also filtered to remove the radio- 
active contamination and then is rele2sed 
into the atmosphere. In addition to the 
shielding in the sides of the hood, a barri- 
cade of lead bricks is built at the front or 
working side of the hood, and all mani- 
pulations are performed behind this to 
avoid exposure of the laboratory person- 
nel to high levels of radioactivity. Also 
in this room are containers with solutions 
for decontaminating glassware, syringes, 
and other instruments that have become 
contaminated with radioactivity and must 
be cleansed before use again. Even the 
waste baskets in this room are specially 
marked to prevent emptying in the usual 
manner. Instead, the waste material is 
stored in large cans in the storage vault 
until all radioactivity is gone. 


The analytical or low level counting 
room is so named because this must be a 
room where the general background radia- 
tion is very small in order not to interfere 
with the measurement of small amounts 
of radioactivity in specimens from various 
tests. 

The scanning room contains the iso- 
tope scanner. This is a scintillation probe 
surrounded by one inch of lead and con- 
nected to two drive shafts that move the 
probe back and forth and across and up 
and down the body. This allows an area 
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Medicine 


of the body to be scanned and any radio- 
activity in the area detected and recorded. 
The scanning technique is used in study- 
ing the function of the thyroid gland and 
in obtaining an actual picture of the size 
and location of the thyroid in the body. 
In addition, other organs may be scanned 
such as the liver, heart and brain. Impor- 
tant information can be gained as to the 
presence of masses in the liver and also as 
to the size of the heart, The scanner can 
be used to trace a drug called radioactive 
iodine throughout the body and detect 
areas of cancer of the thyroid that might 
be present. 


Other equipment in the scanning room 
consists of two scintillation probes con- 
nected to a rate meter which is, in turn, 
connected to a linear paper graph re- 
corder. This equipment is used in study- 
ing the blood supply to the kidneys and 
to some extent the functions of the kidneys 
themselves. Some people with high blood 
pressure have an abnormality of the blood 
supply to one of their kidneys which, if 
corrected, helps lower their blood pres- 
sure. This equipment is used in a test to 
help determine whether the patient has 
this abnormality. It can also be used in 
studying blood flow to other areas or 
organs of the body. 

One room houses a new Cesium 137 
isotope therapy Unit. Cesium, like cobalt 
and radium, emits radiation which can be 
directed into various parts of the body. 
The Cesium beam is similar to one pro- 
duced by a one million volt x-ray machine. 
It has a half life of 30 plus years and is 
very useful in treating lesions of the head 
and neck area. The therapy for the patient 
is planned and carried out by specially 
trained physicians with the aid of a radia- 
tion physicist and trained technicians. 

Nuclear Medicine is a new field of med- 
icine that has really developed since the 
close of World War II. It allows physi- 
cians to better study and treat certain 
diseases of the thyroid, digestive system, 
anemias, liver, and abnormality of blood 
flow to various organs. In addition, cer- 
tain of the isotopes have been of value in 
treating various types of cancer, either by 
local injection or insertion of the isotope 
by use of Cobalt and Cesium irradiation 
therapy machines. 
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MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 
Realtor 


Fidelity Union Life Building * DALLAS e¢ Phone Ri 1-1793 


























WELDERS SUPPLY 


“Everything for Welding” 


430 SO. INDUSTRIAL 207 W. GARLAND AVE. 
DALLAS 7, TEXAS GARLAND, TEXAS 
RI 8-4721 BR 6-5502 








STEEE SHELVING & 
for 4 a Be - i 
INDUSTRIAL and IN — 
COMMERCIAL use y pA AULT 
@ PARTS BINS ® LOCK-A-TIERS St cee A YG 
@ STORAGE CABINETS ® BOOKCASES 
@ COUNTERS ® SERVICE CARTS 


Call, write or wire for Complete Catalog 





















A new concept in 
fastener distribution! 


BOSCO’S BROAD LINE 


means added convenience 
for you...the buyer! 


NOW ...more than ever before 
. you can depend on Bosco for 
all your fastener needs. 
Bosco’s new “broad line’”’ is 
literally the largest stock of top- 
quality industrial fasteners in the 
Southwest. This greatly enlarged 
inventory :nsures you of speedier 
service and faster deliveries on 
every type of fastener... even the 
hard-to-get items! 


For overnight shipments in the Southwest... 


Phone HA 8-5156 Dallas or CR 5-1011 Fort Worth 
In Houston...Dial 110 and ask for Enterprise 1981 
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Peter J. Vouras 





If the Greeks have a word for it, then 
Texans of course can go them one better 
with two words for it: brains and luck. 

That’s the best way to describe the 
fortunes of Peter J. Vouras, 24-year-old 
Dallas food expert who may be destined 
for a career that will change the menus in 
households across America. 


The Vouras family story, as tritely as it 
comes out, could only happen in America. 
Pete’s father, James Frank Vouras, was 
11 when he came from his native Greece 
39 years ago to Connecticut and went to 
work fulltime as dishwasher in the lunch- 
room his father started. 


“Dad built up to a little place of his 
own in Meriden, Conn., where I and my 
two young brothers were born,” recalls 
Pete. “But, well, he was broke when my 
uncle, Pete Tishlias, moved from Con- 
necticut to Dallas in 1948 to go to work 
for an aircraft company.” 

That’s when the immigrant family’s 
American dream went to work. Fifteen 
assorted relatives, including Pete’s family, 
followed Mr. Tishlias to the sunny clime 
of Dallas. 


“Dad got a job as a waiter in a restau- 
rant on Oak Lawn,” recalls Pete. That 
was 13 years ago. His father, Jim Vouras, 
Sr., managed to open a little eatery of his 
own, then another, and another — each 
getting bigger and bigger — until now his 
legendary Chateaubriand Restaurant and 
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adjoining club at 2515 McKinney is 
nationally known. 


Pete can attest to the fact that it’s 
internationally successful, too. But let him 
tell it: 

“In 1959, I chatted with a woman 
patron in the Chateaubriand. She was 
from Ireland. We talked maybe five 
minutes. Her name was Mrs. James 
Eagan. It was the only time we met. 

“Well, my wife and I were celebrating 
our first wedding anniversary in October, 
1959, when this Irish Sweepstakes ticket 
arrived as a present from Mrs. Eagan.” 

All right, so you can guess what hap- 
pened next. But not the amount. The 
horse paid Pete $56,000. 

Since, like his father, Pete’s life has 
been devoted to cooking, Pete knew what 
to do with the money. He salted it very 
nicely away. 

After attending Sunset High School, 
Pete spent one year as a baker and two 
more as a cook in the Marine Corps, 
making meals on Iwo Jima, Okinawa and 
in Japan; being discharged in 1958. 

That’s the year he married Merry 
Christine, a Fort Worth native, of Grecian 
parentage. Merry is the right spelling. 
She was born on Christmas ‘Day. 

Pete left the family food empire March 
9, 1961, to manage the vast kitchen opera- 
tions of Buckingham Country Club, the 
elaborate club grounds two miles east of 
Richardson on Beltline Road. 


by Seth Jrankee 


The four-swimming-pool, 45-hole-golf- 
course extensive layout won’t be entirely 
finished for another year. It was begun 
a year ago and already has more facilities 
finished than most big clubs in the nation 
have when all completed. 

Pete is busy concocting special dishes, 
made by using a popular dietary powder. 

“Instead of mixing the powder with 
water and drinking it for a whole meal,” 
he explains, “I am working out souffies, 
ice creams and gelatin salads which may 
be packaged nationally under the Buck- 
ingham label. Why drink a meal that can 
taste far better when eaten?” 

His preparations are known to far more 
than his customers since Pete has made 
his specialties as a guest on TV, before 
thousands of Dallas area viewers. 

Serving nearly 1,000 Buckingham 
charter members and working out his 
own recipes keeps Pete on the go and on 
his feet from 15 to 17 hours a day. 

Then it’s home at last to 3023 Royal 
Lane, to his wife and daughter, Linda 
Kay, 2, and son, Chris, born last Novem- 
ber. 

He of course does the cooking at home, 
too? 

“Oh, no,” says Peter J. Vouras with 
emphasis. “My wife does the cooking. I 
would like io boast that I taught her how 
to get around the kitchen. But Merry’s 
mother beat me to it.” 
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it's brand 


its dial will 
never move! 


Broken? No! It's in first class working 
condition but the owner of this radio has 
no interest in any station but KNOK, 970. 
Pretty arbitrary statement? Perhaps... but 
we can prove it. Why don’t you listen to 
KNOK? Betause it’s aimed at the Negro 
market and has no interest for you. . . 
isn’t that right? Well think, now. Know any 
other media in this area besides KNOK 
that provides our Negro citizens with the 
news, information, entertainment, music 
that they like . . . Convinced? Call KNOK. 
See how your business associates are sell- 
ing the total market by including KNOK 
on their schedules. A ten minute session 
can mean a 15% sales increase. 








Dallas Studio Fort Worth Studio 
1914 Forest 3601 Kimbo 

HA 1-4144 TE 1-1278 
REPRESENTED BY 


BERNARD HOWARD CO. 








NEWS SPOTLIGHT 





ZUCHERT 








CONNALLY 


Dallas was visited by two service secretaries within the past few weeks. John B. 
Connally, the Texan who recently was appointed Secretary of the Navy, was honored 
by Dallasites at a dinner in the Grand Ballroom of the Sheraton Dallas Hotel June 


12. Secretary of the Air Force Eugene M. 








Neiman-Marcus Plans 
“American Fortnight” 


The Neiman-Marcus Company has 
announced plans for an “American Land- 
marks Fortnight” — a presentation dram- 
atizing the great commercial products and 
cultural manifestations of the United 
States, October 16-28. 

“During the past four years, Neiman- 
Marcus has produced great merchandis- 
ing events highlighting the products of 
foreign countries,” Mr. Stanley Marcus 
said. “This year, in mid-October, we will 
be proud to present an ‘American Land- 
marks Fortnight’ in which we shall dram- 
atize those commercial products ranging 
from textiles to shoes and readymade ap- 
parel to glassware in which American 
creative genius leads the world.” 


Mr. Marcus said the store planned to 
work with American industries of all types 
in presenting the Fortnight, and that the 
event would encompass both historical 
and present-day America. 

“In past years, we have featured for- 
eign lands more or less unfamiliar to many 
Americans,” Mr. Marcus said. “These 
events have attracted many people from 
our own country. This year, for the same 
reason, we hope many Europeans will be 
lured to Dallas — to view the excitement 
and genius of America.” 

Mr. Marcus emphasized that the 
“American Landmarks Fortnight” would 
not be confined to Neiman-Marcus but 





Zuchert was Armed Forces Day speaker. 











would encompass the entire city of Dallas. 
Plans are underway for a major lecture 
to be given by one of America’s most 
famous poets. Concert events are being 
arranged, both classical and jazz. Art ex- 
hibitions are being planned. “We hope 
that all facets of the city of Dallas will 
participate with us in this event,” Mr. 
Marcus said. 

One of America’s leading artists — 
Tony Duquette of Beverly Hills, Califor- 
nia — will design the exterior and interior 
decor of Neiman-Marcus for the Fort- 
night. He will work in collaboration with 
Herb Raynaud, Neiman-Marcus Display 
Director. 

Mr. Duquette’s talents have varied to 
designs for a large hotel, ballet costumes, 
stage and film sets, mountings for jewelry 
and the creation of delicate new fabrics 
and furniture. 


+ 


Republic Selects Architects 


Three prominent Dallas architectural 
firms will work together as a team in de- 
signing a new multiple-story building to 
be erected by the Republic National Bank 
adjacent to its present building. The group 
will consist of Harrell & Hamilton; 
Thomas, Jameson & Merrill, and Grayson 
Gill, Inc. Weeden B. Nichols, vice presi- 
dent and general manager of Republic, 
has been assigned responsibilities of su- 
pervision and coordination, and will rep- 
resent the bank in development of plans 
and construction of the major addition. 
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News Spotlight 






Downtown Park Dedicated 


Dallas’ first, privately financed down- 
town park area located on city property 
was dedicated last month. 

The park, constructed and landscaped 
at the expense of Lone Star Gas Com- 
pany, is an area about 30 feet wide at 
Wood Street and angles to a point some 
90 feet north on Harwood. It features 
three redwood benches, an enclosed white 
crushed rock garden, automatic sprinkler 
system, flowers, trees and shrubbery. 

Plans for the park were prepared by 
the Department of City Planning and De- 
partment of Parks and Recreation in April 
1959 for the Master Plan Committee 
headed by D. A. Hulcy. The Master Plan 
Committee recommended that, wherever 
possible, it would be fitting for private 
enterprise to finance the beautification of 
downtown open areas. Mr. Hulcy partici- 
pated in the park dedication ceremony 
with Ray Hubbard, chairman of the Dal- 
las Park Board. 

4 


Crow Appointed Consul 


Trammell Crow, Dallas realtor and de- 
veloper of the Dallas Market Center, has 
been named Royal Danish Consul for 
Dallas and Fort Worth. Mr. Crow, who 
has visited Denmark twice in recent years, 
will represent the Danish government and 
its citizens in the Dallas and Fort Worth 
areas. 








PLAYER PIANOS 
Sales — Rental 
“RED'S” TRADIN’ POST 
1922 E. Irving Blvd. 
Irving, Texas Blackburn 2-9875 
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precision 


PLIERS, TWEEZERS, 
FILES, HAND TOOLS 


equipment, supplies, ma- 
chinery for precision manu- 
facturing and assembly 
GOLD, SILVER, PLATINUM, 
SHEET, WIRE TUBING, 
ANODES, PLATING 
SOLUTIONS 


CATALOGS ON REQUEST ° 


Southwest —— vonarneee 
1708 JACKSON STREET DALLAS Ri 1-5513 


. SMELTING & REFINING CO., INC. DALLAS 1, TEXAS FORT WORTH CR 5-822! 





PHONE FOR REPRESENTATIVES VISIT. 

















“Under the Skyline 
of Dallas’ 


New Home of 
HUSSMANN 


For information about the 
Trini industrial District 
consult your real estate 
broker or... 


Building, Dallas, Ri 8-9424 

















since 


BE GOOD 10 YOURSELF! 









Make your hard-earned 
money work for you. All 
Savings received by the 10th 
earn full dividends from 

the Ist of the month. 


FIRST FEDERAL 


SAVINGS & LOAN ASSOCIATION 


Mercantile Dallas Bldg., Commerce at St. Paul 
Southland Center, 436 Olive Street 
Town North, 631 Preston Royal Village 
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exquisite 


Italian or Continental 
Cuisine 
4300 Lemmon Ave. 
by reservation LA 1-1135 

















Complete 

Material 

Handling 
Service 


Conveyors — Gravity and Belt 
Power Floor Sweepers 
Steel Shelving and Bins 
Hand and Platform Trucks 
Pallet Trucks 
Pallet Racks 
Dockboards — Aluminum 

Steel and Magnesium 
Overhead Cranes 
Pneumatic Tube Systems 








ELECTRIC 
INDUSTRIAL 
TRUCKS 


SALES « SERVICE * RENTALS 


MAY SE 
INDUSTRIAL EQUIPMENT 
COMPANY 


5629 Yale Boulevard 
Phone EMerson 8-5075 














66 





News Spotlight- 


There’s a lot of activity these days at 
Goodwill Industries. 

The newest, and one of the most highly 
productive phases of operation for this 
Community Chest agency is the Commer- 
cial Service Division. The Dallas shop 
now ranks second only to Detroit among 
35 Goodwill cities which offer services of 
this type to business and industry. Manned 
entirely by handicapped workers (as are 
the other divisions, discounting a small 
supervisory staff), the shop is equipped 
to do manufacturing, packaging, fabri- 
cation and bindery as well as industrial 
and mailing services. 

To demonstrate graphically to the com- 
munity that handicapped workers are 
equally as competent and able as their 
able-bodied counterparts, Goodwill’s 
Commercial Service Division hires the 
best and pays them well. It does not train 
workers and it is not interested in placing 
its people in other industries. This is in 
direct contrast to the general purpose of 
Goodwill in the other phases of its opera- 
tion. 

Commercial services began in 1954 to 
accommodate Dallas businesses who re- 
quested Goodwill to handle work they 
themselves were unable to do. Then there 
were perhaps four or five people em- 
ployed in the unit. Now on some days 
there are as many as 100 workers.. all 
handicapped . . turning out one or several 
jobs. 

As the demand for services grew, so 
did the operation. Several weeks ago the 
division, headed by Ray Dolph, set up 
headquarters in a new building at 2527 
Elm. The new area is nearly three times 
the size of former sites. All on one floor, 
the area comprises approximately 12,000 
square feet and facilitates the easy han- 
dling of materials. There is ample storage 
space and good lighting. 

Dallas businesses turn to Goodwill to 
help them when they encounter exces- 
sive overtime, low productivity, produc- 
tion bottlenecks, limited space, nuisance 
jobs, climbing overhead, seasonal de- 
mands, bookkeeping burdens, manpower 
shortages, and emergency orders. Good- 
will, in turn, offers effective manpower, 
experienced supervision, quality control 
and on-time delivery. 

The operation has boomed so vigor- 
ously that the Dallas office now often 
serves as a consultant to Goodwill in other 
cities on obtaining work from industry. 
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ENJOY A 
WESTERN HOLIDAY AT 





SNUG HARBOR 
RESORT 








A RUSTIC PARADISE 
MODERN ACCOMMODATIONS 
AT SENSIBLE PRICES 


M HUNTING - FISHING 


M PICNICS PARTIES 


M TRAP SHOOTING 


M CAMPING 


Facilities for groups, families or in- 
dividuals. Throw entertaining cares 
away! We furnish everything... 
catering service... fishing lakes 
...741 controlled hunting, pic- 
nicking and camping acres...a 


rustic lodge for your finest parties. 


VISITORS WELCOME... 
COME OUT FOR 
A GUIDED TOUR 


Phone: CH 7-3066, Dallas, for 
Complete Information 


A FEW MINUTES FROM DALLAS 
TO A HAPPY HOLIDAY 


SNUG HARBOR RESORT 
P. O. Box 686 - Carrollton, Texas 
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News Spotlight- 
Disaster Relief Training 
Program Is Established 


A continuous program of disaster re- 
lief training for Dallas County residents 





has been established by the Dallas City- | 


County Civil Defense and Disaster Com- 
mission, Civil Defense Director B. B. 
Smith has announced. 

With a course of study divided into five 
two-hour sessions, classes will meet five 


nights a week. The complete course will | 
be repeated each week as long as a need | 


for such instruction is indicated. All who | 


complete the five sessions (which need 
not be in succession) will be awarded cer- 
tificates for satisfactory completion of the 
course. 

The training program was developed 
through the cooperative efforts of Direc- 
tor Smith and Major W. C. Mendenhall, 
of the Southwest Region Headquarters of 
Civil Air Patrol. Instructors will be fur- 
nished by the City of Dallas Fire Depart- 
ment, the Civil Defense and Disaster 


Commission, the Civil Air Patrol, and the | 


Red Cross. 

Four hours’ instruction will be devoted 
to first aid training; single two-hour ses- 
sions will be held on fire fighting, special 
weapons defense, and on the national, 
state, and local Civil Defense plans. Spe- 
cial weapons defense courses will cover 








nuclear, chemical, and biological warfare. | 
The American Red Cross will give | 


credit toward its standard ten-hour first 


aid course to those who complete the CD | 


first aid training sessions. 


The initial session of the training pro- | 


gram was held May 15 at Civil Defense 
Headquarters. Headquarters are located 
in the WRR Transmitter and Fire Depart- 
ment Building, behind the Cotton Bowl 


in Fair Park. If sufficient interest in the | 


courses is shown, sessions ultimately may 
be transferred to a more central location 
downtown. For complete details on CD 
training classes, Director Smith may be 
reached by telephone at HA 8-0638. 


+ 


Architect Selected 
For Presbyterian Hospital 


Roscoe DeWitt has been named archi- 
tect for the new Presbyterian Hospital of 
Dallas. 

DeWitt, a Fellow of the American In- 
stitute of Architects and past president of 
the Dallas Chapter of AIA, is well known 
for his hospital planning and design. He 
was the architect for Parkland Memorial 
Hospital in Dallas, and the new St. Paul 
Hospital now under construction in 
Dallas. 
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HEADQUARTERS 
FOR THE FINEST 


ART METAL 


OFFICE FURNITURE 


: 


OFFICE FURNITURE CO. 


2214 MAIN ¢« DALLAS e¢ RI 88-9322 

















Keeping Pace with the Growth of 
DOWNTOWN DALLAS 
With 
Over 10,000 Parking Spaces 


at 72 Convenient Locations 


Classified parxinc system 


A Texas Institution 


DALLAS @ FORT WORTH © HOUSTON e SAN ANTONIO @ CORPUS CHRISTI © AUSTIN 
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Engraving Company 
RIVERSIDE 1-3905 
Step and Repeat 





1315 YOUNG STREET, DALLAS 
Letterpress Plates ¢ Offset Negatives and Plates 
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DECORATING 

IDEAS enuecasd 
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“K Specializing in custom DESIGNING and MANUFACTURING 
of quality store, office and bank fixtures since 1922. 


Adlet 


1914 Cedar Springs — Dallas 1, Texas 


Show Case & Fixture 
Manufacturing Co. 


Phone RI 1-3152 





You ll be satisfied if its an Adleta installation 
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FOR YEAR-ROUND COMFORT IN YOUR HOME AND OFFICE 


@B WEATHERTRON 


ALL-ELECTRIC HEAT PUMP 


over 55% of ALL heat pumps in 
DALLAS INSTALLED BY 
EATHERB Y air conpitionine co. 


TA 7-5436 LA 8-1735 
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WHY TRAVEL MILES AND MILES? 


Vacation close to Home... 


ECONOMICAL 5-DAY PACKAGE PLAN 
AIR Bho omc ROOM = 


BREAKFAST 


BATH and MASSAGE 


SWIMMING 


EVERYDAY for 5 DAYS 


$50.00 to $95.00 


FOR 2 PEOPLE 
= 


90 MINUTES from DALLAS 


HOME OF THE BRAZOS CLUB 


° 
Perfect for Sales Meetings 


ATTRACTIVE MONTHLY OR YEARLY RATES 
a wonderful place to live 


BAKER HOTEL 


| FA 5-3331 MINERAL WELLS, TEXAS 
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News Spotlight 


Family Nights 
At State Fair Park 


Family nights are a summer-time pro- 
gram of ten consecutive Tuesday nights 
now through August 15, when five of 
the six museum-type buildings in State 
Fair Park remain open until 9 p.m., free 
concerts are presented in the Bandshell, 
the “Diamond Lagoon” is in operation, 
and special reduced prices are in effect 
on the State Fair Midway. 


Family nights were inaugurated in 1959 
in an effort to.encourage more residents 
of Dallas to make use of the “civic center” 
in State Fair Park. State Fair Park is 
unique, probably the only area of its type 
in the nation. It houses a complex of out- 
standing museums in a 200-acre park 
beautifully landscaped and maintained by 
the Dallas Park Department. The pro- 
gram or series of four Family Nights in 
1959 proved so successful that it has been 
expanded to ten nights during the summer. 


Co-sponsors of the Family Nights are 
the Dallas Park Department and the State 
Fair of Texas. 


Summer 1961 is an important historical 
date for State Fair Park, so special empha- 
sis will be placed on the value of the Park 
to Dallas and its residents. In June 1936, 
twenty-five years ago this summer, Dallas 
was host city to the Texas Central Centen- 
nial Exposition, the event which was 
mainly responsible for expansion of and 
construction in State Fair Park which has 
made it one of the most magnificent show- 
grounds in the nation and an area of ex- 
ceptional year-round cultural value to 
Dallas and the area it serves. 


Four museums and the garden center 
will remain open until 9 p.m. each Tues- 
day night. They will be specially illumi- 
nated on the outside with colored lights. 
The buildings which will remain open 
include the Aquarium, Museum of Natu- 
ral History, Museum of Fine Arts, Health 
and Science Museum and the Dallas Gar- 
den Center. Following this article is a 
complete list of the museums on the 
fairgrounds. 

Free band concerts will be presented in 
the Bandshell at 8:15 p.m. each Family 
Night. Ralph Beck will direct the band of 
35 professional musicians augmented by 
taleuted school musicians. 

State Fair Midway will offer special 
reduced prices during Family Nights, 
when all rides will be 10 cents from 6 to 
9 p.m. (except the night of July 4th, when 
regular prices will be in effect). No tags, 
no coupons, etc., are necessary. 
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News Spotlight 


Fair Park Museums 
Comprise Unusual Civic Center 


Six museum-type buildings dealing with 
different subjects are located in an unusual 
civic center at State Fair Park, offering 
year-round educational and cultural 
facilities. 

Admission to all six buildings is free, 
except for a few special events such as 
lectures and special courses. 


DALLAS AQUARIUM — HA 1-4017 

Pierre A. Fontaine, Director. 

Hours: 8 a.m. to 5 p.m. Monday 
through Saturday; 12 noon to 6 p.m. 
Sunday and holidays. Fish feeding, 3 
p.m., Monday, Thursday. 

Holiday: Closed Christmas Day. 
DALLAS MUSEUM OF FINE ARTS 
— HA 1-4189 

Jerry Bywaters, Director. 

Hours: 10 a.m. to 5 p.m. Tuesday 
through Saturday; open until 9 p.m. 
Wednesday night; 2 to 6 p.m. Sun- 
day; closed all day Monday. 

Holidays: Closed Christmas Day. 


DALLAS HEALTH AND SCIENCE 
MUSEUM AND PLANETARIUM — 
HA 8-8351 

Dixie Carmichael, Director. 

Hours: 9 am. to 5 p.m. Monday 
through Saturday; 2 to 6 p.m. Sun- 
day. 

Holidays: Closed Christmas Day. 

Planetarium: Regular scheduled show- 
ings 3 p.m. Saturday and Sunday; 
private showings by appointment. 
Admission charge. 


TEXAS HALL OF STATE — HA 1-0730 
Mrs. Herbert Gambrell, Director. 


Hours: Building and exhibit rooms, 9 
a.m. to 5 p.m. Monday through Sat- 
urday; 2 to 6 p.m. Sunday. Library 
and office of Dallas Historical Soci- 
ety, 9 a.m. to 5 p.m. Tuesday through 
Saturday. 

Holidays: Closed Christmas and Easter. 


DALLAS MUSEUM OF NATURAL 
HISTORY — HA 1-4773 

F. W. Miller, Director. 

Hours: 8 a.m. to 5 p.m. Monday 
through Saturday; 12 noon to 6 p.m. 
Sundays and holidays. 

Holidays: Closed Christmas Day. 
DALLAS GARDEN CENTER — HA 8- 
7476 

John J. Hill, Director. 

Hours: 10 a.m. to 5 p.m. Monday 
through Friday; 2 to 5 p.m. Saturday 
and Sunday. 

Holidays: Closed Christmas, Thanks- 
giving. 
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ce Family Ring ae 


© Bands of 10K gold signify 
husband and wife 


e Birthstones are for every 
member of the family 


Call Riverside 2-6278 for information 


MOORE-DeGRAZIER Company, Inc 


IMPORTERS 
Wholesalers of Diamonds and Fine Jewelry 
210 LiFe BUILDING, 311 S. AKARD STREET 
DALLAS 2, TEXAS 





Prices start at 25.00 
plus 5.00 for each 
additional stone 
above one. plus tax 

















TRANE 
CONDITIONING 





AIR 


JOE HOPPE & CO. 
INCORPORATED oe 


fi 





4102 LIVE OAK 
PHONE TA 1-9193 





INDUSTRIALS, CLINICS, HOMES, OFFICES, SUPERMARKETS 














LEASE TRUE 


Solve ALL your transport problems — 
call a Truck Leasing Specialist! LEASE a single unit 
— NS 4 ee Fs A 


or fleet 12 to 36 months. RENT a truck for any 
CARS and TRUCKS 









purpose by the hour, day or week. Economical! 
Tronaporulalion omplete _ One ov a Eleek 


1908 Jackson St. / RI 8-7011 
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News Spotligh: 


Hoblitzelle Awards Are Made. 


John Edward Stefka, Jr., dairyman of 
Caldwell and J. Frank Gray, farmer of 
Lubbock, Texas, received the 1961 Hob- 
litzelle Awards for the Advancement of 
Texas Rural Life at Renner. 

Mr. Stefka, 30, recipient of the junior 
award, is a Burleson County dairy farmer. 
Mr. Gray, 45, recipient of the senior 
award, is a Lubbock County irrigation 
farmer. 

Each received $5,000 cash, a gold 
medal and a certificate in a presentation 
ceremony during the Awards Dinner 
which followed Texas Research Founda- 
tion’s Annual Field Day. 

Texas Research Foundation at Ren- 
ner is administrator of the awards, which 
are donated biennially by the Hoblitzelle 
Foundation of Dallas to encourage, rec- 
ognize and reward personal contributions 
in the field of rural life improvement. 

Mr. Stefka’s nomination credits him 
with the introduction of scientific dairying 
to his area of Central Texas. Through a 
boot-strap operation, he has built at Cald- 
well a modern plant with an outstanding 
herd. 
| Mr. Gray has 2,100 Lubbock County 

acres under intensive cultivation. His 
methods and practices all revolve around 


Ze) 
TRUCK 
> on. 


CALI 


sitesi s 
SCALES 


Ri 77-8181 DALLAS 

















Photographers 


e Commercial 
e Groups 

e Legal 

e Construction 
e Industrial 

e Panoramic 
e Advertising 
e Publicity 

e Direct Color 


A COMPREHENSIVE INDEXED 
FILE OF OLD DALLAS PICTURES 


Call LA 8-4211 
Since I19TT 


































the basic necessity of soil and moisture 
conservation, crop and weed residue man- 
agement and the increase of soil fertility. 


ve 
Another "First" for S. Airmotive 


A historic, six-year series of “firsts” has 
been rounded out by Southwest Airmotive 
Company with its selection for the first 
gas turbine engine overhaul contract to 
be assigned by the U.S. Army to a non- 
manufacturing facility. The contract calls 
for the firm to overhaul Lycoming TS3 - 
L -1A free power gas turbine engines for 
the Army’s HU-1 Iroquois helicopters, 
beginning in October. 

Winning the Army jet award was the 
fifth such triumph for Southwest Airmo- 
tive since it became the nation’s first non- 
military, non-manufacturing jet overhaul 
facility in 1955. In 1956, the company 
received the first U.S. Navy jet engine 
overhaul award for the rebuilding of ver- 
sions of J33 powerplants for Navy trainers 
and combat aircraft. 

The third Southwest Airmotive “first” 
came in 1957 when the company received 
the industry’s initial Federal Aviation 
Agency jet shop certification. A fourth 
pioneering achievement saw the company 
overhaul the first privately owned jet en- 
gine in the U.S. in 1958. 
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Robert Ross, left, chairman of the Convention and Visitors Committee of the Dallas 
Chamber of Commerce, accepts keys to a new automobile from Dallas dealers Jim 
Hughes and Ed Peters, extreme right. Henry English, second from left, immediate 
past chairman of the committee, joined Mr. Ross in commending the Dallas team of 
Hughes-Peters for ‘‘their appreciation of the convention dollar and what it means 
to all Dallas, and for their cooperation and civic spirit in presenting a car yearly.” 








— 
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DR PEPPER COMPANY — NATIONAL HEADQUARTERS — DALLAS, TEXAS 





DR PEPPER COMPANY is proud of the facilities 
offered by Dallas in making it the nation’s most 


desirable and popular convention city. 


It is pleased, too, that thousands of convention 
delegates annually include Dr Pepper Company 
on their tours of the city’s points of interest. 


Typical of the thousands 
who visit Dr Pepper Company annually. 





Guided plant tours conducted 
daily Monday through Friday. 


r Pepper 


The distinctively different soft drink. 





5523 EAST MOCKINGBIRD LANE 
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RI 7-8581 


Mh 


STORE AND FURNITURE DISPLAY / 1523 COMMERCE 
GEN. OFFICE AND DUPLICATOR DIV. /400 S. AUSTIN 
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Bees seeeeeeee eases 


properties, inc. 


. DESIGNING A BETTER 
TOMORROW TODAY 


RGQQeCeReBSeeee ee eee eas aue 


Empire CPentral 
Brook Hollow industrial pistrict 


2828 SOUTHLAND CENTER ¢ Ri 8-813 
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CANADA DRY 
WATER 


World’s Most Popular 
Club Soda 














4901 MAPLE 


LAkeside 8-6138 
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CLUBS and 
ASSOCIATIONS 








McKnight Elected Head 
Of Newspaper Editor Group 
Felix R. McKnight, vice president and 
executive director of the Dallas Times 
Herald, has been elected president of the 
American Society of Newspaper Editors. 
Mr. McKnight is the first Texan to hold 
the presidency of the society and is also 
the youngest editor to hold the position. 
The new president of the editors’ 
organization began his newspaper career 
on the San Antonio Light and then was 
with Associated Press for nine years be- 
fore he joined the Dallas Morning News. 
He assumed his present position with the 
Times Herald in 1957. 


a 


Dallas Chapter of NOMA 
Selects New Officers 


H. Boyd Harrison, personnel director 
of Texas Employers’ Insurance Associa- 
tion, has been elected president of the 
Dallas Chapter of the National Office 
Management Association. First vice pres- 
ident is Glenn R. Giles, Ruberoid Com- 
pany; second vice president, W. A. Hall, 
Dallas Power & Light Co.; treasurer, 


Curtis G. Romelt, Safeway Stores, Inc.; 


corresponding secretary, Jack W. Mynett, 
Hartford Fire Ins. Co. Group; recording 
secretary, Darwin R. Fendley, First Na- 
tional Bank. Directors named are W. J. 
Speck, The Speck Company, Harry S. 
Crowder, Neiman-Marcus, Lowell S. 
Lockart, Lone Star Gas Co., Otto B. Nor- 
man, Continental Electronics Mfg. Co., 
E. W. Hays, U. S. Civil Service Commis- 
sion, and William L. Raith, Texas Deliv- 
ery Service. 


THI 
Apartm ent Finders 
Rental ‘Weitieia ela: 
Specializing in Personnel Transfers 


i848 GASTON AVE. TAylor 7-5866 














aly Hank Dickerson 
& Company ei 8-6403 
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PRINTING 
FOR 

THE 
ADVERTISER 
WHO 
DEMANDS 
HIGHEST 
QUALITY 
CONTROL 
IN 

DIRECT 
MAIL 
ADVERTISING. 


CALL RI 8-5266 


Dowrewss' 
Printinc 


Company 

















Serving 
Only the Finest 


e Heavy Aged Northern Beef 
e Select Seafoods 

e Choice Chicken 

e Salad Bar — Serve Yourself 


e Private Dining Room for 
Banquets and Parties 


e EMBERS CLUB 
—Memberships 
Available 


DAvis 1-6836 


Af 4 Sh 


"eo ~., 
Garland Road at Loop 12 
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Clubs and Associations 





Insurance Club of Dallas 
Elects New Officers 


Bill Johnson, managing partner in the 
Jones-West & Johnson Agency, was 
elected president of the Insurance Club of 
Dallas at the group’s annual election meet- 
ing recently. 

Other new officers are Gordon Durden, 
first vice president; E. D. (Ed) Speer, sec- 
ond vice president; Lewis E. Grigsby, sec- 
retary and Hugh Gossett, treasurer. 

Holdover directors are H. F. Miller, 
John Crawford, J. Duff Daniel and T. M. 
Rucker. 

Newly elected directors are W. A. (Bill) 
Lewis, Harold F. Boss, Herman Ford, M. 
Kenneth Mahoney, James Wilkins, R. B. 
Cousins, A Sidney Briggs and Roy A. 
Langston. 





Miller Heads DREB 


Lawrence Miller, Jr., is the newly- 
elected president of the Dallas Real Es- 
tate Board. Other new officers include 
Lawrence Gallaway, first vice president; 
Rufus C. Porter, second vice president, 
and Bill Campbell, Jr., secretary-treasurer. 
Frank H. Malone, the retiring president, 
and two other DREB chief executives, 
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Jim Akins and W. J. (Jack) Moser, will 
serve on the Real Estate Board’s director- 
ate during 1961-62. 


. a 


Kerr Named President. Ben J. Kerr, 
Jr., vice president and trust officer of the 
Mercantile National Bank at Dallas, has 
been elected president of the Dallas Estate 
Council for 1961-1962. Other officers in- 
clude William E. Collins and Ray L. Pol- 
lock, vice presidents; Austin D. Rinne, sec- 
retary; and M. K. Winborn, treasurer. 
The outgoing president, Henry W. Du- 
bois, has been elevated to chairman of the 
Board of Governors and the following are 
on the Board of Governors: Frank C. 
Moore and Vester T. Hughes, Jr., attor- 
neys; J. Francis Middleton and Carrol L. 
Webb, Jr., accountants; Pete Whaley and 
Mike Massad, life underwriters; and Jean 
R. Johnson and Lawrence H. Budner, 
trust officers. 


Sales Executives Elect Broyles. 
Brents Broyles, regional director of Texas 
Blue Cross-Blue Shield, has been elected 
president of the Dallas Sales Executives 
Club. 

Other new officers are Marvin L. 
Brown, Jr., first vice president, and Joe 
H. Gray, second vice president. 

Next spring the Dallas club will serve 
as host for the 1962 national convention. 

Other directors recently elected by the 
organization of sales executives are Wil- 
liam J. Baxter, M. D. Dean, Andrew L. 
Smith, J. Pat Henry, Chris T. Kelley, P. 
M. Rutherford, Jr., J. C. Zimmerman, 
Harry M. Tunstall, Phil Friday and Wil- 
bur J. Roberts. Serving also will be out- 
going president Bailey and V. N. Burgess, 
club president in 1957-58. 











MOSLER Safes 


For Protection of Vital Records or 
Valuables Against Fire or Burglary 
in Home or Office 


Money Safes; Wall Safes; 
Floor Safes; Vault Doors 


A. C. ANDREWS CO. 


2125 Main Street 
Riverside 2-4361 — Dallas 




















Authorized 
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KLIFT 


CLARK 


EQUIPMENT 








Distributor 





SALES ¢ SERVICE ¢ RENTALS 








TOW INDUSTRIAL 
EQUIPMENT CO. 
1410 South Akard + Dallas + RI 8-5055 
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Commercial and Industrial Loans 


We are prepared to offer immediate help 
in meeting your growth or expansion needs 


ORDWAY - RUTHERFORD - CARLIN 


1607 Main DALLAS 


RI 8-8755 








3020 turtle creek apartments 


The shape of leisure living — Dallas’ 


most distinguished address — 


combining town-house convenience 










pre 


Open daj 








with estate luxury in the most 
spacious of 1,2 and 3-bedroom 
apartments or penthouse. 


Now at 3525—the Europa Restaurant, 
offering the Southwest's finest 
Continental and American cuisine. 


Managed and leased by 
Blakely Realty and Man- 
agement Co. Apply on 
premises or call Mrs. Jean 
Ledyard at LA 6-7988 
























Owned by Tracco Dallas, 
Inc., wholly-owned sub- . 
sidiary of Tishman Realt 
& Construction Co., Inc 









ENJOY THE TRUE FLAVOR OF OLD MEXICO! 


EL FENIX RESTAURANTS and GIFT SHOPS 







FAMOUS 
MARTINEZ FAMILY 
MANAGEMENT SINCE 1918 






For almost a half century Texans 






and tourists have looked to 
E! Fenix for the nation's zestiest, 





Mexican cuisine as well as match- 





a less American dishes. Dine at El Fenix! 








Browse through the gift shop—a veritable 
paradise of Mexican art and craftsmanship. 


EL FENIX RESTAURANTS 


¢ 1608 McKinney—Downtown « 120 E. Colorado—Oak 
Cliff « 255 Casa linda Plaza—Iin Casa lindo « lLiftle 
El Fenix—5555 W. Lovers lane « Lemmon and Inwood 
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Clubs and Associations—————— 


Tool and Die Mfgrs. 
Choose Officers 

The Texas Tool & Die Manufacturers 
Association has elected the following offi- 
cers to serve throughout the coming year: 
President, Frank Koenig, Aeroaffiliates, 
Fort Worth; vice president, Rolf Udstuen, 
Udstuen Manufacturing Co., Garland; 
secretary, Lester Miller, Custom Manu- 
facturing, Dallas; treasurer, Leon Sanders, 
United Heat Treating, Fort Worth; chair- 
man, executive committee, B. R. Polley, 
Polley Bros. & Verson, Dallas. 

*« 
Bank Officials 
Elected By NICB 

Three leading Dallas banking officials 
have been named to positions with the Na- 
tional Industrial Conference Board. 

W. W. Overton, Jr., chairman of the 
board of Texas Bank and Trust Company, 
was elected chairman of the trustees of the 
NIVB at the Board’s 45th annual meeting 
May 18 in New York City. Mr. Overton 
also was reelected a vice-chairman of the 
Conference Board as a trustee. 

James W. Aston, president of Republic 
National Bank of Dallas, and Robert H. 
Stewart III, president of First National 
Bank in Dallas, were elected to terms on 
the Board of the NICB. 

*« 
Hotels, Motels 


(Continued from page 33) 
of this hotel and its location and luxurious 


appointments add to its popularity. 
The Adolphus Hotel, largest in the city, 


- with 1,250 guest rooms, is under the man- 


agement of Andy Anderson. In the heart 
of downtown Dallas, the Adolphus is just 
a few blocks from Dallas Memorial Audi- 
torium. The Adolphus combines the Ger- 
manic architecture and decorative charm 
built in by the Busch Interests in the 
original hotel plus extensive moderniza- 
tion and expansion that has taken place 
under the ownership of Leo Corrigan. 
The hotel is now completing another ex- 
tensive remodeling program to improve 
its banquet and meeting room facilities. 

The Adolphus offers conventions meet- 
ing rooms ranging in size from 682 square 
feet to 8,000. These include the Grand 
Ballroom and the connecting Regency 
Room. On the lobby floor is the beautiful 
and distinctive French Room. Another 
feature of the Adolphus is a connecting 
600-car garage with a motor lobby and 
special elevator to take guests directly to 
their floors. 

The trained staff of the Adolphus and 
the multiplicity and flexibility of its public 
rooms have made it one of Dallas’ busiest 
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centers during recurring markets and 
trade shows. The Adolphus is also a popu- 
lar convention spot especially for state 
and regional gatherings that come back 
to Dallas on a repeat basis. 

The Baker Hotel, closest of the major 
downtown hotels to Dallas Memorial Au- 
ditorium, is now under the management 
of Doyle Graham. It includes 800 re- 
cently re-decorated rooms and suites, and 
is entirely air-conditioned. The Baker can 
provide 12 meeting rooms for conven- 
tions that will accommodate from 35 to 
1,500 people. Eleven of these rooms are 
on the mezzanine floor. The Terrace 
Room, called the only “top of the town” 
meeting room in Dallas is located on the 
seventeenth floor. 

The Baker’s facilities also include a 
drive-in motor lobby and a parking ga- 
rage. The flexibility and experienced serv- 
ice staff of the Baker also make it a peren- 
nial headquarters for recurring markets 
and trade shows. Its ornate Texas Room 
is one of the show places of Dallas. The 
food and banquet facilities of the Baker 
also make it a favorite location for local 
luncheons and meetings. 

Also in the downtown area are a num- 
ber of other air-conditioned major hotels 
including the Dallas Athletic Club with 


363 rooms, Southland Hotel with 231 
rooms, Travis Hotel with 195 rooms and 
the White-Plaza Hotel with 265 rooms. 

Dallas suburban hotels include Cliff 
Towers with 118 rooms, Lakewood Hotel 
with 66, Lawn Hotel with 74, Loma Alto 
Hotel with 134, Lynn Hotel with 99, Mel- 
rose Hotel with 159, Stoneleigh Hotel with 
148 and Wynnewood Hotel with 73. 

Major motels that are members of the 
Dallas Hotel Association include: Conti- 
nental Inn, Baxter House, Executive Inn, 
Holiday Inn Hotel, Holiday-Dallas Cen- 
tral, Lamplighter Inn, Marriott Motor 
Hotel, Miramar Hotel, Oaks Manor, 
Tower Hotel Courts and Town House. 

Practically all of Dallas’ major motels 
also have large public rooms and special 
facilities for sales meetings. With a va- 
riety of fine food service, private clubs, 
cabanas and swimming pools, these glam- 
our motels afford excellent accommoda- 
tions for individual sales meetings and 
special groups that wish to hold meetings 
on a self-contained basis. 

With Dallas’ modern hotel and motel 
facilities in being and in the planning and 
construction stage, Dallas is more than 
keeping pace with competition in the 
Southwest and the nation to provide this 
city with modern convention and trade 
show facilities second to none. 











For the Gourmet... 


Y eaes 


. * ee - - Sn" 
Rte bee PELE 
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Pe. 





*% Free Hors d'Oeceuvres 
* All Shrimp Cocktail You Wish 


*%& Famous Chicken and Seafood 
Dinners — All You Can Eat 


* Choice Steaks 
* Lobster Tails 





tie. 
slepthdet-bagte = PHONE 
abtaedst-be FL 2-5220 


10500 HINES BLVD. 


On Highway 77 N., ¥% mile North of Loop 12 




















GO RELAXED... 


cat. A CAB! 


CITY TRANSPORTATION CO. 


OPERATORS OF YOUR DALLAS CABS AND LIMOUSINE SERVICE 
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EQUIPMENT RENTAL 


Motor Cranes 6 Draglines 
Trenchers @ Backhoes 
Shovels g@ Dozers 


Ff. Ss. 
LDT company 
GENERAL CONTRACTORS 
BALLAS * FORT WORTH 


VAROEST MOTOR CRANE SERVICE IN THE SOUTHWEST 

















» «try combining the best features 
of rail and highway transportation. 


SHIP IT 
PIGGYBACK 


_... sae 


MISSOURI « KANSAS « ARKANSAS 
OKLAHOMA - TEXAS e TENNESSEE 
MISSISSIPPI « ALABAMA « FLORIDA 








Membership 
(Continued from page 52) 

Indiana Lumbermen’s Mutual Ins. Co., 
7506 John W. Carpenter Freeway, R. F. 
Skinner, A. L. Brandon, S. P. King, T. L. 
Maxwell and R. E. Osmundsen, (Gus 
Bowman) 

Woodmen Accident & Life Co., 2133 
McKinney Avenue, Suite 204, William J. 
Sanders, (R. T. Lafferty) 

Tom McNiel & Associates, 906 Repub- 
lic Bank Bldg., Tom McNiel, (Joe War- 
ren) 


Contracting 


Cardinal Pools, Inc., 11525 North Cen- 
tral Expressway, Vincent S. Barron, (Ken- 
neth Tapley) 

McNichols Engineering Co., 5235 Tex 
Oak, W. A. McNichols, (Wm. W. “Bill” 
Flatt) 

Dal-Webb Roofing Co., 505 Exposi- 
tion, Rodney Webb, (Tom Owens) 

Marble Construction Co., Inc., P. O. 
Box 18092, George Marble, (Geo. Richie) 

The Omnia Corp., 3505 Turtle Creek, 
Wilson Schoellkopf, Jr., (G. A. Shutt) 

James Orvis Smith, Gen. Contr., P. O. 
Box 30296, J. O. Smith, (Geo. Richie) 

Smyers Tree & Landscape Co., 3961 
Cobblestone, Clint Smyers, (Gus Bow- 
man) 

Ed Bernet Associates, Inc., 4911 
Greenville Ave., Ed Bernet, (Roger Black- 
mar) 

Greyvan Lines, Inc., 8004 Chancellor 
Row; G. O. Shelby (E. S. Parr) 

Todd Trucking Co., 4828 W. Illinois; 
C. G. Todd and Guy Todd (Col. Frank 
Holmes ) 


Financial 
A. G. Becker & Co., Inc., 1055 Hart- 
ford Bldg.; Lester Frankenthal, III (Jack 
Mynett) 
The Teeling Mortgage Co., Inc., 736 
Wilson Blvd.; James J. Teeling (Chas. 
Hinton, Jr.) 


Amusements 
Earl’s Club, 2538 Cedar Springs 
(David D. Locker) 
Oak Cliff Lanes, 309 East Jefferson; 
Charles P. Henderson (Jack Gidcumb) 
Patti Club, 1717 South Ervay; Lon 
Smith (Bruce Hedrick) 


Retail 

Elliott’s Hardware, 5308 Maple Ave.; 
Jerry Elliott (Gus Bowman) 

Brand Fish Market, 1223 Zangs Blvd.; 
L. W. Brand (J. L. Jones) 

Hillside Village Drug, Inc., 310 Hill- 
side Village; John H. Cobb and John T. 
Pender (L. W. Paxton) 


Real Estate 

Inge & Lindsley Co., Inc., 611 Mead- 
ows Bldg.; Charles Inge and Porter Linds- 
ley, Sr. (John J. Hospers) 

R. M. Company, Realtors, 11210 Gar- 
land Rd.; Ralph Miller (V. W. William- 
son) 

Oil 

M. J. A. Corp., 213 West Yorktown; 
David L. Stowe, Jr. (Aubrey Henley) 

Macdonald Oil Corp., Republic Na- 
tional Bank Bldg.; Robert E. Mead 
(Graeme Hunter) 


Manufacturing 
Trade Type of Dallas, Inc., 1914-16 
Canton St.; Wallace L. Smylie (Dale 
Reynolds ) 
W. S. Tyler Company, 2532 Rep. Bank 
Bidg.; A. O. Lenington (Graeme Hunter) 
Amtex Box Corp., 820 Exposition; 


_ Murray Samuell, Jr. (Dale Reynolds) 


Individual 


H. Roger Lawler, 1815 Ramsey (Sam 
McIntosh) 
Motels 
Town & Country Motel, 1507 Fort 
Worth Ave.; Laverne Hurt (Richard C. 
Ingram) 





Packaging or display problems bugging you? We’re expert exterminators of that 
species of insects. Our special formula for this type of extermination consists of equal 
parts of ingenuity, resourcefulness and know-how. For assistance call (Chief Problem 
Exterminator) Larry Siegler. 


ACCURATE of TEXAS BOX and FINISHING CO. 





Street, Dallas 
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Restaurants 

(Continued from page 30) 

grown in popularity since it was founded 
in 1950 by John and Dorothy Sohrweide. 
John Sohrweide first came to Dallas from 
Wisconsin for Air Force service in World 
War II. He returned to Dallas to go into 
sales work and founded Southern Kitchen 
in 1950. 

The success of Southern Kitchen re- 
sulted in The Sohrweides starting the 
House of Steaks on the other side of 
Dallas, at the corner of Garland Road 
and Buckner three years ago. This fine 
eating establishment features steaks of 
U.S. Northern heavy beef and Southern 
kitchen-style fried chicken. A feature of 
House of Steaks is its Embers Club with 
fine entertainment. 

Rheinischerhof at 420 North St. Paul 
is Dallas’ authentic German restaurant 
with German atmosphere, music and 
food. Rheinischerhof features delicious 
sauerbraten, corned pig knuckles, brat- 
wurst, Bismark herring and other German 
dishes. Opened in 1957 by Henry Schuetz, 
this restaurant has grown in popularity. 
Schuetz was trained in Chef’s Schools in 
Europe and was associated with a major 
Dallas hotel before opening his own rest- 
aurant. 


Twin Tree Inn, located at 4926 West 
Lovers Lane, is one of Dallas’ leisurely, 
sophisticated dining places. Started in 
1952 by Norwood Ballow, Twin Trees 
won six consecutive Holiday Magazine 
awards. Twin trees is famous for its spe- 
cialty dishes and Chicago steaks. The 
Tree Club, operated in conjunction with 
Twin Trees, exchanges acts with the Blue 
Angel in New York and Kelly’s in Chi- 
cago. 

Typical of the fine eating places that 
have become a part of modern Dallas 
with the building of new glamour motels 
is the beautiful Mayfair Dining Room of 
the Executive Inn, located on Mocking- 
bird opposite the entrance to Love Field. 
This fine dining room looks out over a 
beautiful pool and patio. The Mayfair 
Room includes evening dancing and spe- 
cializes in fine foods and wine. 

Dallas has many other outstanding 
restaurants including its major hotel din- 
ing rooms and eating facilities, its motels 
and individual restaurants downtown and 
in its varied neighborhoods and shopping 
centers. These and others are adding to 
Dallas’ reputation as a convention center 
and a city that has a restaurant for every 
purse and taste. 


BUSINESS PROPERTY 





1712 Commerce St. * Dallas * Phone RI 1-9171 














NOW AVAILABLE 
MODERN OFFICE SPACE 


In the Heart of Downtown 


DALLAS 





HOUSEMAN BUILDING 
N. AKARD AT FEDERAL 


Call Don Houseman at 


HOUSEMAN 


& COMPANY 


INSU RA NCE 


Riverside 2-4566 

















THE MOST MODERN FUNCTIONAL 


HOTEL IN THE SOUTHWEST... 
DESIGNED FOR TODAY’S 
PROGRESSIVE BUSINESSMAN 


Sneraton Dall 


This shaft of sunlit mosaic beauty 


introduces a new concept of luxury living 
to Southwestern businessmen. Everything 
in your spacious luxury room is designed 
to help you rest and relax after a busy 
business day. Ice making compartments, 


AM-FM clock radios, thick, colorful 


carpets and contemporary furnishings 
are standard in every luxury room. All 





this in a hotel built to accommodate 


size ... from 10 to 2000 people! 


their hearty approval to the new 


LOCATED IN EXCLUSIVE SOUTHLAND CENTER 
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conventions and business meetings of any 


Discriminating businessmen have given 


Sheraton-Dallas Hotel . . . located in the 
heart of Southwestern finance and industry. 
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by olarry Grove 


A gentle and svelte grandmother is 
in the middle of her thirteenth summer 
season with Dallas’ glittering State Fair 
Musicals. And Mrs. Ruby Magnolia, the 
heroine of this piece, never has appeared 
behind the stage footlights in her life. 

Yet she has been seen, probably, by 
more patrons of musicals in Dallas than 
many of the stars. She meets many of 
the show’s cash customers when they 
make reservations for tickets. She coun- 
sels with them, if they wish, on their 
seating preferences. And over a period of 
years she has learned many of these 
preferences by heart. 

Manager of the Musical’s Box Office 
at 1315 Elm, Mrs. Magnolia is respon- 
sible for ticket reservations and sales for 
what is becoming an imposing year-round 
slate of performances in the State Fair 
Music Hall. 

The summer season, biggest of the 
year, will run through 84 performances 
in the 4,100 seat auditorium — an audi- 
torium which the lady in charge of box 
office knows well, and tries to fill. Again 
in the fall, Mrs. Magnolia’s job will 
become busy again with 24 performances 
during the State Fair of Texas in October. 
Another dozen performances of a Cotton 
Bowl Week headliner between Christmas 
and New Year’s Day will bring another 
top show into town. 

Mrs. Magnolia has her own preference 
for “the best seats in the house” at the 
Music Hall: a little left of center on the 
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Mrs. ‘Ruby Meanie 


center aisle between the eighth and 15th 
rows in Section E. 

“It's good that not everyone agrees 
with me. A lot of customers like only the 
seats that are direct center. 

“There aren’t any poor seats in the 
Music Hall when the shows are as good 
as they are.” 

For the busy summer season, Mrs. 
Magnolia has a staff of eight, including 
two college students who are between 
spring and fall semesters. And another — 
a perennial ticket seller for the musicals 
— is a school teacher. 

In her job, the fashionably trim and 
pin-neat lady feels it is almost a duty to 
see the shows —a duty that she enjoys 
fully. “I try to see at least one of the run- 
throughs, or a dress rehearsal. And some- 
times I wonder can the show possibly 
open. And of course it always does. It is 
part of the magic of the people who sing 
and dance and act.” 

Her own favorite musical in the past 
13 years: it is always the one currently 
being staged or one that has tickets readily 
available. But she said “South Pacific” 
would be her personal all-time choice. 

A former Neiman-Marcus saleslady, 
Mrs. Magnolia first worked a box office 
during World War II at the ice arena and 
later moved to the Starlight Operettas in 
the bandshell. 

Her attachment to the musicals, despite 
what she calls her “very tiny part” in 
them, may best be illustrated by one story 


she tells: 

“The operettas were so beautiful under 
the stars. But we’re so lucky to have the 
Music Hall and to know that the show 
will go on in any kind of weather. I was 
in the audience the night that Nanette 
Fabray became so terrified on stage when 
a June bug got inside her costume. 

“And those awful rains we had in 1949! 
They just ruined our season. People 
would call and ask if the show would go 
on—and finally they stopped calling 
when the rain just kept up. Sometimes a 
few hundred people would sit in the audi- 
ence with raincoats over their heads.” 

The following season the musicals were 
moved inside to their present air-condi- 
tioned home in the Music Hall. 

The wife of Jesse Magnolia, an em- 
ployee of Schepps Wholesale Liquors, 
Ruby recalls that her husband was a bar- 
ber when she first met him. “That was in 
the ‘Roaring Twenties,’ and all those good 
old days keep coming back to me when 
I hear these 5-piece Dixieland bands that 
are coming back into style,” she said. 

The Magnolias —and that includes 
three grandchildren who attend St. 
Monica's school — live in a fashionable 
Early American style family home at 4153 
Willow Grove. 

Her home and her grandchildren — 
and an occasional time-out for fishing — 
offer pleasant diversion from what she 
believes may be the most pleasant job in 
Dallas. 
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99 OUT OF 100 OF ALL EXHIBITORS Ii 
IN DALLAS CONVENTIONS, TRADE SHOWS AND EXPOSITIONS 
SHIP TO GSW FOR STORAGE, DELIVERY AND SET-UP PREPARATION 


CONVENTION DEPT. 


DALLAS, TEXAS i 
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85 YEARS EXPERIENCE IS THE SECRET! SERVICES AVAILABLE THROUGH THE 
Back in the early days when GSW (then Dallas CONVENTION DEPARTMENT OF GREAT 
Transfer) formed a specialized service to handle SOUTHWEST WAREHOUSES 

trade show exhibits, they could see Dallas rapidly 
becoming one of the Nation’s top ten convention e Receiving and storing shipments (two weeks 
cities. Through the experience and reputation free storage) 

gained over the years, GSW now serves by far the 

majority of exhibitors coming into Dallas. Ex- e Moving to exhibit hall and placing in booths 
amples of recent GSW clients are... American 

Medical Assn....American Dental Assn.... ; ; 
Southwest Heating and Air Conditioning Exposi- - roman he omnys7 mages end . storing 
tion... Southwest Automotive... Southwest Srsae Sse 

Metal Exposition ... National Swimming Pool In- ; me 
stitute... National Frozen Food Packers... Air e Returning empty crates to exhibitor’s booths 
Power Panorama... National Electrical Contrac- | oe. 

tors. GSW will be pleased to discuss your e Remove shipment from exhibit booths and 
convention planning! ship as directed 


GREAT SOUTHWEST WAREHOUSES, INC. 


Convention Department 
301 North Market Street Riverside 2-7111 
Dallas 2, Texas 
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"71 Years in Dallas” 


J. W. LINDSLEY & CO. 
Koallers saad JI nmsurors 


® Business Sales & Leases 
¢ Property Management 


° Insurance 


2108 Main St. Phone RI 2-4366 




















OVER 20 YEARS EXPERIENCE 
AS 
DESIGNERS & BUILDERS OF 


CUSTOM DISPLAYS and 


EXHIBITS 


“See our COLOR Slide File 
of previously completed 


EXHIBITS and DISPLAYS.” 
Call TA 3-5601 Jack Heimburger 









2815 McKINNEY AVE. — DALLAS 1, TEXAS 






Available for Sale or 


IN DALLAS Lease for THIS 
NOW Christmas. 


12 PIECE SET of IMPORTED HAND-CARVED 
WOOD — TWO-THIRDS LIFE SIZE 


NATIVITY FIGURES 


MUST SEE TO APPRECIATE __ LET'S TALK NOW! 
SPIRITED OEE SE TI TENE 


RELY on RELIANCE 


wT w 


for-HEALTH » ACCIDENT - 


NOTICE! 
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ss HOSPITALIZATION » MEDICAL x 
and ALL forms of 

* LIFE INSURANCE sa 
as the North Star 

% AND ae 
ACCIDENT 

INSURANCE COMPANY 
OF AMERICA 
Ww * w 
Maurice |. Carlson, CLU, President 
Z. P. (Buddy) King, Director of Agencies 
sx Reliance Life Bldg., Dallas, Texas x 
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The Rominger Advertising Agency has 
moved into new offices on the eighth 
floor of the Kirby Building, providing 
double the space formerly occupied on 
another fioor. Layout of the offices was 
planned in anticipation of future expan- 
sion by the agency which has experienced 
steady growth since it was founded in 
1947 by E. E. Rominger. 

Starting with a staff of three persons, 
the agency was among the first in the 





country to offer its clients a complete 
combination of both advertising and pub- 
lic relations services. The full-time agency 
force now includes 12 persons, augmented 
by a team of creative talent on call for 
consultation and specialized services. The 
newly occupied facilities include six pri- 
vate offices, an art studio, a large recep- 
tion room, and production, filing and 
storage facilities. 








Newest equipment at Padgett Printing 
Corporation is a 37 X 50, 2-color Harris 
Offset Press. Shown in the background is 
a giant 2-color Broadside printed on the 


press. It can be trimmed and bound into 
a 32-page book. D. J. Trizza, executive 





vice-president and general manager of 
Padgett’s, predicts that the speed and ac- 
curacy of this new press, as well as its size, 
will provide new service advantages for 
production of folders, brochures, house 
organs, annual reports and other adver- 
tising printing. 








Nathan Wyll, for the past ten ‘ears 
identified with the Dallas Graphic Arts 
and theatrical field, will join the sales 
staff of Padgett Printing Company :>n his 
return from Europe in early July. 


Don Fent, a member of the sales pro- 
motion staff of Carpenter Paper Company 
of Dallas, has won first prize in a national 
contest sponsored by Kimberly-Clark Cor- 
poration. 
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Alta Ewalt Evans, an executive of the 
Southern Union Gas Company, has been 
named Advertising Woman of the Year 
for 1961 by the Dallas Advertising 
League. Lloyd Price, Ad League president, 
presented a plaque to Mrs. Evans at a 
meeting on May 23 devoted to “Women 
in Advertising”’. 

Associated with Southern Union Gas 
Company for 32 years, Mrs. Evans was 
the first woman in the Southwest to be- 
come advertising director of a major 
utility. After 19 years of service as adver- 
tising director, Mrs. Evans was named 
administrative assistant to executive man- 
agement in 1959. Mrs. Evans is recog- 
nized throughout the Southwest and over 
the nation as an outstanding public utility 
advertising executive. Under her leader- 
ship, Southern Union advertising has won 
awards in a variety of media ranging 
from house organs to newspapers, outdoor 
posters, television and radio. She was the 
second woman appointee and the first for 
many years to serve on the 15-Member 
American Gas Association Advertising 
Committee. 

— 


Russ Jurgens, executive vice-president 
of the McCarty Company of Texas, an- 
nounces an exclusive affiliation with Daiko 
Advertising Inc., of Japan just concluded 
by Hiram E. Cassidy, of Los Angeles, 
president of the McCarty Company. 

Daiko has 33 offices throughout Japan 
including regional offices in Fukuoka, 
Kobe, Kyoto, Nagoya, Osaka and Tokyo. 
Founded in 1944, Daiko currently bills 
$25,000,000 and its personnel numbers 
1,215. Mr. Jurgens says this affiliation will 
permit their agency to serve Southwestern 
manufacturers directly through this large 
Japanese agency. 
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Free... with new savings accounts and 
additions of $25 or more — place set- 
tings of China. 

% Money Earns 4% per annum 

% Accounts Insured to $10,000 


Call or write us to open your savings by mail! 


Grand Prairie Savings 


106 E. MAIN @ AN2-1511 @ GRAND PRAIRIE 
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the finest in Dallas... 


Hxecutive Inn 


MOTOR HOTEL, INC. 





MAYFAIR dining room 


Dinner and dancing in the elegant Mayfair 
Room 


Ei CLUB 


Also banquet and convention facilities 
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REGENCY COFFEE ROOM Mayfair Dining Room overlooking the 4g 
landscaped patio and pool. 





Open twenty-four hours a day 
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3232 W. MOCKINGBIRD LANE 


Across from Love Field Entrance 


RESERVATIONS «+ FL 7-5601 


200 beautifully decorated 
air conditioned rooms 





American Express 
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SUPPLIES 


Delivered In A 





JIFFY! 2214 MAIN « DALLAS « RI 8-9322 





OFFICE FURNITURE CO. 











PIN cones seavics 


tired? 


.of a vended coffee that says 
FRESH but is an Instant coffee 


. of coffee that is BROUGHT IN 
and may be 1 to 8 hours old 
when you drink it 


. of a liquid CONCENTRATED 


coffee 








| James R. (Jimmy) Temple, right, Chair- 
man of the Board of Oak Farms and 
former mayor of Dallas, re-enacts per- 
sonal merchandising service with Arthur 
| Bates, left, owner of Dallas’ famed Ar- 
thur’s Restaurant. When Oak Farms Dair- 
ies was founded in 1936, Temple made 
the first sale of Oak Farms products to 
Bates and used his personal automobile 
for delivery on both occasions. 

In the past 25 years Oak Farms has 
grown from a single-city operation to 
Texas’ largest independent dairy organi- 
zation with plants and offices in 18 Texas 
cities. Hervert E. Hartfelder is president 
of Oak Farms and M. T. Cochran Jr. is 
vice-president and general sales manager. 


.of an unsightly corner in your 
office where employees make 
coffee 





HAVAJAVA BREWS FRESHLY-GROUND 
COFFEE IN JUST 12 SECONDS 
TAKES NO MORE ROOM THAN A 
DRINKING FOUNTAIN 


Placed in your office building, with no 
mainter.ance cost to you. 
Plus Incentive Commission 


9323 Garland Road DA 7-0491 












































WORK AREA OF 

E. F. HUTTON & CO., 
Magnolia Building 

Dallas Casiyer Work: AND WALL PANEL- 

LING, as in this office, have been 








Jack Burney, president of Contact Cor- 
poration, Dallas creative communications 


fabricated and installed in institu- ; : 
sees neil lees teas itn dae firm, has named Miles Middough to the 
y ™ post of Production Director. Middough 


for more than a quarter of a century. will supervise all film creations of the 
firm and will also be in charge of radio 
and television activity. Middough came to 


: Dallas from Hollywood where he was di- 
rr BHRVHR CO... INC rector for the Paramount Television Net- 
af °9 « 






































O work; radio-TV producer for the national 
Qnustacturers STORE FIXTURES © BANK FIXTURES © CABINET WORK Warwick & Legler Ad agency and pro- 
333 EXPOSITION AVENUE . PHONE TAYLOR 1.99686 7 DALLAS 26, TEXAS ducer for Hal Roach Studios. 
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A merger of two major Dallas record- 
ing companies, Tom Merriman Produc- 
tions with Commercial Recording Cor- 
poration has been announced by John J. 
Coyle, president of CRC. Mr. Merriman 
will assume a vice-presidency and head up 
a creative division. 

One of the nation’s prominent creators 
of singing commercials, Mr. Merriman is 
represented on radio and television in all 
50 states as well as Canada and Mexico. 
Currently his jingles are being aired on 
Radio and TV by Pearl Beer, Lone Star 
Beer, the Frito Company and Mrs. Baird’s 
Bread. 





A new marketing philosophy built upon 
product, profit and people was outlined in 
Dallas by Ugo Galassi, dynamic, new 
(since 1959) president of Underwood Cor- 
poration at the 1961 Taylor-Norsworthy 
Business Research Forum. Jack Taylor, 
right and Tom Norsworthy, left, are 
shown welcoming Galassi at Love Field. 

More than 150 business leaders attend- 
ing the forum heard Galassi, who heads 
the Olivetti management team, tell how 
Olivetti of Italy, after investing $55 Mil- 
lion in Underwood, is moving ahead in 
the U.S. Market. When Olivetti took over, 
Underwood was selling 14 per cent of the 
nation’s business machines. After one 
year, Underwood had 22 per cent of the 
market and Galassi hopes to achieve the 
36 per cent figure this year. 


+ 


Dallas occupied the award spotlight at 
the 1961 AFA Convention in Washington. 
Ann Lander, national editorial contest 
winner, captivated the audience with her 
oral presentation. The Dallas Ad League 
won three national awards for public re- 
lations in advertising, public recognition 
for advertising, and education in advertis- 
ing. 
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Nearing completion is the $200,000 recreation center for the Buckner Orphan’s Home, 
Dallas, designed by W. Bryan Thruston and constructed by the R. M. Tacker Co. Encom- 
passed in the 20,000-sq. ft. building include an indoor swimming pool, bowling alley, 
snack bar, game room, gymnasium, game room and arts and craft rooms. There are two 
lighted baseball diamonds and lighted tennis courts in the facilities. For your steel 
building requirements, see R. M. Tacker Co. 


CALL US TODAY! ees 
: Authorized Deal 
R. M. TACKER COMPANY te J aeeners = 


FE 1-4734 * Dallas jj as 





































in the hands of a typographer 
a ...it then becomes a transforma- 
oe tion of type which causes that 
6 second look, or the compulsion 
IS to read the message. Typogra- 
phy is a harmonious balance of 
elements and space, a control 


This statement poses a proposi- 
tion both true and false. Saying 
type is type is the same as telling 
the artist a brush is a brush or 
a musician that a violin is a 
violin. The same holds true 
with type. Type is type when it 
is only individual characters in r of contrast and intensity with 
the case . . . type is type when | “A the variance of weights and 
just typeset, that is individual letters put space. Call J-C-S for that second look. 
together to form words and lines and going JAGGARS-CHILES-STOVALL, INC. 
no further. Type is no longer just type when 522 Browder, Dallas, Riverside 1-5501. 
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MORTGAGE LOANS 
ALL TYPES —RESIDENTIAL & COMMERCIAL 


Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 
1302 Main Street Phone RI 1-555! 
AUBREY M. COSTA, President 


37 YEARS EXPERIENCE FINANCING REAL ESTATE 




















The Dallas Sales Executives Club has 
been judged the most outstanding club of 
its size in the United States at the Na- 
tional Sales Executives Convention in San 
Francisco during May—and was pre- 
sented the Sales Management-Raymond 
Bill Award for the first time in the history 
of the local organization. Showing the 
presentation reviewing the club’s annual 
projects are Ted Workman, center, presi- 
dent of Ted Workman Inc., who prepared 
the presentation, Bill Shaw, art director, 
left, and Bill Jarvis of the Jarvis Press. 

Four projects covered by the presenta- 
tion were Sell-A-Rama, member indoctri- 
nation, Junior Achievement and Sales and 
Service, the latter being a project for 
improvement of selling techniques in Dal- 
las retail stores. 





A salesman who is worth his shoe leather will sell more in 
less time from leads created by CPLS Direct Mail. This is 
true whether the salesman is an inside man — or making 
calls. CPLS Direct Mail locates interested prospects, and 
through their inquiries, brings them to you — or paves the 
way for a salesman's call. Call one of us today for help in 








W. M. (Bill) 
Newman, Jr. 





accelerating your sales. 


Robert M. Olmsted, president of Olm- 
sted-Kirk Paper Company, has announced 
the promotion of Fred Erney Jr. to Sales 
Promotion Manager. Erney has been in 
the sales division of the Graphic Arts de- 
partment of the firm for five years. A 
native of Dallas, Mr. Erney has a BBA 
in marketing from North Texas State and 
was named Outstanding Tradesman of the 
Year by the Dallas-Fort Worth Art Di- 
rectors Association. 


COMMERCIAL PRINTING 
ano LETTER SERVICE COMPANY 


1015 N. HAWKINS ¢ DALLAS, TEXAS «¢ Ri 2-8167 


Complete Direct Mail Service including: ideas @ copy e mailing 
lists @ automatically typed letters @ mailing @ addressing. Com- _— | 
plete Printing Service from the simplest forms through four-color John Lowe Jay E. Minton, Jr. 
process. 
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Standing in front of Dallas Memorial 
Auditorium, ready for action with his 
Leica camera, is S. H. Boren, who con- 
tributed the front Pioneer Page picture 
to this issue of DALLAS, and photo-re- 
corded outstanding Dallas events and sit- 
uations of a half-century ago. Born in 
Belton in 1883, Mr. Boren was associated 
with his father and R. H. Stewart in the 
old Boren-Stewart Wholesale Grocery 
Company. An avid amateur photographer 
since the days of the box-camera, Mr. 
Boren is one of those solid pioneer citi- 
zens who still takes an active interest in 
advancing Dallas. 


4 


Emil L. Borak, president of Johnston 
Printing Company, has announced the ap- 
pointment of Craft Edmunds to the firm’s 
sales department. Mr. Edmunds has oper- 
ated an advertising and public relations 
agency in Dallas for the past 13 years. 
During that time he has edited and pub- 
lished six different house organs and com- 
mercial magazines. 








Clifton Blackmon, vice president of 
the First National Bank in Dallas for pub- 
lic relations and advertising and a former 
president of the Dallas Advertising 
League, was elected a director of the Ad- 
vertising Federation of America at their 
1961 convention last month in Washing- 
ton, D. C. 





J. Ralph Wood, 
western Life Insurance Company, has an- 
nounced the appointment of John Skelton 


president of South- 


as assistant director of public relations for 
the company. 


Previously an account executive and 
director of public relations for the Dallas 
office of Grant Advertising, Inc., Mr. 
Skelton has held advertising and public 
relations positions with Pan American Pe- 
troleum Corporation of Houston and the 
Portland Cement Association of Atlanta, 
Georgia. A former reporter on the El 
Paso Times, Mr. Skelton was graduated 
with a B.A. degree from Emory Univer- 
sity in Atlanta. 





David H. Orr has been named to the new 
post of Creative Director of Jamieson 
Film Company. 

In announcing the promotion, Bruce 
Jamieson, president of the 44 year-old 
Dallas firm, said that Mr. Orr will head 
a new department which will assist clients 
in developing new, fresh and creative ap- 
proaches in all phases of film production, 
including television commercials, indus- 
trial motion pictures and filmstrips. 

A native of Birmingham, Alabama, Mr. 
Orr attended Little Rock University in 
Little Rock, Arkansas. He joined Jamie- 
son in December 1959 and before his ap- 
pointment was chief animator for the 
company. 

+ 


Joseph F. Cavanaugh, Ltd., advertising 
and public relations agency of Milwaukee, 
Wisconsin, has announced the opening of 
new Dallas offices. Wilson Goss has been 
elected a vice president of the agency and 
will serve as office head of the new south- 
west division. Hilery Mather has been 
named account executive and production 
supervisor. 
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DALLAS AIR CONDITIONING COMPANY, INC. 


1708 Cedar Springs Road 


Dallas 
Mechanical Contractors 


Established 1932 








Refrigeration @ Air Conditioning @ Plumbing @ Heating @ Ventilating @ Process Piping 











NEW AND EXPANDING BUSINESS 





Capital Southwest Corp. 
Organizes in Dallas 


A new financial institution to provide a 
major source of investment capital is be- 
ing created by a group of banks and prom- 
inent individuals in Texas and Arizona. 
The company, Capital Southwest Corpo- 
ration, has filed an application with the 
Small Business Administration for ap- 
proval and licensing as a small business 
investment company, and has filed a 
Registration -Statement with the Securi- 
ties and Exchange Commission covering 
1,385,000 shares of its common stock. 
The company expects that the Registra- 
tion Statement will become effective 
about the first of July, and the stock will 
be available for sale at that time. 

The underwriting group, headed by Ro- 
tan, Mosle & Co. of Dallas and Houston, 
will be made up of approximately seventy- 
five investment banking firms through- 
out the United States. The proceeds from 
the public sale of securities, together with 
funds from the initial subscribers, will 
provide the company with more than $14,- 
000,000 for investment. This will make 
Capital Southwest Corporation one of the 
largest small business investment com- 
panies in the United States. 

Capital Southwest Corporation’s activi- 
ties will be directed by prominent indi- 
viduals who are widely known throughout 
the Southwest. They include Cam F. 
Dowell, Jr., president of Hillcrest State 
Bank, chairman; Harlan Ray, partner, 





Telsco Industries has begun construction of this new home office and plant in 
Garland. The new building, scheduled for completion in November of this year, will 
provide space for the organization's three companies, Telsco Fittings Division, 
Weather-matic Sprinkler Division, and the Telsco PVC Pipe Division. Established in 
1945 to manufacture and install equipment for underground lawn sprinkler systems, 
Telsco established a separate subsidiary company in 1950 to contract and install 





Ray Oil Company, and chairman of 
Southwest Airmotive Company, president; 
Clifford J. Osborn, executive vice presi- 
dent; Melvin L. Decker, vice president 
and chairman of Decker Enterprises, Inc., 
Phoenix, Arizona, vice president; Mi- 
chaux Nash, president, Empire State 
Bank secretary-treasurer, and Mrs. Thelda 
L. Barnett, assistant secretary. 


The company’s shareholders will in- 
clude approximately twenty-five key banks 
in the major trade territories in Texas and 
Arizona, in addition to many prominent 
individuals throughout the entire South- 
west. The chief executive officers of many 
of these banks will serve the company as 





sprinkler systems and further expanded in 1957. J. L. Williams & Co. is contractor. 


directors and working members of man- 
agement committees. 

The company’s temporary offices are 
located at 6517 Hillcrest Avenue and its 
affairs will be actively directed by Clifford 
J. Osborn, Executive Vice President, who 
has had more than fifteen year’s experi- 
ence in investment banking and financial 
consulting work. 


Capital Southwest Corporation does 
not propose to restrict its investments to 
any particular industry or locality, as its 
primary interest will lie in the further de- 
velopment and expansion of those indus- 
tries and companies which contribute to 
the economy of the Southwest. 
















~~ « * « INVOICES 
tite e BILLS OF LADING 


st Call Us At F Leetwood 1-9941 We'll Come See You 
on OGERSNA 


BUSINESS FORMS 


Business Forms Specialists 





CARBON INTERLEAVED SNAPAPART FORMS 





4924 READING ST. 


e PURCHASE ORDERS 


e VOUCHER CHECKS 
e CARBON SECOND SHEETS 






DALLAS 7, TEXAS 
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New and Expanding Business 





Consolidated Handbags Co. is constructing a new office and warehouse building 
at 7501-05 Carpenter Freeway in the Brook Hollow Industrial District. The exterior 
design suggests residential rather than commercial construction, with a broad con- 
crete porch extending across the front, bordered by waist-high stone planters. 
J. L. Williams & Co. is the builder, and Harry Garrett and Co. handled real estate 
negotiations. Office interiors are being designed by Leonard Fruhman Interiors. 





> Service Fire Insurance Co. of New York 
is consolidating its Dallas Branch opera- 
tions in a new 3,600-square-foot suite of 
offices in Brook Hollow Industrial Dis- 
trict. Housed in the new location will be 
the Claims Department, formerly at 911 
St. Joseph, and the Underwriting Depart- 
ment, formerly at 137 Walnut Hill Vil- 
lage. F. W. Scott is Claims Manager, and 
R. L. Hatcher is Underwriting Manager. 
The new offices have been decorated in 
modern style, and off-street parking is pro- 
vided immediately adjacent to the en- 
trance. Service Fire Insurance Co. is a 
subsidiary of CIT Financial Corporation, 
specializing in automobile insurance. The 
company has had a branch office in Dallas 
since 1950. The Dallas staff numbers ap- 


proximately 50, including office employees 
and representatives in the field. 


a 


» Riley Burch Associates, Dallas home- 
building and development company, has 
formed a new insurance agency with W. 
Bebb Francis Jr., veteran Dallas insur- 
anceman, as manager. The agency will be 
located in the Burch Associates headquar- 
ters, 11420 East Northwest Hwy. It will 
handle general, fire, casualty, life and 
other types of personal and commercial 
insurance, said Riley Burch, president of 
the company. Francis has been in the in- 
surance industry since 1946 and has had 
experience in all phases of the business, 
including company, general agency and 
local agency work. 





TEMPORARY OFFICE HELP 
Call for a "Kelly Girl" 
Riverside 8-8149 


No payroll bother — we bill you weekly. All ‘Kelly 
| Girls" are tested, experienced, bonded and gvar- 


| 


_ anteed. Call us and describe the job you want 


_ done. 
Kelly Girl 
Service, Inc. 


1501 Simons Buiding 
Dallas, Texas 






























Continental, 

French and 
American 

Cuisine 


Open for 
lunch 
11:30 to 2:30 
Frog Legs 
Chicken — Chops — Salads 
Maine Lobster 
Heavy Prime Beef 


















Member Diner's Club 
Supervised by Jimmy Vouras 
2515 McKinney RI 1-1223 

















TOWN HOUSE, with its quiet charm, is but a brief 3 minutes from the 
hustling business and shopping center of ‘Big D,'’ convention city of 
the Southwest. 


FOR your comfort and convenience... year ‘round air conditioning, 
swimming pool, ‘breakfast in bed service,’’ coffee shop, TV's and radios 
in every room, and porter and maid service. 


TRADITIONAL 
Southern Comfort 





Recommended By 
MASTER HOST 
AAA 

DUNCAN HINES 


Town House 


Motor Hotel 


U. S. 77 — TEXAS 114 and 183 
2914 HARRY HINES Riverside 8-9567 
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Dallasite yr Hotel 
HARRY K. CAUGHEY, Resident Manager 

e FIFTY-EIGHT ROOMS e TELEPHONE IN EVERY ROOM 

e TV IN EVERY ROOM e INDIVIDUAL GARAGES 

e TILE BATHS e COFFEE SHOP 

e FREE ICE CUBES e AIR CONDITIONING 

@ 24-HOUR ROOM SERVICE e CHILDRENS PLAYGROUND 

ONLY 4 MINUTES FROM DOWNTOWN, SMU, AND COTTON BOWL 
4126 N. Central ete SRAM east 4-0361 

ec aac 











=— ACROSS THE U.S.A. 


Everyone Says: 


WALTER JETTON: 


Is The Nation's Outstanding Caterer 


For Functions of Any Kind... Any Where... Any Number 
Walter Jetton is Ready to Serve You. 








——— 


Regardless of your requirement, Walter Jetton, 
——— "Kingpin of the barbecue men," is your man. He 
—— specializes in the different, the difficult and the 
unique. If you wish to serve your guests or em- 
ployees a hotel type banquet or an old fashioned 
barbecue in the atmosphere and glamor of the old 








—_ 
— 
— 


—a— west, Walter Jetton is prepared to serve you. 








— Or maybe you would like a smart party with deco- 
= rative table pieces and carved ice; tables adorned 
with hors d' oeuvers; finger sandwiches or other 
_—____ delicacies. Whatever your requirement Walter 
= Jetton Catering Service will handle it quickly, - 
— quietly and economically. 


ON THE SPOT COOKING . 
Outdoor . . . Volume charcoal broiling * Chicken 
ont mite 2 ey Ree Sees? Formal Parties 

es * Seated Banquets 


= WALTER JETTON | 


——= 
———— 1432 W. Terrell ED 5-9372 





———— 
_ 
—_—_T 








New and Expanding Business— 


>» Arthur Stedry Hansen Consulting Ac- 
tuaries, a nationwide employee benefit 
counseling firm with headquarters in Chi- 
cago, has opened an office in Dallas. Join- 
ing the firm to take charge of the new 
office in Fidelity Union Tower is William 
N. Bret,. Jr., formerly a partner of Morss, 
Seal & Bret, Dallas. Richard C. Keating, 
who was transferred from the firm’s Chi- 
cago Office, will head the actuarial depart- 
ment. The firm offers actuarial and coun- 
seling services for all types of benefit pro- 
grams—pension, profit sharing, health and 
welfare benefits, deferred compensation, 
and employee savings. 

*« 
> Robert F. Amundsen and Howard C. 
Johnson, both of Dallas, have announced 
the formation of Property Management 
Company. The firm will confine its ac- 
tivities to the management of apartment 
and commercial buildings in the Dallas 
area. Offices are located in the Meadows 
Building, on North Central Expressway. 

*« 
>» Texas Research & Electronic Corpora- 
tion has announced the opening of a 
labratory at 4439 Greenville in Dallas. 
The new facility will house research and 
development activities for solion electro- 
chemical devices and applications, accord- 
ing to D. R. Fewer, TRE vice president 
for research and engineering. 

* 
>» Atwood Cordage, Inc., has expanded 
their operations and moved into a new 
12,000 square foot masonry building at 
1204 Powhattan Street. The firm is a dis- 
tributor of cordage, wire products and 


fencing. ns 


NEW CONTRACTS 


Dresser Division Awarded 
$2 Million RCA Contract 

Dresser Industries, Inc. announced that 
its subsidiary, Dresser Electronics/H.S.T. 
Division at Garland has been awarded a 
contract in excess of $4 million by RCA 
for the engineering and production of spe- 
cial power supplies to be used in Travel- 
ing Wave Tubes Amplifiers. 


— 

SPACE Corp. received four govern- 
ment contracts during the month of 
April, totaling almost $3 million, SPACE 
President Wm. A. Roth has announced. 
This places the company’s backlog at 
approximately $5 million dollars for the 
new fiscal year beginning April 1. 

a 

An order for $3,226,000 worth of data 
transmission equipment has been placed 
with the Communication and Data Sys- 
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tems Division of Collins Radio Company 
and approved by the Air Force. 


The equipment will be used in a world- 
wide data transmission, processing and 
display system to be installed for the Stra- 
tegic Air Command. Production on the 
contract will be carried out at the Com- 
pany’s Texas Division in Dallas. 

Collins Radio Company’s systems man- 
agement subsidiary, Alpha Corporation, 
has received a contract from the UV. S. 
Navy, Bureau of Ships, for a coordinated 
ship/electronics systems design in a 
Guided Missile Frigate. The contract of 
$1.4-million is for initial funding of the 
program. 

This contract is in recognition of the 
increased importance and high cost of 
electronics in modern Naval combat 
ships, and provides for a pre-planned in- 
tegrated electronics system for the entire 
ship. The objective is to achieve greatly 
improved performance and reliability ot 
the electronics systems at reduced costs, 
and to provide flexibility to meet future 
technical advances. 

The Guided Missile Frigate will per- 
form a key role in both anti-aircraft and 
anti-submarine warfare. 

Alpha Corporation has also disclosed 
reception of a letter contract from the 
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Goddard Space Flight Center, an agency 
of the National Aeronautics and Space 
Administration, for $1,276,000 in equip- 
ment and electronic systems. 

The systems will be employed in track- 
ing and receiving data relayed from NASA 
scientific satellites, including those which 
will be used in observing weather condi- 
tions on a global basis. 


oo” 


Texas Instruments Incorporated has 
been awarded a contract of $1,000,000 by 
the Bureau of Naval Weapons to produce 
an unspecified number of units of its 
AN/APS-88 airborne surface search ra- 
dar system, W. F. Joyce, Vice President 
in charge of TI’s Apparatus division, 
announces. 

Delivery of the first unit will begin in 
September, Mr. Joyce said. 

The radar system is more compact and 
lightweight than previous airborne sys- 
tems produced by TI for the Navy. It will 
be used for anti-submarine warfare, 
weather warning and general purpose 
search. Installation will be made by the 
Navy in carrier-based patrol-type aircraft. 

The AN/APS-88 is the fifth airborne 
surface search radar system TI has devel- 
oped and built for the Navy since World 
War II. 








——— 














A phone call to Ri 7-841! 
will bring an MRCA man 
to tell you how we can 
increase your profits, 
reduce your credit losses 
{as we've done for so 
many of our present 
members). 
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Quantity 


Thousands of POTENTIAL credit cus- 
tomers are moving into the Dallas area 
all the time. We’re not missing the chance 
to tell them about MRCA in our spring 
campaign. It’s geared for really WIDE 
coverage. 


WATCH for our brand new EYE- 
CATCHING ADS, telling CONSUMERS 
how many ways MRCA works for them. 


LISTEN to our unusual NEW jingle and HARD-HITTING 
radio spots every day. In all this NEW advertising, we're telling 
consumers to BUY more by CHARGING more... and to keep 
their credit GOOD with PROMPT payment of bills. Another 
plus: letters every month to those consumers whose rating has 
BOOSTED them into, or upgraded them in, THE RED BOOK. 
So, OUR advertising will benefit YOU. 


MERCHANTS RETAIL/CREDIT 


2 SS 
. 40had 


JACKS ON 
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It's Easy to 


LEASE 


OFFICE FURNITURE OFFICE FURNITURE CO. 


2214 MAIN « DALLAS e¢ RI 88-9322 











THE ROOF OVER YOUR HEAD 


is the concern of Macatee’s Roofing Department. Our 
own experienced crews use the finest Johns-Man- 
ville and Koppers roofing material in residential 
re-roofing and commercial and industrial 
BEE built-up roofing and re-roofing. For expert 
2 re-roofing and information on our free 
roof survey for commercial and indus- 
trial buildings call 


MACATEE LAG6-5291 


(SRE EE A AEM SS CII 4703 BENGAL ST., DALLAS 
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Conrad N. Hilton, President Z / “S Joseph A. Harper, General Manager 
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Your fimest convention facilities... 





APPOINTMENTS 
and PROMOTIONS 








vr 


McDOWELL 





Three officers of the Texas and Pacific 
Railway Company have been advanced 
to top executive positions. WILLIAM B. 
McDOWELL was elected vice president 
and general counsel, DWIGHT B. 
OHRUM was named budget director and 
GUY E. DANCE was elected general 
auditor succeeding Mr. Ohrum. 
4 


GEORGE A. CRAIG has joined Texas 
and Pacific Railway Company as assist- 
ant vice president-marketing. Mr. Craig 
has been chief traffic officer of the Chicago 
and Eastern Illinois Railroad for the past 
three years. A native of Buffalo, N.Y., 
Mr. Craig attended College of the Pacific 
and Knox College. Later he attended Chi- 
cago College of Advanced Traffic and 
the Advanced Management Program at 
Harvard Business School. 
- 


ROBERT B. ANDERSON, former Secre- 
tary of the Treasury, has rejoined the 
board of directors of Dresser Industries. 
Prior to his appointment as Secretary of 
the Treasury, Mr. Anderson had served 
as Secretary of the Navy and Deputy Sec- 
retary of Defense. 


- 


CHARLES R. RICK has been elected to 
the board of directors of Oak Cliff Bank 
& Trust Co. Mr. Rick is an owner of 
Rick Furniture Stores. 





PHOTOGRAPHY 
1416 Commerce 
RI 8-6439 
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R. B. Rinehart has been named general 
superintendent of the Southern Division, 
the Great Atlantic & Pacific Tea Com- 
pany, lnc. Associated with A&P since 
1922, Mr. Rinehart served as divisional 
auditor, office manager, store supervisor, 
and sales manager before his recent pro- 
motion. 


—_ 


CHARLES E. O’NEIL has joined the 
staff of Micromodular Components Divi- 
sion of Ling-Temco Electronics, Inc., as 
manufacturing manager. Mr. O’Neil was 
graduated with a B.S.E.E. degree from 
Rensselaer Polytechnic Institute and did 
postgraduate work at Northeastern Uni- 
versity, the University of Southern Cali- 
fornia and the University of California at 
Los Angeles. 
*« 


JOSEPH A. HARPER has been elected to 
the board of directors for Ennis Busi- 
ness Forms. Mr. Harper is general man- 
ager of the Dallas Statler-Hilton Hotel. 


+ 


DEAN P. GUERIN, J. D. FRANCIS and 


JESS HAY have been elected to the board 
of directors of Dallas Airmotive, Inc. Mr. 


Guerin is vice president of Eppler, Guerin | 


& Turner, Inc. Mr. Francis is president of 
Mercantile National Bank at Dallas; and 
Mr. Hay is a member of the law firm of 
Locke, Purnell, Boren, Laney & Neely. 








Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 


464 Olive Street 
Southland Center 


PHONE Ri! 8-006! — DALLAS 
Alex D. Hudson, Jr. James S. Hudson 








— 
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Fabulous Food 


THE TWIN TREE INN 


THE TREE CLUB 
Guest Memberships Available 


Seven HOLIDAY MAGAZINE 4926 W. Lovers Lane 
Awards FL 7-6553 














A distinctive installation of Hoosier Office Desks in the 
First National Bank in Dallas 


Vance h. Miller Company 


1916 Main Street Riverside 2-9091 
Complete Lines of Office Furniture and Office Supplies 

















CURRENT RATE PER YEAR 
COMPOUNDED SEMI-ANNUALLY 









OL FEDERAL 


SAVINGS &€ LOAN ASSOC/ATIOWN 


1400 MAIN STREET + DALLAS 2. TEXAS «+ R!1-5101 


































ANNOUNCING Dallas’ 
.- featuring a continental cuisine prepared 
and a new look at 
favorite American dishes. THE LANTERN 
SUPPER CLUB ... at the beautiful, new Lamp- 
lighter Motor inn, 
residential East Dallas — Highway 80 East, just 


new, fine restaurant 


by experienced chefs... 


conveniently located in 


west of Loop 12. Every evening, 


5:30-10:00 P.M. — Reservations: DA 7-4575 





LAMPLIGHTER 
MOTOR INN 
67/80 E. AT LOOP 12 
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Kenneth 
Murchison & Co. 
Can Answer 


All Your 


Insurance 
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Questions. a4 
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JENSEN 


MAX R. DODSON has been elected an 
executive vice president of Lone Star 
Steel Company. Mr. Dodson, formerly 
was vice president, controller and assist- 
ant treasurer. Howard Jensen, who pro- 
iously had been vice president, legal, was 
elected vice president, general counsel 
and corporate secretary. 
_ 


[The Guiberson Corporation has an- 
nounced the promotion of H. H. McKIN- 
NEY to manufacturing manager and the 
appointment of EARL W. DAVIS to the 
position of field sales manager. 


» 


CASEY B. WALL, former construction 
and service superintendent of Freeman 
Decorating Co., has been promoted to 
assistant manager of the Dallas office, 
replacing Charles J. Coolidge, who has 
been transferred from Dallas to Las 
Vegas, Nevada, where he becomes branch 
manager. 


DODSON 


WILLIAM N. CRAIG and JOHN D. 
WILLIAMS have been named officers of 
the National Bank of Commerce. Mr. 
Craig is new assistant vice president in 
charge of real estate and interim con- 
struction financing. Mr. Williams will be 
assistant cashier in charge of installment 
lending. Mr. Craig joins the Bank from 
J. E. Foster and Son, Mortgage Bankers. 
Mr. Williams was previously associated 
with the First National Bank of Miami, 
Florida. 











OVO 
Va Salad ol 


2115 Ross Ave. 315 S. Hampton 
10501 Garland Rd. 
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ASSOCIATED FEDERAL HOTELS 


Dial 


= 
8-9581 


IN DALLAS 








For Immediate 
Free Reservations 
and Confirmations 


at any of the 


ASSOCIATED 
FEDERAL 
HOTELS 


IN ARIZONA 


THE WESTWARD HO at Phoenix 
THE VALLEY HO at Scottsdale 





SUPERSTITION HO at Apache Junction | 


IN OKLAHOMA 
THE ADAMS at Tulso 


IN PUERTO RICO 
HOTEL LA CONCHA at San Juan 


IN TEXAS 


ROBERT DRISCOLL HOTEL at Corpus Christi 
CLIFF TOWERS at Dallas 

THE WILLIAM PENN at Houston 

HOTEL LINCOLN at Odessa 

THE GUNTER at San Antonio 


John B. Mills 
Chairman of the Board 
Cecil Mills, President 
Mercantile Securities Building, Dallas 
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WALLACE FOARD 


The Board of Directors of C. Wallace 
Plumbing Company, Inc. have announced 
the election of FRANK WALLACE as 
president and DON FOARD as secretary. 


. 
H. J. Gruy and Associates, Inc., Dallas- 
based international petroleum and geo- 
logical consulting firm, announces the 
election of DONALD LYNN HALL to 
the position of Vice-President in charge of 
Geology and.Exploration. Hall was also 
made a Director of the Company. He is 
a graduate of Texas University and was 
employed by Sinclair Oil & Gas Company 
as geologist before joining the Gruy Com- 
pany in 1959. 
. 

H. H. Anderson, managing director, Hotel 
Adolphus, has announced the appoint- 
ment of FRED BROWN as resident man- 
ager of the hotel. Mr. Brown has been 
director of sales and public relations for 
The Adolphus since 1957. His new title 
will be Resident Manager, Director of 
Sales and Public Relations. 


. 
CHARLES R. COVEY has been ap- 
pointed manager of manufacturing for 
Texas Research & Electronic Corporation. 
For the past 10 years, Mr. Covey has been 
associated with Texas Instruments Inc. as 
manufacturing superintendent in the 
Semiconductor Division. In his new 
position, Mr. Covey will supervise the 
manufacturing of electrochemical Solion 
products. 

= 
ARTHUR E. ARMSTRONG has been 
appointed sales manager for United Air 
Lines at Dallas. Armstrong replaces L. E. 
Perry, who has been named sales man- 
ager for United at Denver. 

A 16-year veteran of United, Arm- 
strong served as district cargo representa- 
tive at Newark prior to appointment to 
his most recent position as assistant to 
the Eastern regional sales manager at 
New York in 1957. 
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ROEDER & MOON 
FIRE * INSURANCE + CASUALTY 


Professionally Planned Protection 
Business @ Factory @ Personal 


1020 Mercantile Bank Bidg. Riverside 2-6886 


you 


Re | 
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One of the Items Offered 
for New Savings Accounts. 


Your Money Earns 4%. 
EACH PERSON'S ACCOUNT INSURED TO $10,000 


semerican §. 


1700 Commerce at Ervay ° Ri 1-4191 * Dallas 











WE'VE GOT /T/ 
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lee'p\ BLUE DIAMOND COMPANY 


DIAM Serving the Building Industry Since 1924 =| 
TELEPHONE HA 8-1331 2722 Logan Street Dallas 15, Texas 























Dallas’ Host with the Most on the Menu... 
WELCOMES YOU! 


Now featuring... 


7) 


ROAST PRIME RIBS 


served at your table from our rolling 
beef cart 


Authentic. Chinese 
Specialties 


CHARCOAL BROILED STEAKS 


cut from heavy corn-fed beef — best 
you have ever eaten! 





Rated As One Of The 
TOP 15 RESTAURANTS 
In The United States 


Mal Chee 


2020 Commerce Street in Downtown Dallas 


























DALLAS UNION SECURITIES Co., INC. 


1001 Adolphus Tower 
1412 Main St., Dallas 


Members 
New York Stock Exchange 
Midwest Stock Exchange 
American Stock Exchange (Associate) 
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OAK CLIFF Rinmes Scr. ee 


MEMBER FEDERAL SAVINGS B | Ss H oO P A T Cc E N T R Ee 


AND LOAN INSURANCE CORPORATION 











Great Southerners offer 
a Complete Portfolio of 


LIFE -HEALTH- 
PROPERTY 
INSURANCE 
We Now have opportunities for 


career Life Underwriters in 
every area we serve. 


DALLAS AGENCY 
P. H. Huffstetler, Manager 
4314 North Central Expressway Dallas 

















; RE SOUTHERN | 


LIFE INSURANCE COMPANY 


FOUNDED 1909 
HOME OFFICE * HOUSTON, TEXAS 


Affiliated Companies 
Superior insurance Company 
Sentinel ponent Company 











BRAINARD 


CHAS. R. RIDER, formerly president of 
Drilling and Exploration Company, has 
been named chairman of the board and 
GUY R. BRAINARD, JR., was elected 
president of the company. Mr. Brainard 
previously held the position of executive 


vice president. 
P va 


GEORGE W. LOLLIS has joined Sullivan 
Transfer Co., Inc., 1418 St. Louis St., a 
vice president and general manager. A 
specialist in freight and storage operations 
for conventions and trade shows, Mr. 
Lollis has been associated with another 
local transfer firm since 1950, serving as 
manager of its convention department for 
the past three years. 

*« 
ELDON L. DAVIS has been named co- 
ordinator of agencies for the American 
Life Insurance Company. He was for- 
merly president of Empire State Life 
Insurance Company of Dallas and previ- 
ous to that was director of agencies for 
International Fidelity Insurance Company 
of Dallas. A lifetime member of the Mil- 
lion Dollar Round Table and past chair- 
man of the Military Affairs Committee, 
National Association of Life Companies. 
Mr. Davis is a native of Canton, Texas, 
and a graduate of Texas A. & M. 

*« 
CARL BENTLEY, W. A. DOLAN, D. L. 
HEARN and JACK MELTON have been 
named division directors for Temco Aero- 
systems. Mr. Bentley will be division 
director, production; Mr. Hearn, engineer- 
ing; Mr. Dolan, administrative services; 
and Mr. Melton, support services. Also 
promoted was T. A. BOUKNIGHT 
from section manager to department man- 
ager, and programs and configurations. 
D. R. TACKE has been transferred from 
Temco Missiles and Aircraft Division to 
Temco Aerosystems as manager, engi- 
neering cperations. 
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APPOINTMENTS AND PROMOTIONS. 
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Name Company Position 
W. Alton Allred........... Lone Star Gas Co. Manager, Traffic and 
Personnel 
James E. Burkhalter _.Esco Elevators Manager, Dallas Office 
Dan M. Cole................. Lone Star Gas Co. Vice-President, Personnel 
David E. Conway Jr....Allstate Insurance..... Controller, Dallas Office | 
C. Wylie Dawkins ....... Allstate Insurance......... Sales Manager, Dallas Office | 
James R. Hudson..........Eppler, Guerin & Turner Research Staff | 
Ronald Jones...... .......Guardian Savings & Loan..........Manager, Oak Cliff Branch 
Alston A. Morgan........ Strickland Transportation......... Safety and Personnel 
Representative 
James A. Myers ........... Dresser Electronics.......... Special Sales Engineer | For Electrotypes, Nickeltypes, 
Frank Werner................ Strickland Transportation ......... Supervisor, Sales Rubber Plates & Rubber Dies, 
Edward G. Winkler......Clampitt Paper Company... .... Assistant Sales Manager Phone 
Norris C. Winslow ........ New Moon Homes.....................Sales Promotion Manager | RI 8-8488 
Bill Garrison ................ Lone Star Cadillac Co............... Body Shop Manager | 
Milton Loeb, Jr. ........ Dallas Federal Savings & Loan. New Accounts : | © (7 » () TY 2 . 
and Public Relations 
: Roger Malone .............. Earl Hayes Chevrolet ...............Fleet Sales Manager | SERVICE CORPORATION 
Jack Harding ............. Southwestern Drug Corp. ......... Acting Dir. Purchasing 1306 MARILLA STREET 
Henry B. Coldiron....... a Re eo eee eae Asst. Sales Manager | DALLAS, TEXAS 
Donald Martin.............. Holiday Inn, Love Field......... Catering Manager | 
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PRE-SEASON 


8S aero ere NEW YORK TITANS 
P. C. COBB STADIUM, DALLAS 





SUN., SEPT. 10, 1:30. . . . SAN DIEGO CHARGERS 
: COTTON BOWL 
TL ey OPEN DATE 

SUN., OCT. 1, 1:30........ HOUSTON OILERS 

, COTTON BOWL 
| SUN., OCT. 29, 2:30....... BOSTON PATRIOTS 
COTTON BOWL 
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HOME SCHEDULE 


NAS. 





Se ors 


GAMES: TICKET PRICES: 
Se 2 DENVER BRONCOS 
FARRINGTON FIELD, FORT WORTH Reserved Ts Sa hea se a RD, Sct st $ 4.50 
SINGLE TICKETS < General Admission. ............. 2.50 
High School Students and Under... ... 1.00 
SEASON TICKETS Reserved Seats —7 Games......... 28.00 
SUN., NOV. 12, 2:30........ BUFFALO BILLS 
cotron sow. HUDDLE CLUB I oc we aie 1.00 
(Junior High Age and Under) 
SUN., NOV. 26, 2:30...... OAKLAND RAIDERS 
Oe ™ THE DALLAS “4 cuamrionsu 
SUN., DEC. 10, 2:30....... DENVER BRONCOS TEAM FOR A 
COTTON BOWL T oa X A N Sy CHAMPIONSHIP CITY" 
SUN., DEC. 17, 2:30...... NEW YORK TITANS 
coTton sowL 1713 Commerce St., Dallas 1, Texas Ri 8-7031 
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CITY HALL REPORT: 





Editor’s Note: This is the eleventh in a series of articles outlining the activity of citizens 
who work on municipal committees and boards to make Dallas a desirable and dynamic 


city in which to live and do business. 
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Civil Service Board 


Robert F. Zech, Chairman 


Fred E. Neary, Vice Chairman 


W. L. Martin, Commissioner 


In 1931, when the Charter of the City 
of Dallas was amended to set up the 
Council-Manager form of government a 
board was created to assist the City Coun- 
cil and the City Manager in handling per- 
sonnel problems on a more business-like 
basis. This new board, known as the Civil 
Service Board, was composed of three 
citizens appointed by the City Council 
and was given responsibility for enforcing 
a code of regulations providing for em- 
ployment in all positions in the classified 
service on the basis of “merit, efficiency, 
character and industry.” 

The classified service was defined to in- 
clude those jobs above the level of com- 
mon labor and below the level of assistant 
department head. It was felt that this 
would permit the City Manager to make 
appointments freely to those jobs which 
were policy making in nature and, at the 
same time, relieve him of pressure to fill 
City jobs with incompetents who hap- 
pened to be friends or relatives of office- 
holders. It became the responsibility of the 
Civil Service Board to protect the tax- 
payer from unnecessary expenditure of 
City funds because of inefficient personnel 
practices. 

City Councils have wisely chosen men 
to serve on the Civil Service Board who 
were responsible businessmen and who 
were acquainted with the qualifications 
necessary for efficient conduct of the City 
business. The first City Manager and the 
first Civil Service Board established a 
precedent for the high standards required 
of City employees. In reporting on his 
experiences as the first City Manager, 
John Edy said, “When I took the position 
of City Manager of Dallas my first job 
‘was to clean the chiseling politicians and 
loafers from the corridors of City Hall.” 
Standards of workmanship required by 
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the City Manager were firmly backed by 
the newly created Civil Service Board. 
Better qualified employees were hired 
under civil service procedures than had 
been hired under the previous haphazard 
system. Employees were promoted to 
higher positions on the basis of merit 
instead of on the basis of politics and per- 
sonal friendship. Subsequent city man- 
agers and civil service boards have worked 
together to maintain these high standards 
of performance. To be employed in a 
classified job, applicants must demonstrate 
their skill and job knowledge in competi- 
tive examinations. Any citizen who meets 
the minimum requirements may compete 
in these examinations regardless of race, 
religion or political affiliation. The tax- 
payers are interested in getting the best 
service that is possible for the taxes they 
pay. It is the responsibility of the Civil 
Service Board to fill City jobs with the 
best qualified personnel that can be found 
for the salaries offered. 

The determination of proper salaries 
for City employees is a never-ending prob- 
lem. It is the responsibility of the City 
Council to maintain salary schedules at a 
level which will permit the employment 
and retention of qualified and efficient 
personnel but it is also a responsibility of 
the City Council to keep taxes at a reason- 
able level. To make certain that the pay- 
roll dollar is equitably distributed the Civil 
Service Board maintains a continuous job 
evaluation program to be sure City jobs 
are properly classified in relation to each 
other. Based upon a plan widely used in 
private industry, each job is carefully 
analyzed and the proper classification de- 
termined on the basis of the relative diffi- 
culty and responsibility of the job. Em- 
ployees who do the same work or work of 
equal difficulty and responsibility are 
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Open End Envelopes 
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You’ve heard it said, “the more you 
put into a job, the more you get out 
of it.” So it is with Tension open 
end envelopes. 


YOU GET...... 
EXTRA DEEP FLAPS 


for quicker, flatter, solid sealing 
from the larger, heavier gummed 
area. No wrinkles to catch and tear. 


DOUBLE-STRIP SEAM GUMMING 


on larger sizes for double strength 
and real security. Well gummed seams 
without excess lips won’t wrinkle, 
catch or tear. 


EXTRA WIDE-EXTRA DEEP 
BOTTOM SEAMS 


...‘burst-free” security of contents. 


PRE-FOLDED FLAPS, 


extended for faster’ inserting, 
faster, more accurate folding. No 
“crushing” scores to break fibers and 
cause break-out of contents. 


FREE SAMPLES! Mail Coupon Below 
TENSION ENVELOPE CORP. 


South Hackensack, N. J. « St. Lowis 10, Mo. 
*- Memphis 2, Tenn. ©¢ Minneapolis 1, Minn. 
Kansas City :. Mo. « 





Des Moines 14, la. 
t. Worth 12, Tex. 
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. . AIR CONDITIONING CONTRACTORS 
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® @ ° Fleetwood 7-4674 


. 2728 MOCKINGBIRD LANE @ DALLAS 


















GREAT“. 


M Life Accident and Sickness LIFE 
Hospitalization ™ Retirement Income 
INSURANCE 





M Group Insurance 


Founded 1928 — Home Office: Dallas C 0 M P A N Y 





HERTZ te 


Rent acar CONDITIONED CARS 


LOW HERTZ RATES 
INCLUDE GAS, OjL 


\s s—" Ft AND INSURANCE 


—— 
CHEVROLETS, AND OTHER FINE, YOUR DRIVER'S LICENSE 
FULLY-EQUIPPED CARS PM lem lelarbiiaie Vile). 


PHONE RI 1-461) [cere 


LEAVE IT THERE” 


HERTZ RENT A CAR pace 


1326 Commerce St., Adolphus Garage Ri 1-461) 
1927 Commerce St. RI 1-46117 


Tihicimilehatelile Line lil: Me oll Seal ee 4 te a hell 


1112 Mercantile Securities Bldg. Ri 1-4611 
Love Field Airport. Ri 1-4611 
Southwest Airmotive, 7515 Lemmon Ave. ; FL 2-7720C 
Statler Hilton Hotel RI 11-4611 


Freeman's Gulf Service Station, 
Preston Rd. and Northwest Highway EM 1-1331 








HERTZ Puts YOU in the driver’s seat! 
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City Hall Report 


placed in the same classification or salary 
grade regardless of where he works in the 
City organization. 

After having carefully established the 
requirements for each job and having cer- 
tified for employment only the best quali- 
fied applicants available for those jobs, 
the Civil Service Board goes one step fur- 
ther in making sure the payroll dollar is 
not being wasted. Every six months each 
supervisor is required to make a report on 
the performance of the employees under 
his supervision. If the work of any em- 
ployee is unsatisfactory it is the responsi- 
bility of the Board to determine whether 
that employee should be released or de- 
moted. Because employees are carefully 
selected for career jobs, the turn-over of 
City employees is not as great as it is in 
many industries and this gives rise to the 
impression that Civil Service employees 
cannot be fired. On the contrary, if they 
are lazy or careless or disregard the rights 
of others they are just as likely to be re- 
moved from the City payroll as they are 
from a private payroll. Dallas taxpayers 
are not interested in maintaining on the 
City payroll employees who are not earn- 
ing their salaries. 


Like the other boards and commissions 
that have been set up to take advantage 
of the knowledge and abilities of qualified 
citizens who are willing to devote a part 
of their time to the maintenance of good 
government, the members of the Civil 
Service Board take seriously their job of 
administering the merit system in our City 
government. As long as capable citizens 
are willing to do this we can be sure the 
City payroll dollar is being well spent. 
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Fidelity Life Insurance 
Company. 





© Member Dallas Association of Life 
Underwriters 

© Member Texas Association of Life 
Underwriters 

® Member National Association of Life 
Underwriters 


UNITED FIDELITY 
oLife SR Company 


Home Office: Dalles * Cedric Burgher, Pres. 
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City Hall Report 
Board Appointments 


Board of Equalization 


M. M. Straus, H. N. Roberts, Wesley 
Harris 


City-County Civil Defense and Disaster 
Commission 


Mayor Earle Cabell, R. R. Revis 


City-County Crime Laboratory 
Frank M. Dowd 


Civil Service Board 


Robert F. Zech, Fred E. Neary, W. L. 
Martin 


Explosive Appeals Board 


G. M. Kintz, J. E. Powers, Hugh V. 
Keepers, Guy Harbert, J. W. Fritz 


Radio Commission 


Claiborne H. Johnson, Charles G. Cul- 
lum, George A. Smith, Jr. 


Library Board 


Jake Hamon, Clay Page, Mrs. Warren A. 
Shoecraft, Sidney Latham, John A. Read 


Park Board 


Ray E. Hubbard, Julius Schepps, J. Wil- 
lard Gragg, Floyd V. Gish, Field Scovell 
Board of Adjustment 

Joe H. Golman, Edmund J. Kahn, T. V. 
Stapleton, L. Rhea Keele, Jr., Warren 
Collins, and alternates Vernon T. Bartley 
and H. C. Smith 


City Plan Commission 

Howard Adleta, Floyd Biegert, LaVere 
Brooks, Mrs. Constance Stathakos Con- 
dos, William Green, R. J. Horton, J. S. 
Hudson, Mrs. A. T. Badgett, Temple 
Phinney, Gurvis H. Simmons, Jr., Warren 
A. Gilbert, Jr., Port E. Stages, O. N. 
Moffett, Earl E. Crater, George O. Yamini 











KENNETH POLSON INSURANCE AGENCY 


Insurance Consultants to Business and Industry 


Workmen’s Compensation ¢ Inland Marine ¢ Hospitalization 
i= General Liability « Plate Glass ¢ Burglary « Fire ¢ Auto Fleets 
> Automobile — Business Interruption — Surety 


Riverside 1-6423 


L J aa B E ad LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 





Suite 235 — 1900 N. Akard Street 











SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TA 1-5194 
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impressive, smart, debonair, distinctive, 
muted or exoctic — we can fit your pre- 
scription into exactly the style frame 
YOU prefer. 


Bring Your Prescription 
to Us for Glasses 








THOMAS OPTICAL 


GROUND FLOOR MEDICAL ARTS e DALLAS 


D. MARTIN THOMAS 
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FOLDING CHAIRS and BANQUET TABLES 
CHINA, SILVER, GLASSWARE and PARTY EQUIPMENT 


for 
Conventions e Banquets « Meetings e Parties 


CANNON BALL CHAIR RENTAL CO. 


We Can Seat from | to 20,000 People 


3101 N. Harwood Riverside 2-9083 





RRGINISCHERHOF RESTAURANT 


EACELLEN] 


GERMAN FOODS 


SELECTED GERMAN WINES and BEER 


Open 11:40 A V1. \\ eekdavs. Saturday at 


120 North Sc. Paul 


ACTOSS Prom) aar Post COttice 
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ALLNUTT & McCLENDON 


Personnel Service 
(formerly InsBank Associates) 
Specializing in Insurance, Banking, Financial, Oil, Electronics, Manufacturing, Better 
Wholesale and Retail Companies. Male and Female Personnel Placement. 


Suite 1402 Davis Bidg Dallas 2, Texas Riverside 8-7155 
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GENERAL APPRAISAL CoO. 


APPRAISERS AND VALUATION CONSULTANTS 


512 INTERURBAN BUILDING 


TELEPHONE RI 7-6925 


Serving Texas and Western Louisiana 


with 11 other U. S. Offices 


RICHARD W. SMITH 


Vice President — District Manager 


GENERAL APPRAISAL CO. 


Headquarters — Seattle, Washington 


Founded 1902 








Murchisons — 

(Continued from page 43) 

least, to coincide with their control, re- 
moval from control, and return to the 
saddle. It was their theory—not just for 
proxy fight purposes, but also because 
they truly believed it — that the public 
valued the IDS in almost direct relation- 
ship to the degree of influence the Mur- 
chisons had in IDS. 

It was not only in IDS that the Mur- 
chison Brothers were involved, though. 
They also had a big block of Alleghany 
stock — about 10 million bucks worth, 
John Murchison says, for which they had 
paid somewhere around $12 to $13 a 
share—so that they had about 50 million 
bucks at stake, all told. 

“Of course, it wouldn’t all have been 
lost, but . . .” John Murchison says now, 
in all fairness. But the “but” loomed big 
to them. They did believe that under Mr. 
Kirby’s direction the companies in which 
they had that 50-million-buck investment 
would not prosper in any way like the 
way they thought they could make it 
prosper, with their approach to invest- 
ment. 

So John and Clint Murchison Jr. de- 
cided that they must fight back. And the 
only way they could fight back was 
through Alleghany, since it was through 
his almost one-man control of Alleghany 
that Allan Kirby swung his weight. They 
would have to take Alleghany away from 
him. So John and Clint Murchison served 
formal notice, as required by the SEC, 
that they proposed to solicit proxies in op- 
position to Mr. Kirby’s management of 
the mammoth company. 

In addition to IDS and New York Cen- 
tral, Alleghany’s holdings also include 
substantial interests in Missouri-Pacific 
Lines, Baltimore & Ohio Railroad and 
other investments. 

Looking back on it now, John Murchi- 
son believes that Allan Kirby never quite 
believed that they were serious about it, 
that they really meant to go all the way 
nor that they could. And most of the 
Savvy experts on Wall Street seemed to 
think that what the Murchison brothers 
of Dallas were trying to do they could 
not accomplish. 

But accomplish it they did. When all 
the votes were finally counted and the re- 
sults were announced in Baltimore on 
Tuesday, May 23, they showed that the 
Murchison brothers’ slate of directors had 
not only won election, but that the mar- 
gin was a-startling 854,000 votes. 


It was a tremendous victory for the 
Dallas brothers. All the experts conceded 
that. Some called it the biggest battle for 
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corporate control in the history of U. S. 
enterprise, and they did not even except 
the legendary struggles for railroads and 
other empires which took place around 
the turn of the century. 

But, while it was a victory for John 
and Clint Murchison Jr., it could hardly 
be called a final victory and the end of 
the saga. Allan Kirby remained as still 
the biggest single stockholder in the Alle- 
ghany Corp., which they now had the 
responsibility of running. And boards of 
directors nominated by Mr. Kirby still 
were in full control of not only Investors 
Diversified Services but also of the New 
York Central. 

The puzzler posed by the situation was: 
What will Mr. Kirby do now? 

Throughout the proxy fight, the Mur- 
chisons had tried, again and again, to 
come to terms with Allan Kirby in the 
hopes of avoiding the excesses that are 
inevitable in a bitter corporate fight. But 
several times, they recall, they thought 
they had an agreement made with him 
only to find that there was no agreement. 

One time, early in the situation, they 
thought they were agreed and then when 
the legal papers had been written and 
were presented for signing they found the 
written agreement was far from what they 
had understood it would be. Another 
time, they thought they had Allan Kirby 
bought out—and they even moved heaven 
and Texas to get $10 million in earnest 
money on deposit in New York on less 
than 24 hours notice, only to find that 
Mr. Kirby had suddenly moved into the 
open market and in one day bought over 


$10 million worth of additional Alleghany 
stock in what turned out to be a futile 
effort to hang onto control. 

Mr. Kirby still remains the one-man 
owner of better than 35 per cent of the 
Alleghany stock. And the Murchisons do 
not know if he will go on now and try to 
buy more, until he just buys up the com- 
pany, or what he will do. 

They do believe that the vote of the 
independent Alleghany stockholders for 
the Murchisons has been a hard blow to 
Mr. Kirby’s ego. They hope that he will 
now accept the verdict and perhaps with- 
draw. After all, he is 68 years old and 
has had a long and successful life. They 
just wish he would sell his interest in 
Alleghany. But they are not really count- 
ing on it that he will. 

As a result of the long proxy fight and 
their efforts to come to some sort of 
agreement with Allan Kirby — “we were 
always willing to settle; we tried several 
times,” John says—they are wary of 
hoping too hard that Mr. Kirby will do 
what they would like to have him do. 

“We finally gave up trying to guess 
what he was going to do. We just couldn’t 
guess,” John Murchison says. 

Besides, the job of trying to run Alle- 
ghany, with its assets worth more than 
6 billion dollars, is enough of a job in it- 
self. Instead. of worrying about Mr. Kirby 
and what he may do, John Murchison (as 
“interim president”) and Clint Jr. (as a 
member of the board of directors) have 
enough to do just trying to make Alle- 
ghany what they promised the independ- 
ent stockholders they would try to make it. 








IN DALLAS 
2607 N. HASKELL AVE. 
10 Minutes From Downtown 


ardee’s 


ITALIAN RESTAURANT 
HOURS: 
Tuesdays thru Saturdays 
5:00 P.M. - 11:00 P. M. 
Sundays 12 Noon - 11:00 P.M. 
(Closed Mondays) TA 3-0730 
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“Those kids .. they 
couldn’t have looked 
happier. Boy, it was 

tough scraping up the 
money for a church 
wedding and all the 
trimmings. Things are 
going to be different when 


SEE AHEAD WITH SOUTHLAND LIFE 








Southland Life is one of America’s great 
and growing companies . . in the top 3% 
of all life insurance companies. 

Over $250,000,000 in Assets. . 
Over $1,450,000,000 Insurance in Force 


Face Your Future With Confidence 


Southland ; Life 


Ellie here is ready for 
marriage, however. Made 
an appointment with 

my Southland Life 
Insurance Company 
representative for 





tomorrow to go over my 
insurance program.” 


Tititia- lila 


Home Office @ Southland Center @ Dallas 





Company 





HOSPITALIZATION #e GROUP 


HEALTH e 


LIFE *« ACCIDENT e 
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RUTHERFORD ATTENTION, MR. EMPLOYER: 


AMBITIOUS, INTELLIGENT YOUNG MEN NEED 
WORK WHILE IN SCHOOL — DAY OR NIGHT 


Call Mrs. Bates, Riverside 2-4538 


R ||M 











ETROPOLITAN RUTHERFORD-METROPOLITAN 


SCHOOL OF BUSINESS 





METROPOLITAN TECHNICAL INSTITUTE 











YOU WIN EVERY TIME! 


Personalized Service 
—VADIDE 





me Be 
721 S. Austin Street Dallas, Texas RI 7-6391 





REPRESENTING ONLY THE FINEST BRANDS 
Caen eteeeaammecmmmamamE 


SEAGRAM'S / BACARDI / BOURBON DELUXE / JOHNNIE WALKER 
JACK DANIEL’S / PETER DAWSON / OLD FORESTER / SMIRNOFF 
PEDRO DOMECQ / CALVERT / WOLFSCHMIDT / EARLY TIMES 
CANADA DRY / AMBASSADOR / CHIVAS REGAL / DRIPPING 
SPRINGS / LEMON HART / THUNDERBIRD / CHRISTIAN BROS. 
RELSKA / GYPSY ROSE / PLANTERS’ PUNCH / BELL'S / BUSHMILLS 
CHANSON / CRUSE / BOLLINGER / BENEDICTINE / BOLS 
HEUBLEIN / USHER’S / JOSE CUERVO / POPOV / GEORGIA 


MOON / DRY SACK / LEWIS HUNTER / PLATTE VALLEY » 


GROUSE /LANGS / GALLO / CRAWFORD / ROMANOFF / MOGEN 
DAVID / ESCHENAUER / CHAMPALE / GREAT WESTERN / POWER’S 
ANHEUSER / ANTINORI / DEINHARD / STREGA/ PERNOD 
PIMMS / GRAND MARNIER / WHITE HEATHER / MACNISH 


a 2 Oe a 
JULIUS SCHEPPS WHOLESALE LIQUORS, INC. 
PHIL SCHEPPS DISTRIBUTORS Longview 


Dallas 


| BOOKS 
FOR BUSINESSMEN 





The Preparation of the Annual Report 


| —a Document of Modern Business is the 





first issue of a handbook to be published 
yearly by Research Bureaus, Inc. of Chi- 
cago. Material and statistics included (the 
result of a review of 7500 annual reports 
and several hundred questionnaires) re- 


_ flect the treatment of the annual report by 


a cross-section of business and industry. 
Text covers all aspects of planning and 
preparation; and illustrations—120 large 


_ pages of them — show the best in covers, 
| print, photographs, line drawings, charts, 
envelopes and enclosures, and presenta- 
_ tions of the executive message, scope of 





operation, history and financial condition. 
Look here for ideas on how to make your 
company’s annual report an important 
public relations tool, rather than a glori- 
fied balance sheet. 


o 
Technical Writing Techniques for En- 
gineers, by Joseph Racker, is designed to 
meet the needs of a profession which is 
being called upon more and more to com- 
municate ideas by means of the written 
word. This guide sets forth useful rules 
to help the engineer write directly to that 
segment of the profession for which his 
material is intended. Included are gloss- 
aries of Air Force, electronic computer, 
guided missile, and other specialized terms 
needed by a writer working in these fields. 
Emphasis on military technical writing 
should contribute materially to the effec- 
tiveness of military specifications. An en- 
gineer and technical writer himself, and 
currently Vice President and Chief Engi- 
neer of U.S. Electronic Publications, Inc., 
the author is eminently qualified to han- 
dle the subject. 
a 
Frederick R. Kappel, President of the 
American Telephone and Telegraph Com- 
pany, states his own philosophy of 
management in Vitality in a Business En- 
terprise. He explores the concept of busi- 
ness vitality and reveals the actions and 
conditions that bring it about. Essential 
elements in keeping things “vital” around 
the Bell system are the assignment of jobs 
that tax ingenuity, proper delegation of 
responsibility, provision of formal and on- 
the-job training, and the matching of a 
man’s ability and interests with his duties. 
High priority is given to the promotion of 
a strong feeling of ethical responsibility. 
* 
Despite its title, Top Management 
Handbook, edited by H. B. Maynard, is 
for “managers at all levels,” “management 
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students,” and “the many serious-minded | 

people who are concerned with the cur- | ACME BUILDING MAINTENANCE co. 

rent social, economic, and ideological | 1901-15 LAWS STREET FRANK C. JONES PHONE Ri 2-7660 
b b ” This | 

sareweplren sgh beevs tries SAND BLASTING + STEAM CLEANING + SIDEWALK WASHING 

weighty volume of 1200-plus pages is a 











collection of fifty-nine articles by as many | 
authors, grouped under seven headings. 
The writers all are upper-level business- 
men, representative of all sizes and kinds 
of industries. While most of the articles 
are of a general nature (“The Art of Man- real estate loans 
aging”), several are quite specific (““Man- 
aging the Research and Development Ac- 
tivity”). Included is an article dealing with 


“Top Management’s Responsibility for M Y y 
the Private Enterprise System,” by the RRAY? INVES! WME Mi LAN Ve 
treasurer of the N.A.M. | 

* 

The New Product, an important book 
for today’s manufacturer, gives a com- 
plete picture of successful product devel- | 
opment. A detailed table of contents leads | 
to help in every area — from finding ideas | 
to pricing, patenting, engineering, market- | 
ing, selling, and advertising new products. | 

| 








Author Delmar Karger, industrial engi- 
neer and business manager for twenty- 
five years, writes from experience. 


By Miss Gay Pound 1315 PACIFIC AVENUE 
Librarian , Science and Industry | DALLAS, TEXAS 
Department, Dallas Public Library 


one roor! b/, 00 square leet of bispla V Opportunity 
DALLAS MARKET HALL 


In THE Southwest convention 
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trade shows, professional and 
commercial exhibits, new prod- 
uct presentations. Only minutes 
from downtown Dallas and 


Fort Worth, this rectangular 


HOMEFURNISHINGS. Offers 434,000 square feet of DALLAS TRADE MART. More than one million square one-level exhibit area serves 
¥ so feet of permanent showroom space open 5 days a ¥ 
well-planned space devoted to permanent furni week! Over 100,000 buyers annually visit exhibits 


ture and homefurnishings exhibits... attracts of decorative accessories, lamps, pictures, mirrors, : : ; =: 
50,000 buyers to Dallas annually! gifts, housewares, toys, carpets, appliances! buyers with one stop convent! 
DALLAS MARKET CENTER ence, air conditioned comfort, 





| smooth internal traffic. Plenty of 
free parking. 
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Established 


1852 cous 


Real Estate Investments 


189 Padgitt Bros. 


Company 
Leather Goods — 
Wholesale and Retail 


079 Huey & Philp 


Company 
Wholesale Hardware, Hotel and 
Restaurant Supplies & Equipment 


1874 wc 


W. C. (Dub) Miller 


Real Estate and Insurance 


] 07 { Binyon-0'Keefe 


Warehouse Co. 


“Moving, Household Goods, and 
Commercial Warehousing” 


1870 civan 


Cochran 


Insurance Managers 
188 4 The Dorsey 
Company 


Printers — Lithographers 
Stationers — Office Furniture 


1985 Mosher Steel 


Company 
Structural Reinforcing 
Stee! and Machinery Repairs 


1989 Austin Brothers 


Steel Co. 


Stee! for Structures of Every Kind 


1892 company 


Company 
Printing, Lithographing, and 
Embossed Labels 


1995 Rudolph’s Mkt. & 


Sausage Fac., Inc. 
Quality Meats 


1899 seoy & Hatt 


All Lines of Insurance 


_—_— *-."°* 








HIS landmark at the corner of Jackson and Akard Streets has been 

razed this month to make room for Southwestern Bell Telephone 
Company building expansion. It was erected in 1898, the same year 
the Battleship Maine was sunk in Havana Harbor and this young 
nation did something about it. The building served for many years 
as Dallas major telephone exchange. Its elevator is said to be the 
first installed in a Dallas Building. One of the leading printing firms 
serving Dallas in that period was the Dorsey Company located at the 
corner of Poydras and Commerce. Founded in 1884 by James A. 
Dorsey, this firm started in business on lower Elm Street with a wheel- 
barrow load of equipment. After the turn of the century, the Dorsey 
Company developed into one of the largest printing, embossing, 
lithographing, bookbinding, office equipment and stationery houses 
in the South. During this period the firm had 50 salesmen traveling 
in Texas and neighboring states and the quality of their printing gained 
national recognition especially in banking circles. A fire destroyed 
their new plant in 1902 and temporary facilities were spread over 
several locations. Their present plant was occupied in 1903. Today, 
the Dorsey Company is a major factor in the Dallas printing and office 
supply industry under the management of Henry Dorsey Jr. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends” 
by thousands of satisfied customers in the Dallas Southwest. 








Established 


38 


Opened Dallas Plant in 1927 
Printing — Business Machines 


Office Furniture & Supplies 
189 The Murray Co. 
of Texas, Inc. 


Carver Cotton Gin Division 1805 
Boston Gear Works Division 1880 
Industrial Supply Division 1907 


90 
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Printing, Lithography 
Loose Leaf Binders 
190 Republic Insurance 
Company 
Writing Fire, Tornado, Allied Lines, 


Inland Marine, and Automobile 
Insurance 


1904 Burton & Wilkin 


“Insurance Experience that Serves” 
1906 Hesse Envelope 
Company 
Manufacturers of Envelopes 
and File Folders 
1910 Moser Co. 
Realtors 
Industrial and Commercial 
Leases and Sales 
1912 Stewart Office 
Supply Company 


Stationers — Office Outfitters 


19] Koch & Fowler 


and Grofe, Inc. 


Consulting Engineers 


Bennett's 


in Texas 


First Texas Phar- 


maceuticals, Inc. 
In Dallas Since 1903 


Graham-Brown 
Shoe Company 


Manufacturing 
Wholesalers 





this 1s not 
an aerial photograph 
.. ttweall 
side-looking radar 
map of Dallas, Texas 
made from an airplane 
flying over Ft. Worth! 


TEXAS 


rely on T/I! 


Maps as clear as the one above and free of perspective distortion are 
produced now through completely new side-looking radar surveillance 
systems developed by Texas Instruments for the Department of Defense. 
mw A major deterrent to “small wars,” these systems can look deep into 
unfriendly territories from aircraft flying in safe skies, cutting through fog, 
darkness, or even camouflage, to reveal and record troop or materiel con- 
centrations and movements — at the rate of thousands of square miles per 
hour! @ Three different types of these systems, combining such features 
as are necessary for specific applications, provide a wide range of sur- 
veillance mapping capabilities from manned or unmanned aircraft. @ This 
significant development by TI’s Apparatus division clearly illustrates the 
ability to combine diversified technologies and experience to solve complex 
electronic systems problems. TI’s activities encompass: infrared, micro- 
wave, optics, photography, semiconductors and components, materials, 
systems management, and geosciences. ™ If you are interested in 
knowing more about TI facilities and capabilities, for booklet please 
write: Merchandising Dept., Texas Instruments Incorporated, P. O. Box 


9474. Dallas 22, Texas. 


/ INSTRUMENTS 


INCORPORATED 


HEADQUARTERS: P. O. BOX 5474, DALLAS 22. TEXAS PLANTS: ATTLEBORO. MASS. * DALLAS & HOUSTON, TEXAS 
VERSAILLES. KENTUCKY * BUENOS AIRES. ARGENTINA « ELIZABETH & FINSBURY. AUSTRALIA « BEDFORD. ENGLAND 
BONNEVILLE & NICE. FRANCE « ALMELO.HOLLAND « AVERSA, ITALY «© MEXICO CITY. MEXICO 


OFFICES IN 80 PRINCIPAL CITIES OF THE WORLD 






























SWEET SOUND 
OF SUCCESS 





Background Music 
Revolutionized 
with HI-FI at LOW cosT- 







) Just listen to the rich, full-bodied tone of Seeburg’s 
new background music — then compare its high 
fidelity with the thin sound of the old-fashioned 
systems. Hear the surprising low prices — for pur- 
chase or lease by small business or large plants — 
and again, compare. You’ll agree there’s no com- 
parison — the “£1000” is better music at a lower price. 


Is it worth the few dollars? Ask around. Business 
men using Seeburg music know it boosts employee 
productivity, brings a feeling of alert well-being. 
There’s a sweet sound of cash registers too. Govern- 
ment surveys prove that good background music calls 
forth a receptive mood in customers, a “buying” 
state of mind. 


SMALL SIZE (22” x 14” x 12”) 
FITS ANY LOCATION 








With 1000 selections on only 25 high-capacity records, the Seeburg 
“1000” plays for two weeks without repeating a number. It plays 
threugh sound systems of any size — or, in small locations, through 
its own built-in speaker. Continuing replacements for your library 
are furnished Seeburg by the world’s leading orchestras, recording 
in Magnificent high-fidelity. 








. . Sy 
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Melodies Tailored to YOUR Business! 







And no other music system provides music that’s 
just the right tempo and atmosphere for your busi- 
ness: “Tailored libraries” provide music with a lively 
beat to relieve boredom and fatigue in industrial 
plants ... show tunes and pops designed to please 
patrons at hotels, supermarkets...soft songs 
creating a mellow mood for dining. 


eS EEBURG BACKGROUND MUSIC SERVICE 
is sold by 


Ss. H. LYNCH COMPANY, INC. 


2900 Gaston Avenue e Dallas 21, Texas e TAylor 4-0381 





FREE TRIAL OFFER 


f S. H. Lynch Company 
P.O. Box 3069 


Dallas 21, Texas 


Understanding | am under no obligation: 


[] | am interested in your two-week free trial offer of the 
Seeburg ‘‘1000’’. 

[] | would like to receive more information about the 
Seeburg ‘‘1000’’. 

Please print: 

NAME 

NAME OF BUSINESS 

STREET ADDRESS 

CITY AND STATE 
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if you make it... é 


oO 
sell it...or buy it 
WE'LL FINANCE IT 
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“How can we handle this financing?’ ... 
That is the key question at the Mercantile 
when it comes to business needs. The loan 
may involve anything from poultry pluck- 
ers to sewing machines . . . from electronics 
to executive aircraft... from construction 
equipment and industrial machinery to 
inventories or working capital. The need 


may center around bulk or lease financing 


or plant modernization. It may involve you 
as manufacturer, distributor or dealer. Our 
objective at the “Big Friendly’ is to devise 
tailored, low-cost financing to help you 
broaden your market. Come in and see us 
or call Dallas Riverside 1-4181 and let us 
. sell it 


demonstrate that “if you make it. . 


.or buy it...well finance it’... at 


substantial dollar savings. 


NATIONAL BANK 


MERCANTIL ernene gaa 


ye oe © ee ee e 








